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REVIEWERS:

Positive reviews of the educational program were received from:

1. Popova I.A. - Doctor of Economics, Associate Professor of the Department of Organization and Economics

pharmacy of the National Pharmaceutical University;
2. Zakharchenko Yu.O. - director of "WILD TECHNOLOGY" LLC;
3. Rotenberg T.P. - directors of the FOP;

4. Chaplyginoi L.V. - obtaining the first level of higher education in the specialty

"Marketing" of NTU KhPI, BEM-919v group
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PELIEH3I3I

HA OCBITHBO-TIPOMGLECIAHY [TPOTPAMY «PEKJIAMHUIM BI3HECY
[TEPLIOTO PIBIS BULLOT OCBITH 3A CIELJAJIBHICTIO
075 MAPKETHHI

CyuacHuil po3BUTOK Gisnecy B yMOBAX 3pOCTaHHS KONKYPEHTHOCTI PHHKIH,
JUHAMIHHOCTI MAPKCTHHIOBOI'O CePefoBUILA BUMalae e)eKTHBHOrO 3acToCy HaiA
PEKITAMH, HK OHOTO 3 METO/IiB IPOCYBAHHA ToBapis abo mocayr. B crow uepry,
PeKIaMa  TakOK  JTHHAMIYHO pO3BMBACTBCA, MPHCTOCOBYIOMHMCh JO 3MiH
cepejlonuil, moTpedax crowwunadis, IX cnpuithsrri  indopmauii. Possurox
PCKIAMHOIO PUHKY 3MYIIY€ HOro y4acHUKIB ICTATEHO BUBYATH acTIeKTH OizHecy, a
TAKOK UIBK/IKO aJalTyBATHCS | [IPOII03yBATH MaliOyTHI Teiienuil,

Meta ocsitupo-npodeciinot uporpamu «Pekaammmii 6isHeey € aKTyalILI0I0
i 3aTpebyBAHOI0 BIAMOBIIHO J0 peainiol cHTYaLi Ha puHKy i nosrae Y MATOTORLUI
cydacHuX daxisiin, Aki MOXKYTb BHpilyBaTH CKIaZHI ChienianizoBali 3amati 14
NPAKTHYH] MPOGIeMK ¥y peKknaMHil chepi MapKeTHHIOBOT AlsSTEHOCT.

OceitHbO-1podeciitna  nporpama  «Pexnamumit  Gisnec»  BiIMOBimae
TEXHONMOTIYHMM BHMOIGM LIOJO HABYALHO-METOIHYHOIO T inopmaniiiHoro
3a0e3NeUCHHS OCBITHLOT ALANBHOCTI y cdepi BUIOT OCBITH 31iaHo 3 AilounM
3aKoHo#aBcTBOM  Ykpaiwn ([locramonas xabinery minicipis Vipainu «TTpo
3aTBEPIKCHHS JTinensiiHuX YMOB MpOBa/UKeHHA OCBITHBO! JUs/ILHOCTI 3aKTamiB
ocpitiy Bia 30 rpyans 2015 p., Ne 1187 (3i 3miHaMu, BHecenumu IriJHO 3
locranosoro KM Ne 365 sia 24.03.2021).

[Ipeactasnena B mporpami  JOriKO-CTPYKTYpHa cxeMa MiArOTOBKH
Gakanaspa 3a cmeuiwiniictio «MapKeTHHi», Lo ACMOHCTPYE NOCTiJOBHICTE
BHRYEIHA OCBITHIX KOMIIOHEHTIB IO CeMectpax MpOTSroM YCLOro nepiojy
HABYAHHA Ta 3B’S30K MDK HHMH, cripusic (GOPMYBAHHIO y 3,100yBadiB WidicHOIO
YABIEHHA PO 3MICT 11/IrOTOBKH 32 PCLEH30RAIIOI0 TTPOrPAMOK).

