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DEVELOPERS:

1. Raiko Diana Valeriivna, doctor of economic sciences, professor, professor of the department

economic cybernetics and marketing management - guarantor of the program http://web.kpi.kharkov.ua/marketing/golovna/
grupa-zabezpechennya-spetsialnosti/

2. Oleksandra Petrivna Kosenko - doctor of economic sciences, professor, professor
Department of Economics and Marketing http://web.kpi.kharkov.ua/marketing/golovna/grupa-za bezpechen nya-spetsia |
nosti/. 3. Yuliya Sergiivna Shipulina

- doctor of economic sciences, associate professor, professor
Department of Cygssitemigatit Management http://web. kpi khaerkov. uatmajkekiting/golovna/grupa-za bezpechen
nya-spetsia | nosti/.

4. Nataliya Sergiivna llyashenko - doctor of economic sciences, associate professor, associate professor

Department of Economic and Cybernetics and Marketing Management http://web. kpi kha
rkov. ua/ma rketing/golovna/gru pa-za bezpeche n nya-spetsia | nosti/ 5. Olena Mykolaivna

Kitchenko - candidate of economic sciences, associate professor, associate professor
Department of Economics and Marketing http://web.kpi.kharkov.ua/marketing/golovna/grupa- za bezpechen nya-
spetsia | nosti/. 6. Valeriy

Mykolayovych Kobelev - candidate of economic sciences, associate professor, associate

professor of the department of economics and marketing http://we b. kpi kha rkov. ua/ma rketi nag/golovna/gru ra- za
bezpechen nya-spetsia | n osti/. 7.

Tetyana Oleksandrivna Kobeleva - Doctor of Economics, Associate Professor, Associate Professor
Department of Management of Innovative Entrepreneurship and International Economic Relations http://we b. kp i.
kha rkov. ua/ma rketi ng/go lovna/gru pa-za bezpeche n nya-spetsia | nosti/.

8. Miroshnyk Maria Volodymyrivna - candidate of economic sciences, associate professor, associate professor

Department of Economics and Marketing http://web.kpi.kharkov.ua/marketing/golovna/grupa- za bezpeche n nya-spetsia |
nosti/. 9. Nadiya Petrivha Tkacheva

- candidate of economic sciences, associate professor, associate professor of the department

of Economics and Marketing http://web.kpi.kharkov.ua/marketing/golovna/grupa-zabezpechennya- spetsialnosti/. 10. Dolyna

Iryna
Volodymyrivna - candidate of economic sciences, associate professor, professor

Department of Management of Innovative Entrepreneurship and International Economic Relations http://web.kpi.kharkov.ua/
marketing/golovna/grupa-zabezpechennya-spetsialnosti/.

11. Lytvynenko Maria Vladyslavivna - candidate of technical sciences, associate professor, associate professor
Department of Economics and Marketing http://web.kpi.kharkov.ua/marketing/golovna/grupa- za bezpeche n nya-
spetsia Inosti/. 12 Chernobrovkina

Svitlana Vitalivna - candidate of economic sciences, senior lecturer of the department of economics and

marketing http://web.kpi.kharkov.ua/marketing/golovna/grupa-zabezpeche nya-spetsial nosti/. 13 Olena €vgenivna
Shapran - Candidate of Economic

Sciences, Associate Professor, Associate Professor of the Department of Economics and Marketing http://
web.kpi.kharkov.ua/marketing/golovna/grupa- za bezpeche n nya-spetsia | nosti/.
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REVIEWERS:

1. Chernobrovkina Svitlana Vitalyivna - a student of higher education by specialty
"Management in the production sphere”, specialization "Industrial marketing"

Kharkiv State Polytechnic University, graduate of postgraduate studies

National Technical University "Kharkiv Polytechnic Institute" for

specialty 08.00.04 - economics and management of enterprises (by types

economic activity), obtaining the scientific degree of candidate of sciences for

specialty 08.00.04 - economics and management of enterprises (by types

economic activity), protection for obtaining a candidate's scientific degree

of Economic Sciences was held on October 22, 2020. on the topic of the dissertation
"Formation of means of marketing communications of machine-building enterprises”,
currently a senior lecturer at the Department of Economics and Marketing, Candidate of Economics
of Sciences of the National Technical University "Kharkiv Polytechnic

institute”

2. Lylyk Iryna Viktorivna - President of the NGO "Ukrainian Marketing Association”;

Zaruba Viktor Yakovych, Doctor of Economic Sciences, Professor, Head of the Department
of economic cybernetics and marketing management of the National

Technical University "Kharkiv Polytechnic Institute”, head

Kharkiv branch of the NGO "Ukrainian Marketing Association".

3. Andriy Oleksandrovich Shkop - candidate of technical sciences, director of the National Academy of Sciences
"Ekomash", representative of stakeholders

4. Valeriya Vadimivna Ponomarenko - recipient of the educational and scientific program
"Marketing" of the third (doctor of philosophy) level of higher education in specialty 075
"Marketing" field of knowledge 07- Management and administration (2016-2020)
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SOUND
FOR THE EDUCATIONAL AND PROFESSIONAL PROGRAM "MARKETING"
THIRD-LEVEL UNIVERSITY OF EDUCATION, DIRECTED TO THE STUDY
OF DOCTORS OF PHILOSOPHY IN THE SPECIALTY 075- MARKETING
FIELDS OF KNOWLEDGE 07- MANAGEMENT AND ADMINISTRATION
OF THE ENTIRE EDUCATIONAL INSTITUTION

NATIONAL TECHNICAL UNIVERSITY "KHARKIV
POLYTECHNIC INSTITUTE"

|, Chernobrovkina Svitlana Vitalii'vha, zaunchila Kharkivskyi
State Polytechnic University in 1999, hastily *
"Management in the production sphere”, specialization "Industrial marketing”,
qualification - economist-manager (diploma LR No. 003799 dated February 12
1999), and from March 1999 started working as an assistant at the department
of economics and marketing of the Kharkiv State Post Office
university In 2001, she entered the National Academy of Sciences
technical university "Kharkiv Polytechnic Institute” and graduated
and in 2004, after which she extended her work at the same department. In 2020
defended her dissertation on the topic: "Formation of marketing tools
communication of machine-building enterprises” (specialty 08.00.04 -
economics and business management, diploma DK y058092 from
26.11.2020) in the specialized academic council D 64.050.02 of the National
Technical University "Kharkiv Polytechnic Institute”.

