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REVIEWERS:

Positive feedback on the program was received:

1. Dr. Nagy Szabolcs — Doctor of Sciences (Ph.D.) Head of Department, Associate
Professor, Department of Marketing and Tourism University of Miskolc, Hungary

2. Nagorny Kyrylo Olegovich - director of the marketing bureau "Monya
"Gets"

3 Bozhkov Dmytro Serhiyovych — graduate of the postgraduate course of the Department of Marketing
Sumy State University, specialty 075 — Marketing, acquirer
scientific degree of Doctor of Philosophy in the field of knowledge 07 - Management and
administration in specialty 075 — Marketing, defense was held on May 11, 2021.
in the Specialized Scientific Council DF 64.050.039 of the National Technical
University "Kharkiv Polytechnic Institute”, Ministry of Education and Science
of Ukraine, the city of Kharkiv and issued a diploma DR No. 001887 dated 06/29/2021. Currently working
specialist in sales market expansion methods (marketer) at ARTI LLC,
representative of stakeholders.

4 Paimash Hanna Vasylivna, recipient of the educational and scientific program "
Marketing" of the third (doctor of philosophy) level of higher education group A-821 for
specialty 075 "Marketing" field of knowledge 07- Management and administration

(2021-present)
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REVIEW
for the educational professional program "Marketing"
of the third level of higher education, aimed at the training of doctors of
philosophy specialty 075 — marketing branches of knowledge
07- management and administration higher educational institution
National technical university «Kharkiv polytechnical institute»

The educational and scientific program is aimed at training PhD marketing
specialists. The goals set in the program meet the needs of employers and include
the formation of the ability to create new and apply the acquired knowledge, skills,
abilities and understanding to solve standard and non-standard situations.

High-quality training of applicants for higher education, Doctors of
Philosophy (PhD) is important, since the development and competitiveness of the
economy are not possible without innovative scientific developments. The
National Technical University «Kharkiv Polytechnical Institute» has all the
necessary elements: relevant experience, human resources and a strong material
and technical base.

The educational program for the training of applicants for the third
(educational and scientific) level of higher education in the specialty 075,
"Marketing" includes a sufficient amount of disciplines, certification forms. The
sequence of studying disciplines, their list and scope correspond to the structural
and logical scheme for the training of applicants for the degree of Doctor of
Philosophy in "Marketing" and are designed to help ensure that program results
meet the needs of potential employers.

1904 27

Doctor of Sciences (Ph.D.),
Head of Department, Associate Professor
Department of Marketing and Tourism

University of Miskolc, Hungary Dr. Nagy Szabolcs
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BIJIT'VK
HA OCBITHBbO-TTPO®ECIHY ITPOTPAMY «MAPKETHHI »
TPETBHOI'O PIBHSI BUILIOI OCBITH, HATIPABJIEHY HA ITII'OTOBKY
JOKTOPIB ®IJIOCO®II 3A CIIEIIAJIBHICTIO 075- MAPKETUHI
T'AJIV3I 3HAHbD 07- VIIPABJITHHS TA AIMIHICTPYBAHHS
BHUIIIOT'O HABYAJIBHOI'O 3AKJIAJTY
HAIIIOHAJIBHOT'O TEXHIYHOI'O YHIBEPCUTETY
«XAPKIBCHKHIH ITOJITEXHIYHAN IHCTUTY T
BOXKOBA JIMUTPA CEPTTHOBUYA — BUITYCKHUKA ACITIPAHTYPU
KA®E]IPU MAPKETUHI'Y CYMCBKOT'O JIEPXXABHOI'O YHIBEPCUTETY 3A
CHELIAJIBHICTIO 075 - MAPKETHHT, 3JI0BYBAUA HAVKOBOI'O CTYIIEHS
JIOKTOPA ®IIOCO®IT Y TAJIV3I 3HAHbD 07 — YIIPABJITHHS TA
AIMIHICTPYBAHHSI 3A CIIEITTAJIBHICTIO 075 — MAPKETUHT, 3AXUCT
ITPOXO/IUB 11.05.2021 P. V CIIELTAJII3OBAHIN BUEHIHM PAJIL JI® 64.050.039
HATIIOHAJIbHOI'O TEXHIYHOI'O YHIBEPCUTETY «XAPKIBCBHKUIA
TTOJITEXHIYHUI THCTHUTY T, MIHICTEPCTBA OCBITH I HAYKH YKPATHH,
M. XAPKIB, ®AXIBEI[b 3 METO/IIB PO3LLIUPEHHS PUHKY 3BYTY
(MAPKETOJIOT) TOB «APTI»

A, boxkos imutpo CeprifioBUY — BUITYCKHMK BHINOI OCBITH 3a CIEIANbHICTIO
MapkeTHHI CyMCBKOTO JIEp/KaBHOTO YHiBEPCHTETY 3a creliansHicTio 075 — MapKeTHHT ,
BUITYCKHUK acipanTypy kadenpu mMapkeTurnry CyMCBKOro JIepiKaBHOTO YHIBEPCHTETY 3a

cretjanshicTio 075 — wmapkerunr. Tema aucepranii, creriambHicTh i KepIBHUK
sarsep/ukeni Hakasom pexropa CyMCBKOTO JepiKaBHOTO yHiBepcuTeTy Ne 433-V Bin
13.09.2016 p.

Tema jncepraniitoi poGorn «TeopeTHKO-METONMYHI 3acajll MapKETHHIOBOTO
UiHOYTBOPEHHS MPOMHCIOBUX ITiAPHEMCTBY

Haykosuit xepiBauk — Ilunynina FOumis CepriisHa, IOKTOp eKxOHOMIiYHHX HaYK,
npopecop, mnpodecop KadeapH eKOHOMIUHOT KiOepHETHKH Ta MapKETHHIOBOTO
MeHeMeHTY HTY «XTII».

Hucepraniiina po6ora BHKOHama Ha Kadeapi MapkeTMHTY Y Cymcrkomy
JlepKaBHOMY YHIBEpPCHTETI.