BpaxoByloun suileHaBeCHE, BBAKACMO, IO  OCBITH LO-1podeciitna
nporpama «Pekiamimii 6i3Hec» 3a cneniansricTio 075 MapkeTunr Bimnosinae
KIIOUOBHM MONOKEHHAM CYHACHOr0 OCBITHLOIO 3aKOHONABCTHA T4 MOXKE GyTH
BHKODUCTAHA B OCBITHROMY TPOLEC] ISt MiArOT0RKY 3000y Bavin 11€pLLOro PiBHA
BHLWOT OCBITH.

PenchscHr - K.€.H., C.H.C., JOLCHT Ka()e/ipH OpraHizaiii

Ipuna I[TOIMOBA
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PELIEH315

Ha ocBiTHRO-npodeciiiny nporpamy «Peknamuuii 6iznec»
NepLIoro PiBHA BUILOT OCBITH 3a cnetiaabHicTio 075 Mapketunr

raiysi suans 07 Yipasainus 1a aAMiHICTPYBaHHA

Crpareriunuii poO3BHUTOK HALIOI JepikaBH norpedye CyTTEBHX 3MiH Y BCIX
cpepax KHUTTS CycninbeTsa, B oMy uuchi il y cdepi ocsith. Cyuacui npiopureTy
fepAkaBHOi noniTHKM y cepi OCBITH, CNPAMOBaHi Ha MiArOTOBKY daxisuis 3
BHCOKHM iHTeHEI\"I‘yaJIle;M MOTEHUIAI0M, PO3IBHHEHHMH NPOPECIiIHUMHU AKOCTAMH,
camopeasizailicio 1a camopoisutkom. [liarotoska GakanaspiB MapKeTHHIY, SIKI
BOJAOAIIOTE  CYYACHMM  CKOHOMIMHMM  MHCJEHHSM  Ta  BiANOBIAHHMH
KOMIETEHTHOCTAMH, HEOOXIIHMMH JU1Sl NPOBALKEHHA e()eKTUBHOI MapKeTHHIOBOT
MAALHOCTI, Ma€ OYTH NPHOPITETHUM HATIPAMKOM.

OcsitHbo-npodeciiina nporpama «Peknamuuii GisHec» chopmoBana sk
CHCTEMA 3araibHUX KOMACTEHTHOCTEH Ta NPOrpaMHUX pe3y/ibTaTiB HaBYaHH 1S
nepiioro (GakanaspebKoro) pisHs BUILOT OCBITH 3a cnetianshicTio 075 MapkeTunr.

Ocgithbo-npodeciiina nporpama «Pexaamuuii Gisnec» MiCTHTL: npoditb
ocBiTHBO-nIpOdeciiinoi  creuianizoBaHoi nporpamMu  3a  CrEUiaabHICTIO 075
«MapkeTHHI», fiepe/iik KOMIOHEHT 0CBITHLO-NpodeciiiHoT nporpamu Ta ix JOTTHHY
MOC/II0BHICTE, PO3NO/L 3MICTY OCBITHBLOT MPOrPaMi 3a rpyrnamu KOMIIOHEHTIB Ta
UMKIAMH  THAroToBKM, dopmu atectauii 3100yBadiB BHIIOT OCBITH; MATPHLI
BINOBIAHOCTI NPOrPAMHUX KOMIETEHTHOCTEH KOMIIOHEHTAM OCBITHBOI MPOrpamMH
ta 3aGe3nedenns nporpamuHux pesyapraris  Hasuanus (I1P) BIAMOBIIHUMH
KOMIOHEHTaMH OCBITHLOT NPOrpamMu.

Beakaio, 110 MporpaMa €  aKTyalbHOW,  BIINOBIAE  OCBITHHO-
kBanidikauiiiniii xapakrepuetuii niarotoskn daxisuis 3 AaHoT crienianbHOCTI,
3aificHIOE SKICHY MIAroTOBKY 3/00yBayis nepiioro (6akanaBpebKOro) piBHs BHILOL

ocBiTH cretiansiocti 075 MapkeTunr.