In addition, taking into account the long-term experience of training highly
qualified personnel on the basis of the specialized scientific board D 64.050.02 of
the National Technical University "Kharkiv Polytechnic Institute” initially under
under the guidance of Doctor of Economics, Professor Yakovlsvyi Anatolis Ivanovich, and then -
Doctor of Economics, Professor Pererva Petr Hryhorovych, created the

professional program "Marketing" of the third level of higher education
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crierianbHicTio 075 - MapkeTuHr s 3100yTTs CTyIeHIO JoKTopa ¢inocodii, sika
POJIOBXKY€E TPAAMILiL, 3aK/Ia/IeH] Y JaJleKi YacH i 10 TenepilIHii yac.

3a poxu HapuaHHsA Ta pobotn B HTY «XIIl» s naGyna Oararo 3HaHb,
NPaKTUYHUX HABUYOK, BMiIHb B 00J1acTi MapKeTHHTY, IO 1 JOTOMOIJIO MEHi B
peanizauii MOIX IparHeHb Ta 3YCHJb WIOJ0 OTPMMaHHs CTYNEHIO KaHIuaaTa
eKOHOMIYHMX HayK 3a TeMOI JucepTauiiiHoi poboTtu «®PopmyBaHHs 3acoliB
MapKeTHHIOBUX KOMYHIKallili MalMHOOYIIBHUX MiMPUEMCTBY (3a CIewiaJbHICTIO
08.00.04 — exoHOMiKa Ta ympaBiiHHs mignpueMctamu, aumuiom K Ne058092 Bin
26.11.2020), 3aBnsku 3acimy3i BHcOKOkBaniikoBaHuX KepiBHHKIB BH3,
npodecopebko-BHKIIaaanbkoro ckiaaay cniBpoOiTHukiB HTY «XIl», sxi Hapasi
NPaloIOTh IUIAHO Ta CaMOBIJAAaHO Haj PO3poOKOI0 Ta MPOCYBaHHSM OCBITHBO-
npocdeciiiHoi mnporpamu «MapKeTHHI» TpPeTbOrO piBHS BHUIIOI OCBITH 3a
cnemianpHicTio  075- Mapketunr, ramy3i 3Haub 07- VYnpaBniHHS —Ta

aJIMiHICTpYBaHHS.

3100yBayKa BUIIO1 OCBITH 3a
crneuianizauiero «[IpoMucIoBHi MapKETHHI,
YJieH rpynu 3abe3nedyeHHs 31 cneuiansHocTi 075 « MapkeTHHD,

JIOLEHT Kadeapy eKOHOMIKH Ta MapKEeTUHTY

Kanguaar €KOHOMIYHHX HayK

HTVY «XTIII»
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Bceeykpaiichka rpoMancska oprasisauis All-Ukrainian civil society organization
“¥Yxpalucbka Acouianis Mapkerunry” “Ukrainian Marketing A-ssociation"
np. [epemorn, 54/1, m. Kiis, 03057 54/1 ,lﬂrﬁx%)’ 4:(52‘:;‘0()8?7057

te
Ten./dakc 3; (044&15:—3087 . et
M S s Mg—r E-mail: for.good.ad@gmail.com

E-mail: for.good.ad@gmail.com

PELIEH3I5I
Ha OCBITHBO-HAYKOBY Nporpamy «MapkeTHH»
TPETLOTo PiBHA (CTYNiHb A0KTOPa (hinocodii) BULLOT ocBiTH
3a cneuiansHictio 075 — MapkeTunr
rany3i 3Haub 07 — Ynpasiinus ta aaminicTpyBanus

OcBiTHBO-HaYKOBA Nporpama «Mapketunry cnenianbiocti 075 — MapkeTHHr ranysi 3uans
07 — Ynpasninna Ta aaminictpysaris TPETBOro piBHA (CTyniHb A0KTOpa (inocodii) Buuoi
OCBITH po3pobiiena i oHOBAeHA 3 Ypaxysauiam BUMOT pHHKY npaii Ta npockty Cramaapry
BHILOI OCBITH TPeTOro (J10kTop inocodii) piss ranysi 3uanb 07 — VYnpasniuns rta
anMiHicTpyBaHHs, cnemiansHocti 075 Mapkertunr.

OcsiTHbo-HaykoBa nporpama 3ocepe/ukeHa Ha MAroTosli (axiBuiB 3 MapkeTHHIY.
3MATHHX PO3B’A3YBATH KOMILIEKCHi npoGiemu B ranysi npogeciinoi Ta/abo mocmiAHMLBKO-
IHHOBAWiiiHOT nisymbHOCTI  y cepi cywacHoro wmapketuury. mo nepeabauac  rauGoke
NICPEOCMUCIIEHHS HAABHKX Ta CTBOPEHHS HOBHX LUJICHUX 3HAHb Ta/a60 npodeciiHol npakTHKH.

3MiCT poBoUHX MpOrpaM OCBITHIX KOMIIOHEHT OCBITHbO-HAYKOBOI Mporpamu nepeadayac
3000YTTS TEOPETHYHUX 3HAHE, YMiHb, HABHYOK Ta IHIIHX KOMIMETEHLIH, JOCTaTHIX JUIA
TIPONYKYBAHHS HOBMX ifleH, pO3B’S3aHHS KOMILIEKCHHX HayKoBHX NpobiieM y ranysi yrpaenius

B Ta anMIHICTPYBaHHS Ta/ab0o A0Ci AHMIBKO-IHHOBALIHHOT AISTBHOCTI, OBOJIOAIHHSA METOA0JI0TIEI0
i ~ HAyKOBOI Ta TENaroriyHoi Ais/ILHOCTI, MPOBEAECHHS BIACHOIO HAYKOBOIO 0C/1KEHHS,
. 'PE3YIBTATH SIKOTO MAIOTH HAYKOBY HOBH3HY. TEOPETHUHE Ta NPAKTHYHE 3HAYCHHS,
A Tlepenik Ta 0OBCAr OCBITHIX KOMIMOHEHT OCBITHBO-HAYKOBO] NporpamMu, a TakKox
0 ) IX BUBYEHHS BiNOBIZAIOTH CTPYKTYPHO-JOM4HIH CXeMi MiAroTORKH 3/100yBayis
s (CTymiHb jokTOpa dinocodii) BuwOI ocBiTH 3a chemwiansHicrio 075
HKaH! CIPHATH 3a0€3MeYeHHIO POrPAMHKX Pe3yNbTaTiB HaBuaHHs,
KOBa TIporpama «MapkeTunr» juis 3106yBauis TPETLOrO PIBHA (CTYIiHb
bii) oi OcBITH 3a cnewianbuictio 075 — Mapketuur maec Bei 1ieoOxiani
€ HOPMATHBHO-TIPABOBMM BHMOTAM 10 MiArOTOBKH ¢axisuin y
151, BUMOTaM LLOJO SKOCTi BHIIOI OCBITH Ta MOXKe
VILHOMY npoieci Hauionanbhoro texwiunoro