ITo sakinyeHHio acnipanTypyu BHSBHB GakaHHs 3fificHuTH 3106yTTA HAyKOBOTO
crynens gokropa dinocodii y ramysi smans 07 — ynpapiinms Ta aaMiHicTpyeaHHs 3a
cnenjanphictio 075 — Mapkernar y HanjonamsHoMy —TexHiYHOMY yHiBepcureTi
«XapKiBChKUH MOTITEXHIYHUIT IHCTHTYTY.

3axuer mpoxoaus 11.05.2021 p. y Creuianizosanili Bueniit paxi JI® 64.050.039
HauioHambHoro TexHi9HOro yHiBepcuTeTy «XapKiBChKMH MOMITEXHIYHMIA IHCTHTYTY,
Minicrepera ocBiti i Hayku Ykpaimm, m. Xapkis. ['0/10B0OI0 crenianizoBanol BYEHOT
paau
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AP 64.050.039 npusHaueHo JOKTOpA EKOHOMIUHMX HayK., npodecopa Paiiko
Hiany Banepiipuy, sika € rapantom TpeThoro PIBHA BUIIOT OCBITH 3a criemianbHicTio 075-
Mapkerunr, ramysi 3mase 07- ynpasminEs Ta anMibicTpyBands HarionansHoro
TEXHIYHOro yHiBepcHTeTy «XapKiBChbKHil TOMITeXHiunmii IHCTHTYT»

Inest 3106y s cTynens moxropa binocodii 3a cremiamprictio 075 — MapkeTtunr
Ha/uxajna MeHe ITic/is 3aKiHYeHHs HaByaHHA. Kpok 3a KPOKOM $I HIIOB 10 pealizalil miei
MetH. JlyiKe CHIbHY MiATPHMKY 100 MOTHBAIIT 10 HABYAHHS, MOIX MalOyTHIX TU1aHiB,
Kap“€pHOTO 3pOCTaHHs 3JiHCHIOBaNa Mill HayKoBuii KEPiBHHK, MOKTOpP €KOHOMiYHMX
HayK, npodecop umnynina FOxis Cepriisua Ta Most pojuHa, 6aThK.

oo peanizanii Ta Brinenns MaitGyTaix Mpi, s BUDIIIHB 00paTH ClIaBeTHi CTiHM
ozHoro 3 Haikpamwmx 3BO B Vipaini, a came Harionansumii Texmigmmit yHiBepcurer
«XapKiBcpKui MONMiTeXH{YHMiT iHCTHTYTY, N icHye OcCBiTHRO-TIpOdeciitHa nporpama
MATOTOBKM  « MapKeTHHI» TPeThOTO piBHA BHIIOT OCBiTH 3a cneniansHicTio 075-
Mapketunr, ramysi suasge 07- ynpasmiags Ta aIMiHICTPyBaHHsl, KW BXOJE B TOm 5
cepent Haiikpaux 3BH Ta 3aiimae 650-700 micne cepex tor 1000 YHIBEPCHUTETIB CBITY.
Hyxe Basunmii kepiBuunTey HalioHansHOTO TexHiUHOrO YHIBEPCUTETY «XapKiBChKHii
NOMTEXHIYHNIT {HCTUTYT» B o0cobi UJICH-KOPECTIOH/IGHTa akafeMii Hayk Ykpainm,
JIOKTOPY TEXHIYHHX HAYK, mpodecopy Cokony €preny IBaHOBHYY, BUEHOMY ceKpeTapesi
JIOKTOPY TEXHIYHHX HaykK, Ipodecopy 3akosopoTHOMy Onekcanapy IOpiitoBuuy,
rapaHTy OCBITHBO-TIpOdeciifHOi mporpamMu mgrotosku «MapKeTHHI» TPeThoro piBHs
BHIIOT OCBITH 3a cmemianbiictio 075- MapkeTHHr, JAOKTOpY €KOHOMIYHHMX Hayk,
npodecopy Paiiko [iami BanepiiBui, BeiM wiemam rpynu 3a0e3neyeHHs  OCBITHBO-
npodeciinoi nporpamu migrorosku «MapkeTHH» TPETROTO piBHA BHINOI OCBITH 3a
crenianbhicTio 075- MapkeTHHr, 0co6amBo JOKTOpY €KOHOMiyHMX Hayk KoGenesiit
Tersini OnexcansipiBui 3a posBieny yBary, MiATPUMKY MEHE Ta AucepTaliitnoi poGoru
OO0 3100yTTS  HAYKOBOTO CTYNeHS JOKTOpa dinocodii y ramysi smamp 07 -
Yupasninns Ta ajMinicTpyBasuA 3a crerianbaicTio 075 — MapketuHr.

Bunycknuk acnipantypu kadeapu MapKeTHHTY
CyMCBKOTO NIepsKaBHOTO YHiBEpCHTETY
3a cnenianpHicTio 075 — Mapkerunr,
3706yBay HayKOBOI'O CTYIIEHS JOKTOpa tbinocodii
y ranysi suaib 07 — YTpaBItiHHS Ta afgMiHicTpyBaHHs:
3a creniansHicTio 075 — MapkeTuHr,

3axucT npoxomaus 11.05.2021 p.
v CrenianizoBaniii Bueniii pani JI® 64.050.039
HationansHoro TexniuHoro ynisepcurery
«XapKiBChKHt MO TEXHIYHMI iHCTUTYTY,
MinicrepeTsa ocBity i Haykn Ykpainm,
(axisens 3 MeroaiB po3mUpPEHHS
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PREFACE