/u/,,ea; 1*1»0/).
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PELLEH315

HA OCBITHIO 1Iporpany «Periaaninii G1311ec» Nepiioro pisis BHINOT OCKi 11
cuewanbioctl 075 «Mapkernur HTY «X1HI»

Ha cooroami erae jieani ouesyuim, 1o Kouie cyuacie HiuipHesMerBo e
MOKE 00XOANTHEA §e3 PeKIAMHOI AISILHOCTI, AKA 3d OCTAHHI ACKLIbKQ POKIB BiKe
MEPCTBOPIIIACH HA CTPYKTYPOBAHMIT O13HCC 13 3pOCTAIONM  00CHTOM PeRAaMIIX
mocayr. ToMy na CLOrOT CTAIOTL AKTYAILIHMI THTAINA NiTOTORKI (aXiBIB, SKi
HE  TUILKH  BONOMIIOTH  HPHIOMAMH  MAPKCTHHIY | MCHCAAMCHIY, &  1AKOK
PO3YMIIOTLCS HA  3acTOCYBAHII CYHACHUX  PEKIAMHINX  TCXHOMOM Ta CTBOpCIHI
PERJAMHOTO  KpeaTnsy, BMIIOTL  ONTHMI3YBaTH BECL  NPOICC  KOMYHIKAIUT  Ta
KOHUCHIPYBATHCS HA IHTAHHAX  PO30YIA0BH PeKAaMHOIO Oisnecy. Takium unnon

MOKI CTBEPILKYBATH, 110 OCBITHS nporpama «Peknamimii Gisnee» € ak1yaisioo ra
MEPCNCKTHRHON,

OcBitHst nporpama «Pekinamunii 6isHec EPLIOro PiBHS BHILOT OCBITH, 10
TIOTAHA HA PCUCH3YBAHHA, B MOBHIT Mipl BLANOBIAAC CYUACHIM NnoOTpeOan PHHKY.
CTpyKTYpa nporpamu goriuna Ta noc/iiiosia. sona HAAC MOKINBICTL 3/100VBavaM
B HOBHII MIPI OBOIOAITH TCOPETHYHINI T2 OPAKTHYUHAME 3HAHHAME 3 JINCHHTUTH K
(baxoBoi, TaK i 3araabHOl MIArOTOBKI. A le. B CBOIO Yepry, A03BOJASE MaiiOyTHIM
(axiBuay otpumath yei neoGximni KoMnerenTHOCTI Ta BMiNI ST RV ERTRTITY
YCIIIHOT npodectiinol TsabHOoCTI,

HeobxiaHo Takoxk BiamiTiTH TNPAKTHYHY CKIAL0BY OCBITHLOI nporpamin. Tak,
3100yBaUl B NPOJOBA HABYAHHS MPOXOIATH PIsHI BUAN NPAKTHUHOT MiATOTOBKH,
SaraibHuit odesr skoi cknagac 15 kpeanris: O3HAOMYY HPAKTHKY, HABYLILHY 14
BUPOOHH4Y. e, B cBOW uepry. Hamac 3100yBaYaM  MOKIHBICTb  IIBHIKO
A1aNTYBATHCS 1171 Yac iX NpaleBIaILITY BAHHS.