Machine Translated by Google

TOBAPHCTBO 3 OBMEKEHOIO BITITOBIJATBHICTIO
»wHAYKOBO-TEXHIYHHH I[EHTP

wEKOMALT”
nowmosa aopeca: a/c 8962, m. Xapxis, Ykpaina, 61106

men. (057) 751-52-45  E-mail: ecomass@ukr.net

Ne iy

O 29 5y 9= 2091 T,

PEILEH3IsI
Ha OCBITHBO-TIpodeciliHy mporpamy «MapKeTHHI»
TPETHOTO PiBHSA (CTYIiHb JOKTOpa Bimocodii) BuI0l ocBiTH
3a cnenianpHicTio 075 — MapkeTusr
raiysi 3HaHb 07 — YrpasiinHs Ta aqMiHicTpyBaHHS

OcaiTHBO-Npodecitina nporpama «MapkeTunr» creniansHocti 075 — MapkeTHHr
ranysi sHanb 07 — YnopaeiniHHS Ta aaMiHICTpyBaHHS TPETBOro piBHsA (CTYIiHb IOKTOpa
(pimocodii) BumIoi ocBiTH pO3po6IEHA i OHOBIEHA 3 ypaXyBaHHSIM BHMOT PHHKY IIpall Ta
npoekry CraHAapTy BHINOI OCBITH TPeThOro (okrop ¢inocodii) pieus ramysi sname 07 —
YpaBiiHHs Ta aZMIHICTpYBaHHS, creliaTbHOCTI 075 MapkeTrHr
(https://mon.gov.ua/ua/osvita/visha-osvita/naukovometodichna-rada-ministerstva-osviti-i-
nauki-ukrayini/proekti-standartiv-vishoyi-osviti).

OcpiTHpo-npodeciiina nporpama 3ocepe/pkeHa Ha MiAroToBHi GaxiBIiB 3 MapKeTHHTY,
3/IaTHUX PO3B’A3yBaTH KOMILIEKCHI NpobiieMH B raiysi npodeciiiHol Ta/ab0 HociiIHUIBKO-
|HHOBALIHHOT AisMbHOCTI Y chepi CydacHOro MapKeTHHTYy, IO Iepexbadac IMOOKe
[ICPCOCMHUCIICHHS HAasABHMX Ta CTBOPEHHs HOBMX WiMICHMX 3HaHb Ta/abo mpodeciiHol
IMPaKTHUKH.

3MicT poGOYMX TIPOrpam OCBiTHIX KOMIIOHEHT OCBiTHBO-Tpo(eciiiHol IIPOrpaMu
nepejdayac 3100yTTS TEOPETHMHMX 3HAHb, YMiHb, HABHYOK Ta IiHIIHX KOMIIETEHIiH,
JIOCTATHIX ISl IPOJIYKYBaHHs HOBHX i/ieH, pO3B’A3aHHs KOMIUIEKCHUX HAYKOBHX MpPOGIEM y
rajysi ynpapiliHHS Ta a/JMiHICTpyBaHHS Ta/abo JOCIiAHMUBKO-IHHOBAIIHHOI AiSUTBHOCTI,
OBOJIOJLIHHSL METO/O0JIOTIEI0 HAYKOBOT Ta MENAaroriyHoi AisSMBHOCTI, IPOBENEHHS BJACHOTO
HAyKOBOIO JIOCIIJUKEHHS, Pe3yJbTaTH SKOro MaloTh HAyKOBYy HOBH3HY, TEGOPETHYHE Ta
IpaKTHYHE 3HAUCHHS.

ITepenik Ta 06Csr OCBITHIX KOMMOHEHT OCBITHBO-NpOdeciiHOI mporpamu, a TaKox
MOCIIJIOBHICTE X BHMBYEHHSI BiIIOBINAIOTE CTPYKTYPHO-JOTI4HIH CXeMi MirOTOBKH
3/100yBaviB TPETHOro PiBHs (CTyIiHb JOKTOpa (inocodii) BHINOT OCBITH 3a crHemianpHICTIO
075 — MapKeTHHT, [IOK/IMKaH] CIIPUATH 3a0e3Me4eHHIO IPOrPaMHUX Pe3y IbTaTiB HABYAHHS.

Ocpituso-npodeciiina nporpama «MapKeTHHI» JUisi 3106yBadiB TPETHOrO PpIBHS
(cTymins jokTopa (inocodii) BuIoi ocBiTH 3a cnewjansHicTio 075 — MapKeTunr Mae Bei
HeoOXiaHl  CTPYKTYpHi CKJIanoOBi, BIAIOBiZAE HOPMATHBHO-TIPAaBOBHM BHMMOTaM  JO
HIZIrOTOBKY (axiBiiB y ramysi 07 — YipaBiniHHs Ta aAMiHICTpyBaHHS, BAMOraM I[OJI0 SKOCTI
BUIIOL OCBITH Ta MO)Ke OyTH PeKOMEHIOBaHA JIO BIPOBA/DKEHHS Y HAYaIBHOMY IPOLEC
HartionaibHOro TeXHIYHOTO yHIBEpCHTETY «XapKiBchbKUH MOMITEXHIYHMM IHCTUTYTY.

5

Perensenr:

JlupexTop Mkom A.O.
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BIZIT'VK
HA OCBITHBO-TIPO®DECIVIHY I[TPOI'PAMY «MAPKETHUHI »
TPETHOI'O PIBHSI BUILIOI OCBITU, HAITPABJIEHY HA ITIJITOTOBKY
JJOKTOPIB ®IJIOCO®II 3A CITELIIAJIFHICTIO 075- MAPKETHUHT
TAJIV3I 3HAHbD 07- YITPABJIIHHS TA AIMIHICTPYBAHHS
BUILIOTI'O HABYAJIBHOI'O 3AKJIATY
HAILIIOHAJIbHOI'O TEXHIYHOI'O YHIBEPCUTETY
«XAPKIBCBKHWU IMOJITEXHIYHUMA IHCTUTY T»

51, Ilonomapenko Banepis Baxnmisra, 3akiHuuina HanioHansHHI TEXHIYHHI YHIBEPCHTET
“XapkiBcbkuit moniTexHiunuil iHcTHTYT” y 2016 p., 3a cneuianbuicTio 075 «MapkeTHHTY,
kBamidikamis — marictp. ¥ 2017 pouni mocTynuia 10 acmipaHTYpH IIOAO 3400YBTTS OCBITHBO-
HayKoBoi mporpaMu « MapkeTunr» Tperboro ( aokropa (imocodil) piBHS BHIIOI OCBITH 3a
criemianbHicTio 075 « MapketnHr» HarioHanbHOrO TEXHIYHOrO YHIBEPCHTETY «XapKiBCHKHM
MOJIITEXHIYHHH IHCTHTYT», Je Hapa3sl H NpoJIOBXKYI0 HaBYAHHS Ta MPaIiOK HAJ AHCEpPTAliiHOIO
po6oToro Ha TeMy “PO3BHTOK METOMIB BUKOPHCTAHHS IHTEPHET-MAPKETHHIY HA MPOMHCIOBHX
AT PHEMCTBAX .