Corresponds to the Law of Ukraine "On Higher Education”, resolutions of the Cabinet of
Ministers of Ukraine dated April 29, 2015. No. 266 "On approval of the list of fields of knowledge
and specialties for which higher education applicants are trained", order of the Ministry of
Education and Culture of Ukraine dated November 6, 2015. No. 1151 "On the peculiarities of the
introduction of the list of fields of knowledge and specialties for which higher education applicants
are trained", by the resolution of the Cabinet of Ministers of Ukraine dated
December 30, 2015. No. 1187 "Licensing conditions for conducting educational activities of
educational institutions" and Resolution of the Cabinet of Ministers of Ukraine dated March 23,
2016. No. 261 "On the approval of the Procedure for the training of higher education holders of
the degree of Doctor of Philosophy and Doctor of Science in higher educational institutions
(scientific institutions)”, the Standard of Higher Education of the third (Doctor of Philosophy) level
of the field of knowledge 07 Management and administration, specialty 075 Marketing https://
mon .gov.ua/ua/osvita/visha-osvita/naukovo-metodichna-rada ministerstva-

osviti-i-nauki-ukrayini/zatverdzheni-standarti-vishoyi-osviti The changes were made by the
support group for specialty 075 "Marketing" of the Educational and Scientific Institute of
Economics, Management and International Business of the National Technical University "Kharkiv
Polytechnic Institute” in the composition approved by the order of NTU "KhPI" No. 138 OD dated 05/06/

The educational and scientific program is used during: -

development of the curriculum and programs of educational disciplines; -

formation of syllabi and work programs of educational disciplines, practices, individual
tasks, etc.; - formation of

individual plans of graduate students; - development

of tools for diagnosing the quality of higher education; -

attestations of higher education

applicants; - during accreditation and external quality control of specialist training.

Consumers of the educational and scientific

program are: - higher

education students; — scientific and pedagogical workers of higher educational
institutions

(scientific institutions); — scientific and pedagogical workers who train specialists
in the specialty "Marketing"; —

the examination board of the ONP entrance exam and the doctoral exam in the
specialty "Marketing"; —

admissions committee of the University;

— employers to obtain information on the academic and professional profile of
graduates; — competent

specialists in the recognition of documents on higher education; —

accreditation institutions; - at

the final certification. The

educational and scientific program extends to the departments that participate in the
training of candidates for the degree of Doctor of Philosophy in the specialty 075 "Marketing".


https://mon.gov.ua/ua/osvita/visha-osvita/naukovo-metodichna-rada-ministerstva-osviti-i-nauki-ukrayini/zatverdzheni-standarti-vishoyi-osviti

Machine Translated by Google

Guarantor of the educational program:

Rayko Diana Valeryivna, doctor of economic sciences, professor, head of the department of the Department of
Marketing https://web.kpi.kharkov.ua/marketing/ - guarantor of the program of the third level of higher education

OP working group members:

1. Oleksandra Petrivha Kosenko - doctor of economic sciences, professor, professor of the department of marketing.
2. Shipulina Yulia Serhiivna -

doctor of economic sciences, associate professor, professor of the Department of Marketing. 3. Maria Vladyslavivha
Litvynenko -

Candidate of Technical Sciences, Associate Professor, Associate Professor of the Department of Marketing 4. Olena
Evgenivna Shapran -

Candidate of Economic Sciences, Associate Professor, Associate Professor of the Department
of marketing 5.

Paimash Hanna Vasylivna - winner of the educational and scientific program "Marketing" of the third (doctor of
philosophy) level of higher education, group A-821, specialty 075 "Marketing", field of knowledge 07- Management and
administration (2021-present)
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1. PROFILE OF THE EDUCATIONAL AND SCIENTIFIC PROGRAM

BY SPECIALTY 075 Marketing

1 - GENERAL INFORMATION National

HIGHER EDUCATIONAL

INSTITUTION
AND STRUCTURAL

SUBDIVISION

Technical University "Kharkiv Polytechnic Institute”, Educational
and Scientific Institute of Economics, Management and International
Business Doctor of Philosophy; PhD in Marketing

OF HIGHER EDUCATION
DEGREES AND NAME OF

THE QUALIFICATION IN THE
ORIGINAL LANGUAGE

OFFICIAL NAME OF THE
EDUCATIONAL AND SCIENTIFIC

PROGRAM

Educational and scientific program "Marketing" in
English "MARKETING"

TYPE OF DIPLOMA AND
SCOPE OF THE

EDUCATIONAL AND SCIENTIFIC

Diploma of Doctor of Philosophy, single, 52 ECTS credits, study
period 4 years Full-time /

PROGRAM FORM OF STUDY

part-time

AVAILABILITY
ACCREDITATION

There is none

CYCLE/LEVEL

NRK of Ukraine — 8th level, FQ—EHEA - third cycle, EQF-LLL
— 8th level

PREREQUISITES

Availability of higher education degree "master" or
educational qualification level

THE LANGUAGE OF TEACHING

"specialist”

THE TERMS OF THE
EDUCATIONAL SCIENTIFIC PROGRAM

Ukrainian Entered into force by higher education standard No.
313 dated 04/07/2022 Until the end

LINK TO THE
PERMANENT

PLACEMENT OF THE

DESCRIPTION OF THE

EDUCATIONAL AND SCIENTIFIC PROGRAM

of the study period https://web.kpi.kharkov.ua/marketing/

2 — PURP

SE OF THE EDUCATIONAL AND SCIENTIFIC

PROGRAM Training of specialists capable of forming a system of new scientific knowledge for solving
complex scientific problems of managing the development of marketing activities of enterprises in the field of
management and administration, the difference of which is the emphasis on the relationship between subjects,
which ensure the efficiency of the enterprise’s vital activities in the process of the enterprise's interaction with the
most influential subjects of the internal environment, namely: partners and consumers, and conducting innovative
scientific research, which involves their unification on the basis of acquiring theoretical knowledge, professional
skills and other competencies, mastering the methodology scientific and pedagogical activities, conducting own
scientific research, the results of which have scientific novelty, theoretical and practical significance.

3 — CHARACTERISTICS OF THE EDUCATIONAL AND SCIENTIFIC PROGRAM

SUBJECT FIELD (FIELD
OF KNOWLEDGE,
SPECIALTY,
SPECIALIZATION)

Field of knowledge: Management and administration
Specialty: 075-Marketing

PROGRAM
ORIENTATION

Educational and scientific academic.