AHQ13 PEUCH30BAHOT OCBITHLOT HPOrpamMu 103BOJISIC 3POOHTH BHCHOBOK 11PO
Te. WO ocBITHA nporpaMa «Peknamuuii Gisnec» Moske OyTH PCKOMEHIOBaHA 10
BIPOBLURCHHS B HaB4albHoMy npoiteci Hanionannnoro texuiunioro YHIBCPCHTCTY
«XapKIBCbKHIT NONITEXHIUHMI] IHCTHTYT» JUIS NiAroTosk (axisuis 3 PCRIAMHOIO
Oi3Hecy.,

upexrop

®OIT Porendepr T.I1. Porendepr T.I1.
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PEIEH3I15
Ha OCBITHIO mporpamy «Peknamuuii 6izHec»
MEPLLOro PiBHS BHILOT OCBITH
cneuianbHocTi 075 «MapkeTuHr»
ranysi snanb 07 «YnpaBiainus Ta aiMiHiCTPYBaHHA»
BHTY «XI1I»

ChOrO/IHI HA PUHKY BIMYBACTBES FOCTPHIT IOIMT HE HIPOCTO HA MAPKCTOIONB,
a QaxiBuiB, WO CHCLIANI3YIOTHCS HA PEKJAAMHIN THLyCTpiT Ta pekaamuomy Gisneci. V
KCPIBHUKIB SIK MAJIOrO, CEPe/HbOr0 TAaK | BEJAMKOrO OisHeCY pocte posyminns
HEOOXI/IHOCTI peknamMHoil AisnbHOCTI ik opranisauiiinoro pecypey. Tow niaroroska
(GaxiBuiB  31aTHUX  PO3YMiTH TOHKOILI Ta cneumdiky pekiamuor IHAYCTPIT €
AKTYATLHUM Ta HEOOXIIHUM €ICMEHTOM B CYYACHOMY BHCOKOKOHKYPCHTHOMY CBI'Ti.

AKYTUILHICTb  Ta JIOUINBHICTL 3MICTY  OCBITHLOT NPOIPAMHM  NiAIOTOBKH
3100yBa4iB  nepuioro pisHs BUILOT OcBiTH «Peknamuuii GisHee» nepenbayae
PO3BUTOK AK 3arajibHUX, TaK i CreuiaibHUX KOMIETEHTHOCTEH MaibyTHIX daxiBIliB B
chepi peknamuoro GisHecy, 3adesneuye 3100YTTS TCOPSTHUIMX T PAKTHUHMX
PE3YALTATIB  HABYAHHS Yy XOJi HABYAILHOI, HAYKOBOT Ta caMoctiiinoi POOOTH
3,100y BauiB,

B ocithiii nporpami  «Peknamuuii Gisnec»  nassui Bei, HeodXiani s
JOCATHCHHS TT BHIIYCKHHKAMHM SKICHOTO PE3yJibTaTy, KOMIOHCHTH: METa HPOIPAMH,
OIUC  NPeAMETHOT obnacti  (raaysi  3HaHb), OCHOBHMI QoOKyC nporpamu, i
0COOJAMBOCTI, MPUIATHICTL BUIYCKHUKIB /10 NPALEBIANITYBAHHS T4 NOJAQNBIIONO
HaBYAHIS,  BUKJIQIAHHA  Ta OLIHIOBAHHS, NEPEAiK 3araibHUX Ta CheliaibHUX
KOMICTCHTHOCTEH Td NPOrpaMHl pe3y/ibTaTH HABYAHHS, pecypeHe 3adesieucHis
peanizauii nporpamu.

OcBiTHs nporpama po3pod/eHa 3 ypaxyBaHHSIM BUMOI Cy4acHOTO PHHKY rpat
Ta BOMpae B cebe AK 3aranbHi, NpodiibHI Tak i AMCIMIIINK BiabHOrO BUOOPY. 1le B
CBOIO Hepry Jiae 3mMory chopmysati Gy aMenTaibii 3nanns 1a Gaxosi HABHUKH B
cpepi pexgamnoro GisHecy. Jlae MoRIMBICTL anpodyBaTh X 111 Yac mPaKTHIHOro
TPCHIHTY, TIPOXO/IKEHHS HABYAIBLHOT Ta BUPOOHMUOT NPAKTUKK 1A HANPHOMCTRAX,
BUCTYIAX HA KOH(EPEHUisX Ta ceMiHapax, nijl yac HANMCaHHs HAYKOBMX cTaTtedl,
HAYKOBUX CTYJICHTCLKUX pOOIT Ta IX Npe3eHTallil.