3BakaroyM Ha BHCOKMIf piBeHb Ta JOCBiJ MiIrOTOBKH KaHIHIATiB €KOHOMIYHHX HAyK Ha
6a3zi HanioHanbHOro TEXHIYHOro YHiBepcHTETY «XapKiBCBKMH TONITEXHIYHHUM IHCTHTYT»,
CTBOpPEHA OCBITHBO-TIpoQeciifHa mnporpama «MapKeTHHI» TPeThOro (BHLIOr0) piBHS OCBITH 3a
criettianibHicTO 075 - MapkeTHHT [uist 3700y TTA CTYNEHIO Z0KTopa ¢inocodii, skuit s 306upaiocs
OTpHMAaTH B HeJlaJlekoMy Mail0yTHBOMY.

OcBiTHBO-HAYKOBY TmporpaMy «MapkeTHHT» po3po0iieHO i3 BpaxyBaHHAIM BHMOT
CyYacHOro PHHKY mpait, rinobanbHuX TeHAeHUil, motpe® yKpalHCBKMX Ta MIiXHApPOIHHX
KOMIIaHiH, NpeIcTaBHUKIB pi3HUX ramyseif. L[ikaBUMH Ta KOPHCHHMH € JHCLHIUTIHH, BKITIOYEH]
JIO OCBITHBO-HaYKOBOI ITporpamMu. Benmky yBary npHIiIeHO IHTAHHSIM CHCTEMHOTO YIIPaBIiHHS
HE JIWIIE MAPKETHHTOBOIO MiSTBHICTIO, ajle i CTPaTeriyHoIO MisTTBHICTIO TANPHEMCTBA B LILIIOMY.

Ilin wac HapyaHHA Ha OakanaBpari Ta B Marictparypi HTY «XIII» 3a cnemiansHicTio
“MapkeTtnnr”, s Hayna 10CTaTHLO 3HAHB, BMiHb TA HABMYOK, L0 JOTIOMOIJIO MEHi BIIEBHHTHCH
B TpaBHIBHOCTI BHOOpY mpodecii Ta mamo 3Mory peamiyBaTH cBO€ OaKaHHS Ta OTPHMATH
poboTy 3a cHemiaibHICTIO B MIDKHAPOIHIH KOMIIAHil, a TaKOX TIPOJOBKHTH HABYaHHS B
acripanTypi 3a criemianbHicTio 075- MapKeTHHT, 3aBAsSKH BHCOKOKBaIi(iKOBAaHHM BHKIIAzavaM,
mo 3abe3nedyioTh BHKOHAHHS OCBITHBO-Tpodeciitnol mporpamu B HTY «XITI».

3n00yBauka OCBiTHbO-HAYKOBOT
nporpaMu « MapkeTuHr»

TpeThoro ( okTopa dinocodii)

Banepis IOHOMAPEHKO
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PREFACE

Corresponds to the Law of Ukraine "On Higher Education”, resolutions of the Cabinet of
Ministers of Ukraine dated April 29, 2015. No. 266 "On approval of the list of fields of knowledge
and specialties for which higher education applicants are trained", order of the Ministry of Education
and Culture of Ukraine dated November 6, 2015. No. 1151 "On the peculiarities of the introduction
of the list of fields of knowledge and specialties for which higher education applicants are trained",
by the resolution of the Cabinet of Ministers of Ukraine dated December 30, 2015.

No. 1187 "Licensing conditions for conducting educational activities of educational institutions" and
Resolution of the Cabinet of Ministers of Ukraine dated March 23, 2016. No. 261 "On the approval
of the Procedure for the training of higher education holders of the degree of Doctor of Philosophy
and Doctor of Science in higher educational institutions (scientific institutions)", the project of the
Standard of Higher Education of the third (Doctor of Philosophy) level of the field of knowledge 07
Management and administration, specialty 075 Marketing https: // mon.gov.ua/ua/osvita/visha-
osvita/naukovo-metodichna-rada-ministerstva-osviti-i-nauki-ukrayini/proekti-standartiv-vishoyi-osviti.

The changes were made by the support group for specialty 075 "Marketing" of the
Educational and Scientific Institute of Economics, Management and International Business of the
National Technical University "Kharkiv Polytechnic Institute” in the composition approved by the
order of NTU "KhPI" No. 578 OD dated 12.30.2020:

The educational and scientific program is used during: -

development of the curriculum and programs of educational disciplines; -

formation of syllabi and work programs of educational disciplines, practices, individual
tasks, etc.; - formation of individual

plans of graduate students; - development of tools for

diagnosing the quality of higher education; — attestations of

higher education applicants; - during

accreditation and external quality control of specialist training. Consumers of the

educational and scientific program are: - higher

education seekers; —

scientific and pedagogical workers of higher educational institutions (scientific
institutions);

— scientific and pedagogical workers who train specialists in the specialty "Marketing";
— the examination board of the

ONP entrance exam and the doctoral exam in the specialty "Marketing"; — admissions
committee of the University; —

employers to obtain information on the

academic and professional profile of graduates; — competent specialists in the
recognition of documents

on higher education; — accreditation institutions; - at the final

certification. The educational

and scientific program extends

to the departments that participate in the training of candidates for the degree of Doctor
of Philosophy in the specialty 075 "Marketing".
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1. PROFILE OF THE EDUCATIONAL AND SCIENTIFIC PROGRAM

SPECIALTY
075 Marketing

1 - GENERAL INFORMATION

HIGHER EDUCATIONAL Kharkiv National Technical University

INSTITUTION . . . o .
AND STRUCTURAL Polytechnic Institute", Educational and Scientific Institute
SUBDIVISION economics, management and international business

DEGREE OF HIGHER
EDUCATION AND TITLE

OF QUALIFICATION IN ORIGINAL
LANGUAGE

Doctor of Philosophy; PhD in Marketing

OFFICIAL NAME OF THE
EDUCATIONAL AND SCIENTIFIC

PROGRAM

Educational and scientific program "Marketing"
in English "MARKETING"