The structure of the program provides for the implementation of educational
and scientific components. The scientific component is carried out during
the entire period of study, not interrupted by the educational

component, session and practice. The content of each education



https://web.kpi.kharkov.ua/marketing/
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component of the program focuses on modern scientific research
in management and administration, takes into account innovative
approaches and methods of marketing management, is based on
modern results, trends of the scientific and practical state in
practice of various development systems management of marketing
by enterprises taking into account the peculiarities of the marketing
paradigm, marketing development as a process of quantitative

and qualitative changes in the internal environment of the
enterprise, which contributes to the transformation of its external
environment based on the resolution of existing contradictions
between the interests of business entities, its partners and
consumers through their information interaction Marketing should
to be considered as a

MAIN FOCUS OF
THE PROGRAM

business philosophy, that is, the basis for the development of a
modern enterprise as an open socio-economic system, since in
the process of performing its functions, the features of the products
that will be produced, partners and consumers, interaction with
which will ensure the efficiency of the enterprise, are determined.
Marketing is a complex function that requires the application of
appropriate management methods, and this is the basis of the
relationship between marketing and management, with the leading
role of marketing in the process of managing the development of
the enterprise's marketing activities. In turn, the integration of
marketing and management leads to the emergence of marketing
management as a concept of enterprise management for the
realization of its own economic, social, and socially responsible
interests. That is, those where the enterprise, whose activity will
be coordinated with the general development strategy, with the
strategy for the development of marketing activities, with business
partners (stakeholders) and consumers, which will allow to carry
out social security measures, including programs and projects for
the implementation of marketing measures, employees of the
enterprise itself and residents of the region, the state. And it is the
use of a combination of the existing achievements of management
and marketing that will effectively solve the problems of the
development of the marketing activity of the enterprise, where it is
proposed to define marketing by the basis of the development of
a modern enterprise as an open socio-economic system, its
business philosophy; feasibility of consideration of the enterprise,
consumers and partners based on the information system; the
need to form marketing strategies of the enterprise based on the
assessment of three components - its competitiveness, the
business attractiveness of partners regarding cooperation with it,
and the consumer's readiness to consume the products of this
enterprise.

Learning goals:

- understanding of the concepts of strategic management and
strategic marketing in relation to the activities of the subjects
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management and methods for creating and updating the marketing managemen
system at enterprises regarding making informed decisions on the formation of

to solve complex problems of managing the
marketing activities of market subjects and their associations on the basis of
deep rethinking of existing and creation of new integral knowledge and/or

Theoretical content of the subject area:

of scientific knowledge and analytical processing of information, necessary for

marketing relations between the enterprise and stakeholders, a positive image
of the enterprise, implementation of innovations in the areas of strategic
marketing, marketing management characterized by uncertainty of conditions;
- acquisition of competences in the field of marketing, which make it possible

professional practice.

detection regularities of the modern marketing paradigm,
substantiation of the marketing concept of management of organizations and
the enterprise management system from the point of view of marketing,
assessment of the attractiveness of existing and potential strategic areas of
business taking into account competitive forces, input barriers and available
resources of the enterprise, partners and consumers.

Methods, techniques, technologies and tools: - methods

preparation, modeling, making and implementation of justified management
decisions, information and communication research activities; - economic and
mathematical methods and information tec’lﬁ?@@!&@}i@@%‘? scientific research,
applied tools

in the field of marketing management.

Key words: theory, marketing activity of the enterprise, management of
marketing activity, organization of marketing activity, methods of management
of marketing activity, systems of management of marketing activity, marketing
management, marketing strategies, competitiveness of the enterprise,
management of the effectiveness of marketing activity. The program

is multidisciplinary and provides scientific and pedagogical training for the
formation skills in the field of research and teaching

FEATURES OF
THE PROGRAM

activities in the field of management and activities of subjects of development
of marketing management, as a concept of enterprise management, in the
field of strategic management of marketing and management, which involves
of scientific research regarding the the application of the methodology
choice of areas of activity of the enterprise in a competitive market environment,
regarding marketing activity , using the reliability of the obtained results using
appropriate methods




Machine Translated by Google

strategic planning of the company's activities, development of
marketing strategies and measures for their promotion.

SCIENTIFIC DIRECTION

ABOUT GAMES

The scientific component of the ONP is carried out throughout the
entire period of study at the graduate school, not interrupted by
theoretical training and pedagogical practice. Performing scientific
work, preparing scientific publications and dissertation manuscripts
ensure the formation of integral competence. Scientific work is
carried out under the guidance of one supervisor. The publication
of the results of scientific work involves the publication of scientific
articles, the submission of patent applications, speeches at
conferences, and after the completion of the ONP, the manuscript
is drawn up in the form of a dissertation. The general plan of work
on the dissertation is regulated by page "D". Control over the
performance of scientific work is carried out within the framework of
intermediate attestation (reporting page "E" and annual attestation
which can page "F"). The subject of the dissertation work,
be supported by interested higher education institutions and
scientific institutions, is discussed with the supervisor(s) of the
post-graduate researcher. The scientific school of NTU "KhPI"
of the department of marketing combines
many years of history and scientific
directions: - marketing of an
industrial enterprise; - innovative marketing;
- assessment of consumer attractiveness of goods; -
management of strategic
development of marketing activities of an industrial enterprise; -
application of economic and
mathematical models and information technologies in
business planning. 1 NDR No. 17775 dated 11.10.2018 (01.11.2018
- 31.12.2018 "Development of the product range management
system of Keram Deco LLC): implemented recommendations
for improving the product range management of Eram Deco LLC", in
particular, a strategic product range management system (ABS)
was developed ), the company's competitive strategy was
formulated, the level of rationality of the current range of products
was determined, and promising strategic business units of Keram
Deco LLC were determined. 2 NDR No. 17743 dated
05/08/2018 (06/01/2018 - 06/06/2019) "Development of ORAPHO's
corporate strategy "proposals were developed on the formation of
the enterprise's corporate strategy and the main levers of influence
on its economic security for use in economic investment activities
with the aim of optimizing the enterprise's investment policy and
protecting its economic interests. The NDR "Increasing the
consumer attractiveness of enterprise services" (state registration
number 0119U002561) formed methodological provisions and
models of decision-making support for strategic planning of the
company's activities, in particular its marketing activities, based on
the synthesis of tasks of social responsibility and strengthening of
the company's potential
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4 NDR "Information system of marketing at the enterprise" LLC
NVP "Mashinobudivnyk” (2019) No. 8880 dated November 23, 2018.
(state registration number 0119U002562) Creation of a conceptual
automated marketing information systenfdef® main advantage of
this model is the provision of uninterrupted communication between
the enterprise and its partners and consumers and the possibility of
prompt response to market changes, which in turn contributes to
increasing competitiveness on the domestic and foreign markets.

5 Within the scope of research work No. 17995 of 09/18/2020
(10/01/2020 - 10/01/2021) "Development of approaches to improve
the strategic marketing planning system at small enterprises” the
system of strategic marketing planning of the company "VPC" LLC
was studied. The company's internal capabilities were assessed

and coordinated with consumer demand for its own products,
competitors' products, their strategy, the possibility of attracting
potential suppliers and, in general, expanding its markets was
analyzed.

6 NDR K1701 "Problems of renewal of industrial production in
Ukraine in modern conditions (strategic aspect)" (DR117U004818) -
certain recommendations were developed for solving the problem of
renewal of the industrial potential of Ukraine in the modern period
on the basis of a systemic approach, namely, the relationships
between individual areas of methodological and practical work in
solving systemic problems of renewal, modernization and creation
of new highly efficient enterprises. 7 Result of the National Research
Development Program "Justification

of ways to ensure the competitiveness of business organizations
in the conditions of a changing market environment" (04.2021-04.202
(DR 0121U110942) - a theoretical and methodological approach is
proposed for conducting marketing research on the competitive
environment of business organizations and processing their results
using logical and meaningful modeling.

4 — SUITABILITY OF GRADUATES FOR EMPLOYMENT AND FURTHER EDUCATION

SUITABILITY
FOR EMPLOYMENT

Employment in the positions of scientific and scientific-pedagogical
workers in scientific institutions and institutions of higher education,
positions of experts, consultants, analysts, etc. in institutions and
organizations

FURTHER EDUCATION

It is possible to further continue education to obtain the degree of
doctor of sciences and additional qualifications in the adult
education

system 5 - TEACHING AND ASSESSMENT

TEACHING AND LEARNING Th¢

» general style of education, which is conducted in the form of lectures,
seminars, practical laboratory classes, consultations, trainings,
pedagogical practices, independent study, independent scientific

research based on
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study of textbooks, manuals, monographs, periodical scientific
publications, use of the Internet, etc. Current and final

EVALUATION control of knowledge (surveys, control and individual tasks,
testing, etc.), credits and exams (oral and written), presentations,
defense of practice report, public defense dissertation work

6 — SOFTWARE COMPETENCES
INTEGRAL The ability to produce new ideas, to solve complex problems of
COMPETENCE

professional and/or research and innovation activities in the field of
marketing, to apply the methodology of scientific and pedagogical
activities, as well as to conduct own scientific research. The results
of which have scientific novelty, theoretical and practical significance

GENERAL COMPETENCES VK

1. Ability to abstract thinking, analysis and synthesis. yK02. Ability
to search, process and analyze information from various sources.
yKO03. Ability to
work in an international context. ZK04. The ability to solve
complex problems in the field of marketing on the basis of a
systematic scientific worldview and a general cultural outlook while
observing the principles of professional ethics and academic integrity.

SPECIAL (PROFESSIONAL)
COMPETENCES OF

SPECIALTIES

SKO1. The ability to plan and carry out original research, to achieve
scientific results that create new knowledge in the theory,
methodology and practice of modern marketing and related
interdisciplinary areas. SK02. The ability to orally and in writing
present

and discuss the results of scientific research and innovative
developments in Ukrainian and foreign languages, a deep
understanding of foreign language scientific texts in the direction of
research. SK03. The ability to apply modern marketing methods
and tools,

digital technologies, resources and economic-mathematical methods
and models in scientific and pedagogical activities. SK04. The
ability to carry out scientific and pedagogical activities in higher
education.

SKO5. Ability to carry out scientific and organizational activities and
manage

scientific and research projects. SK06. The ability to critically rethink
and develop modern marketing theory, methodology and practice
in the course of conducting one's own original scientific research.
SKO7. The ability to identify and formalize patterns of development
of subjects of market relations on the basis of fundamental

and applied research, development of recommendations for
increasing the effectiveness of marketing

systems

SKO08. The ability to identify, pose and solve problems of a research
nature in the field of marketing, to evaluate and ensure the quality
of performed research and the publication of their results in
specialized domestic and foreign journals
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publications included in international scientometric databases
data 7

- PRO

RAM LEARNING OUTCOMES

PROGRAM RESULTS
OF

EDUCATION BY SPECIALTY

PHO1. Have advanced conceptual and methodological knowledge
of marketing and related subject areas, as well as research skills
sufficient to conduct scientific and applied research at the level of
the latest world achievements in the relevant field, obtain new
knowledge and/or implement innovations. PHO2. Develop and
implement scientific

and/or innovative projects that provide an opportunity to rethink
existing and create new integral knowledge and/or professional
practice and to solve significant scientific and technological
marketing problems taking into account social, economic and
legal aspects. PHO3. Formulate and test hypotheses; use
appropriate

evidence to substantiate the conclusions, in particular, the results
of theoretical analysis, experimental studies and mathematical
and/or computer modeling, available literature data. PHO4. Deeply
understand and implement the general principles and methods of
marketing science, as well as the

methodology of scientific research, apply them in one's own
research and in teaching activities. PH05. To present and
publicize the results of independent original scientific research
that has scientific novelty,

theoretical and practical significance with due academic integrity,
as well as demonstrate mastery of the methodology of teaching
professionally oriented disciplines and bear responsibility for
teaching others. PHO6. Plan and carry out empirical and/or
theoretical research on marketing and related interdisciplinary
areas using modern tools and observing the norms of professional
and academic

ethics, critically analyze the results of one's own research and

the results of other researchers in the context of the entire
complex of modern knowledge regarding the problem under
study. PHQ7. Freely present and discuss with specialists and non-
specialists the results of research, scientific and applied problems
of marketing in national and foreign languages, publish the results
of research in scientific

publications in leading international scientific publications. PHOS8.
Apply modern tools and technologies for searching, processing
and analyzing information, in particular methods of analyzing
data of a large volume and/or complex structure, specialized
databases and information systems. PH09. Organize and

carry out the educational process in the field of marketing, its
scientific, educational, methodological and regulatory support. 8
— RESOURCE PROVISION OF PROGRAM IMPLEMENTATION
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STAFFING