TYPE OF DIPLOMA AND
SCOPE OF EDUCATIONAL

AND SCIENTIFIC PROGRAM the term of study is 4 years

Diploma of Doctor of Philosophy, single, 48 ECTS credits,

FORM OF EDUCATION Full-time / part-time

AVAILABILITY .
There is none

ACCREDITATION

CYCLE/LEVEL NRK of Ukraine — level 8, FQ—-EHEA — third cycle, EQF-LLL
- 8th level

PREREQUISITES Possession of a higher education degree "master" or educational
qualification level "specialist”

LANGUAGE OF TEACHING Ukrainian, Enq“sh

TERMS OF THE EDUCATIONAL Before implementing the standard of higher education

AND SCIENTIFIC PROGRAM

LINKTO THE http://web.kpi.kharkov.ua/phd/?page_id=4121

PERMANENT

PLACEMENT OF THE

DESCRIPTION OF THE
EDUCATIONAL AND SCIENTIFIC PROGRAM

2 — THE PURPOSE OF THE EDUCATIONAL AND SCIENTIFIC PROGRAM

Training of specialists capable of forming a system of new scientific knowledge for solving complex scientific
problems in managing the development of marketing activities of enterprises in the field of management and
administration and conducting scientific research, which involves the acquisition of theoretical knowledge, abilities,
skills and other competencies sufficient for the production of new ideas, and/or research and innovation activity,
mastering the methodology of scientific and pedagogical activity, conducting own scientific research, the results of
which have scientific novelty, theoretical and practical significance.

3 — CHARACTERISTICS OF THE EDUCATIONAL AND SCIENTIFIC PROGRAM

SUBJECT FIELD (FIELD OF Field of knowledge: Management and administration

KNOWLEDGE, Specialty: 075-Marketing
SPECIALTY,

SPECIALIZATION)

PROGRAM ORIENTATION Educational and scientific academic. The structure of the program provides
implementation of educational and scientific components. Scientific component
is carried out during the entire period of study, without interruption

for the educational component, session and practice. The content of each component
program focuses on modern scientific research in

management and administration, takes into account innovative approaches
and methods of marketing management, is based on modern

results, trends of the scientific and practical state in practice
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management of organizations taking into account the peculiarities of the
marketing paradigm.

MAIN FOCUS OF THE
PROGRAM

Marketing is considered as a business philosophy, that is, the use of
enterprise management based on marketing principles, where the
integration of marketing and management takes place. In turn, the
integration of marketing and management leads to the emergence of
marketing management as a concept of enterprise management for the
realization of its own economic, social, and socially responsible interests.
That is, those where

the enterprise, whose activities will be coordinated with the strategy of
sustainable development, taking into account the development of
marketing activities, with business partners (stakeholders) and will allow
to carry out social welfare measures, including programs and projects
for the implementation of marketing measures, employees of the
enterprise itself and residents of the region, state

Learning goals:

- acquisition of competences in the field of marketing, which give
able to solve complex management problems

marketing activities of market subjects and their associations

on the basis of a deep rethinking of existing and creation

new holistic knowledge and/or professional practice.

Theoretical content of the subject area:
— up-to-date conceptual and methodological knowledge in the field
marketing management.

Methods, techniques, technologies and tools:

— methods of scientific knowledge and analytical processing of
information, information and communication technologies
research activity;

— modern information and communication equipment, software
products used in research activities;

- economic and mathematical methods and information technologies
scientific research, applied tools in the field

marketing management.

Keywords: theory, marketing activity of the enterprise,
management of marketing activities, organization

marketing activities, methods of marketing management
activities, marketing activity management systems,

marketing management, marketing strategies,

competitiveness of the enterprise, management

programs and projects regarding the implementation of marketing
measures

FEATURES OF
THE PROGRAM

The program is multidisciplinary and provides scientific and pedagogical
training for the formation of skills in the field

research and teaching activities to ensure the relationship between
strategic management and strategic management and the formation of
activities of marketing development management of marketing
enterprises
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SCIENTIFIC DIRECTION OF The scientific component of the ONP is carried out throughout the
THE entire period of study at the graduate school, not interrupted by
PROGRAM theoretical training and pedagogical practice. Performing scientific

work, preparing scientific publications and dissertation manuscripts
ensure the formation of integral competence. Scientific work is
carried out under the guidance of one or two supervisors. The
publication of the results of scientific work involves the publication

of scientific articles, the submission of patent applications, speeches
at conferences, and after the completion of the ONP, the manuscript
is drawn up in the form of a dissertation. The general plan of work
on the dissertation is regulated by page "D". Control over the
performance of scientific work is carried out within the framework
of intermediate attestation (reporting page "E" and annual
attestation page "F"). The topic of the dissertation work, which can
be supported by interested higher education institutions and
scientific institutions, is discussed with the academic supervisor(s).

4 — SUITABILITY OF GRADUATES FOR EMPLOYMENT AND FURTHER

TEACHING
SUITABILITY FOR Positions in institutions of higher education and scientific and
EMPLOYMENT research organizations (institutions), enterprises and organizations
of various forms
FURTHER EDUCATION of ownership. Further continuation of education at the fourth

(scientific) level of higher education is possible, as well

as advanced training 5 - TEACHING AND ASSESSMENT
TEACHING AND LEARNING The general style of education, which is conducted in the form of
lectures, seminars, practical laboratory classes, consultations,
trainings, pedagogical practices, independent study, conducting
independent scientific research based on studying textbooks,
manuals, monographs, periodical scientific publications, using the
Internet, etc. Current and final control of knowledge
EVALUATION (surveys, control and individual tasks, testing, etc.), tests and
exams (oral and written), presentations, defense of a practice
report, public defense of a dissertation

6 — SOFTWARE COMPETENCES

INTEGRAL The ability to solve complex problems in the field of professional and/
COLIFET =rUE or research and innovation activities in the field of marketing, which
involves deep rethinking of existing and creation of new integral
knowledge and/or professional

GENERAL COMPETENCES yKO1. Ability to abstract thinking, analysis and synthesis.

(DEFINED BY THE DRAFT yKO02. Ability to search, process and analyze information from
HIGHER EDUCATION STANDARD Various Sources.

OF THE SPECIALTY FOR THE LEVEL | . o , . ,
PhD) yKO03. Ability to work in an international context.

SPECIAL (PROFESSIONAL) SKO1. The ability to perform original research, achieve scientific
COMPETENCES OF results that create new knowledge in the theory and practice of
THE SPECIALTY (DEFINED BY modern marketing and related interdisciplinary areas and can be

THE DRAFT HIGHER EDUCATION . . . " o :
STANDARD OF THE SPECIALTY published in leading scientific publications on marketing and related

FOR THE PhD LEVEL) fields.