Meets the personnel requirements for ensuring the implementation
of educational activities in the field of higher education in accordance
with the current legislation of Ukraine (Resolution of the Cabinet of
Ministers of Ukraine "On approval of licensing conditions for the
implementation of educational activities of educational institutions"
dated December 30, 2015 No. 1187 (as amended in accordance
with the

MATERIAL AND TECHNICAL
SUPPLY

Resolution of the Cabinet of Ministers of Ukraine No. 347 dated
10.05.2018). Meets the technological requirements for the material
and technical support of educational activities in the field of higher
education in accordance with the current legislation of Ukraine
(Resolution of the Cabinet of Ministers of Ukraine "On Approval of
Licensing Conditions for Conducting Educational Activities of
Educational Institutions" dated December

INFORMATION AND

EDUCATIONAL AND
METHODOLOGICAL SUPPLY

30, 2015, No. 1187 (as amended in accordance with Resolution of
the Cabinet of Ministers of Ukraine No. 347 dated 10.05.2018).
Meets the technological requirements for educational methodical

and informational support of educational activities in the field of
higher education in accordance with the current legislation of Ukraine
(Decree of the Cabinet of Ministers of Ukraine "On Approval of
Licensing Conditions for Conducting Educational activities of
educational

institutions" dated December 30, 2015,

NATIONAL CREDIT
MOBILITY

No. 1187 (amended in accordance with Resolution of the Cabinet of
Ministers No. 347 dated May 10, 2018). 9 — ACADEMIC MOBILITY
On the basis of bilateral

INTERNATIONAL
CREDIT MOBILITY

agreements between the National Technical University "Kharkiv
Polytechnic Institute" and higher educational institutions of Ukraine
Academic mobility on the basis of bilateral agreements between the
National Technical University "Kharkiv Polytechnic Institute" and the
University of Miskolc (Hungary), the University of Maribor (Slovenia);

bzczec

Otto von Herricke University of Magdeburg (Germany); University of §




2. LIST OF EDUCATIONAL AND SCIENTIFIC PROGRAM COMPONENTS AND THEIR
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LOGICAL SEQUENCE
2.1 List of ONP components

Form
Code Cohmp.on.ents of th.e educational and SCI?ntIfIC program Number summaries
(disciplines, prgj.ectfs / works, practice, loans oho
qualification work) control
1 2 3 4
1 Compulsory academic subjects
1.1 Cycle of general scientific disciplines
111 quldyiew and sociocultural foundations of scientific and technical 4.0 Exam
activities
1.1.2 Foreign language for communication in scientific and pedagogical 8.0 Exam
environment ’
1.1.3 Presentation of scientific 2.0 Test
The total amount of mandatory components 14.0
1.2 Cycle of professional disciplines
4.0 Exam
121 Innovative marketing
. . : : - 3.0 Exam
122 Diagnostics of the enterprise's marketing activity
3.0 Test
123 Knowledge marketing
1.2.4 4.0 Exam
Quantitative methods in marketing management
125 Innovative technologies of pedagogical activities of higher education 4.0 Test
areas of marketing
The total volume of the cycle of professional 18.0
disciplines 2 Elective educational disciplines
21 Disciplines 8.0 Exam
29 Disciplines 8.0 Test
The total volume of the cycle of selective educational disciplines 3 16.0
Practice 4.0
Pedagogical 2.0 Test
Scientific (or industrial) 2.0 Test
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Doctoral exam in the specialty

4 Scientific component

4.1 Scientific publications

Articles, theses,

conferences,
current

attestation

4.2 Qualifying scientific work

Manuscript
theses

GENERAL VOLUME OF EDUCATIONAL AND SCIENTIFIC
PROGRAMS

52
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2.2 Structural and logical scheme of the ONP

1st year, 2nd year, 3rd year, 3rd semester 4th course
First semester 2nd semester IV semester V semester VI semester VIl semester VIIl semester
V.
Mandatory paldeteny Selective Ped agogical ) )
/ . \ components of ONP components: components of ONP > Science or
Worldviews and NP cycle of D practice production
sociocultural ' iscipli ;
i professionals dsaglive \ practice
o § trsciptime / _ W,
scientific K led keti Innovative
and technical nowledge marketin technologies
activity ~ B pedagogical
N / Diagnostics activity of the higher 4
marketing education sphere Doctoral Protection
X N activity marketing . h
Representation . \ exam with theses
: e enterprises . A
scientific @ J Select specialty
results — : eective
y Quantitative methodsm component of ONP
manager
marketing
_/
(" B
Foreign language for communication in
scientific and pedagogical environment
™~ J
Mandatory components
ONP: cycle of professionals
discipline
Innovative
marketing
/ Research work on the topic of the dissertation: \
Approval of the topic 1 Development of experimental material, its processing. Development of experimental material, its processing, | Preparation and
and plan of work 1 Confirmation or revision of a scientific hypothesis. discussion. Preparation of scientific presentations :
on the | Preparation of scientific publications and approval of publications Presentation at conferences. Formation of the manuscript.
dissertation. Literary search and its critical results. Presentation at conferences. novelty and in the presence of practical significance of the Submission
evaluation. results of the dissertation work. thesis to :

l protection

Formulation of research problems and selection
of experimental methods.
The first stage of the experiment, discussion
obtained primary results.
Preparations (drafts) of the manuscript of the materials:
1

\ before publication. i
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2.3 Distribution of the content of the educational and scientific program by groups of components and

training cycles

The volume of the student's academic load
education (ECTS credits / %)
No Mandatory Selective All'in all
nip Training cycle components components term
educational educational teaching
and scientific and scientific
programs programs
1 Compulsory educational
1| disciplines 32/62 - 32/62
2 Selective educational
disciplines
2 - 16/30 16/30
3 Practice
3 418 - 418
i 36/70
Total for the entire term 16/30 52 /100
teaching

3. FORM OF CERTIFICATION OF HIGHER EDUCATION ACQUIRES

CURRENT CERTIFICATION

During the entire period of study, the graduate student reports on the performance twice a year
individual plan (pages E1 and F1 - in the first year of study,

E2 and F2 - in the second year of study and so on...) at the graduation meeting

the department, the academic council of the institute/faculty and is certified annually

by the academic supervisor in accordance with the schedule of the educational process.