SKO02. The ability to orally and in writing present and discuss the
results of scientific research and/or innovative developments in
Ukrainian and English, a deep understanding
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English-language scientific texts by research direction.

SKO03. Ability to apply modern information technologies, economic and
mathematical methods and models, databases, electronic resources,
specialized software in scientific and educational activities.

SKO04. The ability to carry out scientific and pedagogical activities in higher
education.

SKO05. The ability to adhere to research ethics, as well as the rules of
academic integrity in scientific research and scientific-pedagogical activities.

SKO06. The ability to critically rethink modern marketing theory, methodology
and practice in the course of conducting one's own original scientific research.
SKO07. The ability to identify and formalize

patterns of development of subjects of market relations on the basis of
applied research and development of recommendations for increasing the
efficiency of marketing systems.

7—-PRO

GRAM LEARNING OUTCOMES

PROGRAM RESULTS OF

EDUCATION IN

THE SPECIALTY (DETERMINED BY
THE PROJECT OF THE HIGHER
EDUCATION STANDARD OF THE SPECI

PHO1. Have advanced conceptual and methodological knowledge of
marketing and at the border of subject areas, as well as research skills
sufficient to conduct scientific and applied research at the level of the latest
\wenld achievements in the relevant field, obtain new knowledge and/or
implement innovations.
PHO2. Freely present and discuss with specialists and non-specialists the
results of research, scientific and applied problems of modern marketing in
national and foreign languages, competently reflect the results of research in
scientific publications in leading international scientific journals

editions

PHO03. Develop and research economic-mathematical and computer models
of processes and systems with the use of support, effectively use modern
and/or create innovative products software to obtain new knowledge
in marketing and related interdisciplinary areas.

PHO4. Deeply understand the general principles and methods of marketing
science, as well as the methodology of scientific research, apply them in your
own research and in teaching practice.

PHO5. Present the results of independent, original scientific research that

has scientific novelty, theoretical and practical significance with due academic
integrity, as well as demonstrate mastery of the methodology of teaching
professionally oriented disciplines and bear responsibility for teaching others.

PHO06. To demonstrate the systematicity of the scientific worldview and the
ability to interpret modern theories and concepts of marketing, including at
the boundaries of subject areas, in order to obtain new theoretical and
applied results.

PHO7. Carry out independent research of a scientific and applied nature in
the field of marketing or on the border of the subject areas of economics,

management and administration
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with the aim of establishing the trajectory of real market development
processes and behavior of market subjects.

8 — RESOURCE PROVISION OF PROGRAM IMPLEMENTATION

STAFFING

Meets personnel requirements for ensuring proceedings

of educational activity in the field of higher education in accordance with the current
by the legislation of Ukraine (Resolution of the Cabinet of Ministers of Ukraine "On
approval of the Licensing conditions of proceedings

of educational activities of educational institutions" dated December 30, 2015, no
1187 (with changes introduced in accordance with Resolution of the Cabinet of Ministers No. 347
dated 05/10/2018).

MATERIAL AND TECHNICAL
SUPPLY

Meets the technological requirements for material and technical support of educational
activities in the field of higher education

of education in accordance with the current legislation of Ukraine (Decree

of the Cabinet of Ministers of Ukraine "On approval of Licensing

of the conditions of conducting educational activities of educational institutions" from 30
of December 2015, No. 1187 (as amended in accordance with

Resolution of the Cabinet of Ministers No. 347 dated 10.05.2018).

INFORMATION AND

EDUCATIONAL AND
METHODOLOGICAL SUPPLY

It meets the technological requirements for educational and methodological and
information support of education

activities in the field of higher education in accordance with the current legislation

of Ukraine (Resolution of the Cabinet of Ministers of Ukraine "Pro

approval of the Licensing conditions for conducting educational activities of educational
institutions" dated December 30, 2015, No. 1187 (with

changes introduced in accordance with Resolution of the Cabinet of Ministers No. 347
dated 10.05.2018).
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http://zakon.rada.gov.ua/laws/show/347-2018-%D0%BF#n10
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2. LIST OF EDUCATIONAL AND SCIENTIFIC PROGRAM COMPONENTS AND THEIR

LOGICAL SEQUENCE

2.1 List of ONP components

=1

Co-mp-on.ents of the. educational and smen.tlflc program Number Summary for
Code n/a (disciplines, projects / works, practice, loans oho
qualification work)
control
1 2 3 4
1. EDUCATIONAL COMPONENT
1.1. Mandatory components of ONP
Cycle of general scientific disciplines
111 Worlde Image and Social-Cultural Basis of the scientific and
technical activity / Worlde Image and Social-Cultural Basis of the 4.0 Exam
Scientific and Technical Activity
1.1.2 Foreign Languages for Communication in a scientific and
pedagogical environment / Foreign Languages for Communication in a 8.0 Exam
Scholarly and Pedagogical Environment
113 Presentation of scientific results / Presentation of scientific 20 Test
results
Cycle of professional disciplines
Actual problems of the marketing environment / Actual
1.2.1 . . 4.0 Exam
prodlems of marketing environment
129 Market.mg aspects Qf business effectiveness / Marketing aspects 3.0 Exam
of business effectiveness
1.2.3 Marketing of knowledge / Marketing of 3.0 Test
1.2.4 knowledge Statistical analysis of data / Statistic's Analysis of Dat 4.0 Exam
Bhases
Practice
Pedagogical / Pedagogical 3.0 Test
The total volume of mandatory components 31.0
1.2. Selective components of ONP
1.2.1 Disciplines / Subjects 8.0 Exam
1.2.2 Disciplines / Subjects 8.0 Test
Total amount of elective components 2.1 Elective 16.0
subjects of the third semester
211 Modern forms of business communications / Modern forms 4.0 Exam
of business communications
212 Marketing substantiation of formation of strategies of 4.0 Exam
development of the enterprise
2123, Marketing management of enterprise competitiveness 4.0 Exam
2.14 Innovative marketing Quantitative methods are in 4.0 Exam
2.15 a management marketing 4.0 Exam
2.1.6 Management of relations of enterprise with partners and 4.0 Exam
consumers
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The total volume of the cycle of elective subjects of 8.0
the third semester
Elective subjects of the fourth semester
221 Modern models and methods of artificial intelligence / Modern 4.0 Test
models and methods of artificial intelligence
229 Information technologies of big data processing 4.0 Test
223 Information technologies in distributed systems / 4.0 Test
Information technologies in distributed systems
224 Information technologies for decision support / 4.0 Test
Information technologies to support decision making
225 Modern information management technologies / Modern 4.0 Test
information management technologies
226 Management of scientific projects and research / 4.0 Test
Management of Scientific Projects and Research
297 Management of scientific and technological development of enterprises / 4.0 Test
Management of Enterprise Scientific and Technological
228 Pavelapereals of pedagogy of higher school 4.0 Test
2929 Pedagogical rhetoric 4.0 Test
2210 Professional culture of teacher 4.0 Test
2211 Methodology and logic of scientific and pedagogical activity in the 4.0 Test
higher technical school / Methodology and logic of scientific
2212 fiedal edgulagora afctiel tyuthdhe figpher égahnégallatibaslof the 4.0 Test
author's right
2213 Innovations, technologies and patent law / Technologies that 4.0 Test
o Patent Law
2214 Scientific and technical information resources and patent- 4.0 Test
conjuncture research / Scientific and technical
2215 InfelfecalE prassrty aesnagd mabe i ivizorgeciene reedantbal 4.0 Test
o Maintenance
2216 Mathematical Models and Computer Simulation of Complex 4.0 Test
Systems
2217 Mathematical methods for optimization and decision 4.0 Test
making
2218 Probabilistic and Fuzzy Models and Methods in Engineering and 4.0 Test
conomics / Probabilistic and Fuzzy Models and Methods in
29219 FrReABRRAIIRE MEtte Gt Emputational Intelligence and 4.0 Test
Machine Learning / Mathematical Methods of
Computational Intelligence i i
puta faense SN RORABRENT
Articles,
Scientific publications current
attestation
o S Dissertation
Qualifying scientific work manuscript
Doctoral exam in the specialty
GENERAL SCOPE OF THE EDUCATIONAL AND SCIENTIFIC 48
PROGRAM
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2.2 Structural and logical scheme of the ONP