DOCTORAL EXAMINATION
WITH A SPECIALTY

The main task of the doctoral exam in the specialty is to show

results of complex professional and scientific training of graduate students to
scientific and pedagogical activity. Setting the acquisition level

graduate student of theoretical knowledge, abilities, skills and relevant
competencies and preparedness of the graduate student for independent research
activities.

The exam is based on the theoretical knowledge acquired during the study period
in the first two years and a review of scientific research works performed
graduate student The exam is given in the 3rd-4th year, lasts two days and
consists of two parts. The content of the doctoral exam is covered and
approved by the relevant program. The first part presents

written exam lasting ~ 4 hours and serves as a verification

theoretical training in the specialty and related knowledge

regions The second part of the exam serves to test skills

graduate student (formulate questions, draw up a research plan,

explain the results, competence in your research area)

and consists of the following components: a written document for

at the end of your research a maximum of 10 pages (Abstract,

Introduction, Methods, Results, Discussion); review

publications in the field of postgraduate research; 30-minute oral

survey from the examination committee (before the words "I don't know"). After
after passing the doctoral exam, the graduate student forms a dissertation.
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DISSERTATION

REQUIREMENTS
WORK

The dissertation for obtaining the degree of Doctor of Philosophy is an
independent detailed study that offers a solution to a specific scientific problem
in the field of modern marketing and on the border with other specialties, the
results of which have scientific novelty, theoretical and practical significance,
constitute an original contribution to the development of the relevant specialty
and are published in scientific publications in peer-reviewed scientific publicationg.

The applicant must prepare a dissertation, publish the main scientific results in
scientific publications, acquire theoretical knowledge, skills, and relevant
competencies. The dissertation is submitted in the
form of a specially prepared qualifying scientific work with manuscript rights, is
performed by the applicant personally, must contain scientific statements, new
scientifically based theoretical and/or experimental results of research conducted
by the applicant, which are of significant importance for a certain field of
knowledge and are confirmed by documents certifying conducting such research,
as well as testifying to the recipient's personal contribution to science and being
characterized by the unity of content. The dissertation must not contain academid
plagiarism and must be posted on the website of the higher education institution
(scientific institution). The requirements for the preparation of the dissertation
are established by the Ministry of Education
and Culture. The maximum and/or minimum volume of the main text of the
dissertation is 6.5-9 author's sheets. The research work of a graduate student,
which is carried out within the framework

FINAL
CERTIFICATION

of the topic of the dissertation, is the main element in the preparation for the
educational and scientific program. During this time, the graduate student
learns to independently perform scientific research, choose and justify research
methods, and analyze the results of his work. Research work is carried out
under the supervision of a research supervisor, who is fully responsible for the
preparation of a graduate student and the timely completion and submission of
a dissertation. Preparation of a dissertation and its defense is the completion of
studies at the third educational

and scientific level. Certification of graduates of the educational and scientific
program of the specialty 075 "Marketing" is carried out in the form of a public
defense of a dissertation and ends with the issuance of a document of the
established model on awarding the degree of Doctor of Philosophy with the
qualification: Doctor of Philosophy in Marketing.

4. REQUIREMENTS FOR THE AVAILABILITY OF THE SYSTEM OF INTERNAL QUALITY ASSURANCE

OF HIGHER EDUCATION

PRINCIPLES AND
PROCEDURES

OF EDUCATION QUALITY
ASSURANCE

Principles:

— compliance with European and national quality standards of higher education; -
the

autonomy of the higher education institution, which is responsible for ensuring
the quality of educational activities and the

quality of higher education; — a systematic approach that involves quality
management at all

levels of the educational process; - monitoring

of the quality of education; — involvement of graduate students, employers and

other interested parties in the quality assurance process;
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- openness of information at all stages of quality assurance. Procedures: —

improvement

of the planning of educational and scientific activities; - approval, monitoring

and periodic review of educational and scientific

programs;

- improving the quality of training of the contingent of higher education applicants; —
strengthening of the personnel potential of the University; -

ensuring the availability of the necessary resources for the organization of the educational
process and support for those seeking higher education; -

development of information systems in order to increase the efficiency of management of
the educational process; - ensuring

publicity of information about the activities of the University; - creation of an effective

system of prevention and detection of academic plagiarism in scientific works of teachers and
students of higher education. Regular monitoring, revision and updating of educational

MONITORING AND

PERIODIC

REVIEW OF
PROGRAMS

and scientific programs aims to guarantee the appropriate level of provision of educational
services, and also creates a favorable and effective learning environment for students of
higher education. This involves evaluating: the content of the program, ensuring compliance
of the program with modern requirements; the changing needs of society; the educational

load of higher education applicants, their achievements and the results of completing the
educational and scientific program; effectiveness of graduate student assessment procedures;
expectations, needs and satisfaction of higher education students with the content and
process of education; educational environment in accordance with the purpose and content

of the program; the quality of services for students of higher education. Programs are regularly
reviewed and updated after completing the full pre-commencement cycle

new academic year.