1st year, 2nd year, 3rd year, 3rd semestér 4th course
First semester 2nd semester IV semester V semester VI semester VIl semester VIII semester
\
/ q \ Mandatory
sv(\)l(ozircl)(i\lljllfl\,ll\:’;nd components of ONP: 4 M\
foundations acycle of Ped ical S.Clentlfl.c or
ientifi professional discin Selective Selective SollyoIeE] mdust_rlal
;r(:(ljen e component of ONP components of ONP practice practice
: e : N N J
technical activity Marketing
\ / aspects
~, | business 4 @
Presentation of performance ) Defense
scientific - ~ DOCtsc;)r:cl;i:\)l(t?/m in the of the dissertation
results [ Knowledge marketin% N
N 4 \_
Statistical data
analysis
~
A foreign language for communication
in a scientific and pedagogical environmeng
v
Mandatory components of ONP: a cycle of profession
disciplines
Urgent problems
marketing environment
/ Research work on the topic of the dissertation: \

Approval of the topic and

plan of work on the

dissertation.

Literary search and its critical evaluation.
Formulation of

I Development of experimental material, its processing.
1
1
[
1
1
1
1
research problems and selection of experimental 1
1
1
i
1
!
1
I
1
'

Confirmation or revision of a scientific hypothesis.
Preparation of scientific publications and approval of results.
Presentation at conferences.

Development of experimental material, its processing,
discussion. Preparation of scientific presentations
publications Presentation at conferences. Formation of the manus;:ript. novelty
and in the presence of practical significance Presentation of the rfasults of the
dissertation work. thesis to

: Preparation and
1

protection
methods.

The first stage of the experiment, discussion of the

obtained primary results.

Preparation (drafts) of manuscript materials for

K publication.
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2.3 Distribution of the content of the educational and scientific program by component

groups and training cycles

The volume of the student's academic load
education (ECTS credits / %)
No Mandatory Optiona All'in all
Training cycle components components term
educational educational teaching
and scientific and scientific
programs programs
1 Compulsory academic
1 disciplines 28 /58 - 28 /58
2 Elective academic
disciplines
2 - 16/33 16/ 33
3 Practice / Practice
3 4/9 - 419
Total for the entire term 28/56 20/42 48/ 100
teaching

3. FORM OF CERTIFICATION OF HIGHER EDUCATION ACQUIRES

CURRENT CERTIFICATION

During the entire period of study, the graduate student reports twice a year on the
implementation of the individual plan (pages E and F) at the meeting of the
graduation department, the academic council of the institute/faculty and is
annually certified by the academic supervisor in accordance with the

DOCTORAL EXAMINATION IN
THE SPECIALTY

schedule of the educational process. The main task of the doctoral exam in the spe
results of comprehensive professional and scientific training of graduate students
for scientific and pedagogical activities. Establishing the level of the graduate
student's acquisition of theoretical knowledge, abilities, skills and relevant
competencies and the graduate student's preparedness for independent research
activities. The exam is

based on the theoretical knowledge acquired during the first two years of study
and a review of scientific research works performed by the graduate student. The
exam is given in the 3rd-4th year, lasts two days and consists of two parts. The
content of the doctoral exam is covered and approved by the relevant program.
The first part represents a written exam lasting ~ 4 hours and serves to test
theoretical training in the specialty and knowledge of related areas. The second
part of the exam serves to test the graduate student's skills (formulating questions,
drawing up a research plan, explaining results, competence in his research area)
and consists of the following components: a written document upon completion

of his research of a maximum of 10 pages (Abstract, Introduction, Methods,
Results, Discussion ); a review of a post-graduate research publication; 30-minute
oral

cialty
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survey from the examination committee (before the words "I don't know"). After passing the
doctoral exam, the graduate student forms a dissertation. The applicant must

DISSERTATION

REQUIREMENTS
WORK

prepare a dissertation, publish the main scientific results in scientific publications, acquire
theoretical knowledge, skills, and relevant competencies. The dissertation is submitted in
the form of a specially prepared qualifying scientific work

with manuscript rights, is performed by the applicant personally, must contain scientific
statements, new scientifically based theoretical and/or experimental results of research
conducted by the applicant, which are of significant importance for a certain field of
knowledge and are confirmed by documents certifying the conduct of such research, as
well as testify to the recipient's personal contribution to science and be characterized by
the unity of the content. The requirements for the preparation of the dissertation are
established by the Ministry of Education and Culture. The maximum and/or minimum
volume of the main text of the dissertation is 6.5-9 author's sheets.