EVALUATION OF

HIGHER EDUCATION
ACQUIRES

Evaluation of the results of graduate students' studies is carried out during control and
monitoring activities. Activities include current and semester control, reporting and certification.
The task of current control is to check the understanding and assimilation of certain material,
the

developed skills of performing calculation works, the ability to independently process texts,
publicly or in writing to present certain material, etc. Forms of current control are: performance
of individual tasks; execution of test tasks; performance of control tasks, which are performed
in the classroom or during independent work; writing and defending abstracts. The final
control is carried out in order to evaluate the results of training at the appropriate educational
level or at its individual final stages. Final control includes semester control (examination,
differentiated assessment in a specific academic discipline) and

certification of a graduate student. Semester control is carried out in the form of a semester
exam or credit from a specific academic discipline in the amount of educational material
determined by the curriculum and in the terms established by the curriculum. Educational
disciplines for which monitoring control works are planned, the terms of control measures are
determined by the schedule of the educational

process. Evaluation of the results of postgraduate students of the University

is carried out using methods that correspond to the specifics of a specific academic discipline.
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The monitoring of the graduate student's success is carried out using a 100-point

evaluation system with mandatory transfer of grades to the national scale and the
yyyS scale. The system of advanced

IMPROVING training of scientific-pedagogical, pedagogical and scientific workers is developed in
THE accordance with the current regulatory framework and is based on the following
QUALIFICATIONS .principle_s: mand_atory and periodic t_raining and advanced training; trans_parency of
OF SCIENTIEIC internship organization and professional development procedures; monitoring the
compliance of the content of professional development programs with the tasks of
PEDAGOGICAL, TEACHING AND SE3ERMFECHIRANR InTaER®ry implementation of the results of advanced training
in scientific and pedagogical activities; publication of the results of internships and
professional development. The available personnel, material and technical,
educational, methodological and informational support for the specialty meets the
requirements of the current Licensing conditions

AVAILABILITY

OF NECESSARY RESOURCES
FOR ORGANIZING

THE EDUCATIONAL PROCESS

for conducting educational activities of educational institutions and ensures the
implementation of state requirements for a specialist with a higher education. 3 for
the purpose of managing educational processes, an effective policy in the field of
information management and a corresponding integrated information system for

AVAILABILITY

OF INFORMATION
SYSTEMS FOR

managing the educational process have been developed. This system provides
automation of the main functions of management of the educational process, in
particular: ensuring the conduct of the introductory company, planning and

;';F,\,EAC;\(,,EENT OF THE organization of the educational process; access to educational resources; registration

EDUCATIONAL PROCESS and analysis of the success of higher education applicants; administration of the
main and auxiliary processes of providing educational activities; monitoring of
compliance with quality standards. In order to manage the quality of educational
activities at the University, an information system of ACS NP was created. Information
about educational programs, degrees of higher education and qualifications is
publicly available on the website of NTU "KhPI".

PUBLIC

DISCLOSURE OF
INFORMATION ON
EDUCATIONAL PROGRAMS,
HIGHER EDUCATION
DEGREES AND Academic integrity is observed by employees and students of higher education at
QUALIFICATIONS the university. The system for ensuring compliance with academic integrity by

OF ACADEMIC participants in the educational process is based on the following principles:
INTEGRITY BY . . L . .

UNIVERSITY compliance with generally accepted principles of morality; demonstration of respect
EMPLOYEES AND HIGHER for the Constitution and laws of Ukraine and compliance with their norms; respect for
EDUCATION STUDENTS all participants of the educational process, regardless of their worldview, social

status, religious and national affiliation;

compliance with copyright legislation; link to
sources of information in case of borrowing ideas, statements, information;
independent performance of individual tasks. A

ACADEMIC PLAGIARISM
PREVENTION

AND DETECTION
SYSTEM

plagiarism check is carried out in accordance with the requirements of the
University's regulatory documents.




Machine Translated by Google

Correspondence matrix of defined learning outcomes, competencies and educational components

The result Competences
and you general Special (professional)
learned
not ZKO01 ZK02 ZKO03 ZK04 SKO01 SKO02 SKO03 SK04 SKO05 SC06 SCO07 SC08
PHO1 121
123 121
Practice Practice Practice
Practice S 123 Scientific practice or o 121 I
L scientific or L X K scientific or scientific or
scientific ) Scientific practice or production ) 123 ]
or production X production production
production
production
PHO2 111 111
1.2.2 1.2.3 i;; Jijélg 1.1.1
Practice o 123 Scientific practice or 111 . 122 Practice
N Practice R . . - Practice e I
scientific N Scientific practice or production - 123 scientific or
or scientific or . scientific or oL .
ducti production ducti production
production production production
PHO3 1.2.4 1.2.4 124 1.2.4
PHO4 1.25 1.2.1 1.25 1.25 1.25
1.2.1 1.2.1
Practice 123 123 Pedagogical practice Practice Practice 123
pedagogical o pedagogical pedagogical -
PHO5 1.1.1 1.1.1
1.25
1.25 1.1.3 111
] 23 125 1.13 113 125 Practice 1.1.3
Practice 12 < 1.2.3 i i - i 1.1.3 i
. . . L Pedagogical practice ) pedagogical -1 Practice
pedagogical Practice Practice o . e ) Practice i 1.1.3 “ract
o ——— Scientific practice or Scientific practice or i Practice 123 scientific or
scientific scientific or R ) pedagogical o -
or roduction production production scientific or production
. P production
production
PHO6 1.1.1 111
1.2.2 1.1.3
121 B 1.13 1.2.2
- 113 1.1.3 N - 1.1.3
1.2.4 1.2.4 124 Practice 113
Practi Practi L2z L2 Pedagogical practice Practice pedagogical 121 113 Practice
ractice ractice . e -
- o Practice Scientific practice or dagogical pr pedagogical ) 122 124 scientific or
pedagogical scientific (entif duct Scientific practice or Practice - roduction
or scnedn I:c or production production scientific or P
roduction
production P production
PHO7 1.2.3 1.1.2 1.1.2 1.2.3 11.2 1.2.3 1.1.2
PHO8 1.24 1.1.3 113 113
124 124 1.1.3 124 1.1.3
PH09 Pedagogical 112 Pedagogical Pedagogical
1.1.2 i i 1.1.2
practice 1.1.2 Peflagogical practice practice practice