The research work of a graduate student, which is carried out within the framework of the
topic of the dissertation, is the main element in the preparation for the educational and
scientific program. During this time, the

FINAL
CERTIFICATION

graduate student learns to independently perform scientific research, choose and justify
research methods, and analyze the results of his work. Research work is carried out under
the supervision of a research supervisor, who is fully responsible for the preparation of a
graduate student and the timely completion and submission of a dissertation. Preparation
of a dissertation and its defense is the completion of studies at the third educational and
scientific level. Attestation of graduates of the educational and scientific program of the
specialty 075 "Marketing" is carried out in the form of a public defense (demonstration) of
the qualification work and ends with

the issuance of a document of the established model on awarding the degree of Doctor of
Philosophy with the qualification: Doctor of Philosophy in Marketing.

4. REQUIREMENTS FOR THE PRESENCE OF AN INTERNAL SECURITY SYSTEM

QUALITIES OF HIGHER EDUCATION

PRINCIPLES AND

PROCEDURES
OF EDUCATION QUALITY

ASSURANCE

Principles: —
compliance with European and national quality standards of higher education;

- the autonomy of the higher education institution, which is responsible for ensuring the
quality of educational activities and the quality of higher education;
- a systematic approach that involves quality management at all levels of the educational
process;
- monitoring of the quality of education;
- involvement of graduate students, employers and other interested parties in the quality
assurance process;
- openness of information at all stages of quality assurance.
Procedures:
- improvement of the planning of educational and scientific activities;
— approval, monitoring and periodic review of educational and scientific programs;

- improving the quality of training of the contingent of higher education applicants;
- strengthening of the personnel potential of the University;

L ensuring the availability of necessary resources for educational organization
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process and support of higher education

applicants; - development of information systems in order to increase the
efficiency of management of

the educational process; - ensuring publicity of information about the
activities of the University; - creation of an effective system of prevention
and detection of academic plagiarism in scientific works of teachers and
students of

MONITORING AND

PERIODIC

REVIEW OF
PROGRAMS

higher education. Regular monitoring, revision and updating of
educational and scientific programs aims to guarantee the appropriate
level of provision of educational services, and also creates a favorable
and effective learning environment for those seeking higher education.
This involves evaluating: the content of the program, ensuring
compliance of the program with modern requirements; the changing
needs of society; the educational load of higher education applicants,
their achievements and the results of completing the educational and
scientific program; effectiveness of graduate student assessment
procedures; expectations, needs and satisfaction of higher education
students with the content and process of education; educational
environment in accordance with the purpose and content of the
program; the quality of services for students of higher education. The
programs are regularly

EVALUATION OF

HIGHER EDUCATION
ACQUIRES

reviewed and updated after the completion of the full training cycle
before the start of the new academic year. Evaluation of the results of
graduate students' studies is carried out during control and monitoring
activities.

Activities include current and semester control, reporting and
certification. The task of current control is to check the understanding
and assimilation of certain material, the developed skills of performing
calculation works, the ability to independently process texts, publicly or
in writing to present certain material, etc. Forms of current control are:
performance of individual tasks; execution of test tasks; performance
of control tasks, which are performed in the classroom or during
independent work;

writing and defending essays; protection of laboratory works. The final
control is carried out in order to evaluate the results of training at the
appropriate educational level or at its individual final stages. Final
control includes semester control (examination, differentiated
assessment in a specific academic

discipline) and certification of a graduate student. Semester

control is carried out in the form of a semester exam or credit from a
specific academic discipline in the amount of educational material
determined by the curriculum and in the

terms established by the curriculum. Educational disciplines for which
monitoring control works are planned, the terms of control measures
are determined by the schedule of the educational process.

Evaluation of the results of postgraduate students of the University is
carried out using methods that correspond to the specifics of a specific
academic discipline.

The monitoring of the graduate student's success is carried out using a
100-point evaluation system with mandatory transfer of grades to the
national scale and the yyyS scale.

IMPROVING

SCIENTIFIC
QUALIFICATIONS

The system of improving the qualifications of scientific-pedagogical,
pedagogical and scientific workers is developed in accordance with the

current regulatory framework and is based on the following




Machine Translated by Google

TEACHING, principles: mandatory and periodic training and professional development;

TEACHING AND transparency of internship organization and professional development

SCIENTIFIC procedures; monitoring the compliance of the content of professional

EMPLOYEES development programs with the tasks of professional activity; mandatory
implementation of the results of advanced training in scientific and
pedagogical activities; publication of the results of internships and
professional development. The available personnel,

AVAILABILITY material and technical, educational, methodological and informational

NECESSARY RESOURCES support for the specialty meets the requirements of the current Licensing

FOR ORGANIZING conditions for conducting educational activities of educational institutions

THE EDUCATIONAL PROCESS| 514 ensures the implementation of state requirements for a specialist
with a higher

AVAILABILITY education. 3 for the purpose of managing educational processes, an

INFORMATION effective policy in the field of information management and a corresponding

SYSTEMS FOR integrated information system for managing the educational process have

EFFECTIVE been developed. This system provides automation of the main functions

EDUCATIONAL MANAGEMENT

PROCESS of management of the educational process, in particular: ensuring the
conduct of the introductory company, planning and organization of the
educational process; access to educational resources; registration and
analysis of the success of higher education applicants; administration of
the main and auxiliary processes of providing educational activities;
monitoring of compliance with quality standards. In order to manage the
quality of educational activities at the University, an

PUBLICITY information system of ACS NP was created. Information

INFORMATION ON about educational programs, degrees of higher education and qualifications is pt

EDUCATIONAL

PROGRAMS, DEGREES OF
HIGHER EDUCATION

AND Academic integrity is observed by employees and students of higher
QUALIFICATIONS education at the university. The system for ensuring compliance with

OF ACADEMIC academic integrity by participants in the educational process is based on
INTEGRITY BY

UNIVERSITY EMPLOYEES AND the fo!lowing principlgs: compliance with genera_lly gccepted principles gf
HIGHER ATTAINERS morality; demonstration of respect for the Constitution and laws of Ukraine
EDUCATION and compliance with their norms; respect for all participants of the
educational process, regardless of their worldview, social status, religious
and national affiliation; compliance with copyright legislation; references
to sources of information in case of borrowing ideas, statements,
information; independent performance of individual tasks. A plagiarism
check is carried out in accordance with the

PREVENTION SYSTEM requirements of the University's regulatory documents.
AND DETECTION

OF ACADEMIC
PLAGIARISM
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5. COMPETENCE MATRIX OF SOFTWARE COMPETENCES
COMPONENTS OF THE EDUCATIONAL AND SCIENTIFIC PROGRAM
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6. MATRIX OF PROVIDING PROGRAM RESULTS
EDUCATION (RN) APPROPRIATE

COMPONENTS OF THE EDUCATIONAL AND SCIENTIFIC PROGRAM
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