Crapocta rpynu BEM-9198 Jlotos YHATIJIATTHA
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PREFACE

Corresponds to the Standard of higher education of the first (bachelor) level of the field
of knowledge 07 "Management and administration”, specialty 075 "Marketing", approved and put into
effect by the order of the Ministry of Education and Science of Ukraine No. 1343 dated 05.12.2018.

Developed by the working group of the OP "Advertising Business" of the Educational and Scientific
Institute of Economics, Management and International Business of the National Technical University
"Kharkiv Polytechnic Institute" in the composition of:

Guarantor of the educational program:

ROMANCHIK Tetyana Volodymyrivna (Science of Economics, Assoc., Associate Professor of the Department of

Marketing of NTU "KhPI")

OP working group members:

1. Maria Volodymyrivna MIROSHNYK (Science of Economics, Associate Professor, Associate Professor of the Department

marketing of NTU "KhPI");

2. Nadiya Petrivna TKACHOVA (Science of Economics, Associate Professor, Associate Professor of the Department of Marketing

NTU "KhPI");

3. ZLENKO Vladyslava Olehivna (graduate of the first level of higher education
"Marketing" specialty, gr. BEM-919a).
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1. PROFILE OF THE EDUCATIONAL PROGRAM WITH SPECIALTY 075 "MARKETING"

1 - General information

Higher educational National Technical University "Kharkiv Polytechnic Institute”
institution and structural unit
Educational and Scientific Institute of Economics, Management and International

Business
Department of Marketing
Degree of higher education First (undergraduate), Bachelor of Marketing
and the title of the qualification
in the original language
The official name of Educational and professional program
the educational program "Advertising business"
Type of diploma and scope Bachelor's degree, single, 240 ECTS
of the educational program credits, 3 years 10 months

Availability of accreditation

Program cycle / level first (bachelgr) level of higher education, NRK - level 6, QF LLL - level 6, FQEHEA - first cycle.

Prerequisites persons who have completed general secondary education or a "junior bachelor"
degree can apply for a bachelor's degree

Language(s) of instruction Ukrainian

Duration of the educational 3 years and 10 months from the date of introduction

program

Internet address of http://web.kpi.kharkov.ua/marketing/advertising-business/

permanent accommodation
description of the

educational program

2 - The purpose of the educational program

The purpose of the educational program is the formation of a system of professional knowledge and practical skills
necessary for effective management of business processes in advertising activities based on the comprehensive
application of marketing technologies and the latest communication technologies. The purpose of the

educational program corresponds to the Development Strategy of NTU "KhPI" for 2021-2025 (https://
public.kpi.kharkov.ua/strategiya-rozvitku-ntu-hpi-na-period-2021-2025-roki/)

3 — Characteristics of the educational program

Subject area (field of Field of knowledge: Management and administration

knowledge, Specialty: Marketing

specialty, Object of study: advertising as a form of marketing activity and the sphere of building
specialization) a business to satisfy the economic and social interests of market subjects.

Learning objectives: training bachelors of marketing who possess economic thinking
establishment ~ and relevant modern competencies necessary for effective

of advertising activities and successful organization of advertising business.

Theoretical content of the subject area: conceptual and categorical apparatus,
principles, functions, concepts of marketing; the place of advertising in the marketing
communications system; principles, methods and means of advertising influence;
organization of business in the advertising sphere; the specifics of the activities of
advertising agencies in different types of markets; content of marketing activities of
advertising agencies, formation
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managerial decisions in the field of marketing.

Methods, techniques and technologies: general scientific and special
methods, professional methods and technologies necessary to ensure
effective creative, analytical, marketing activities.

Tools and equipment: modern universal and specialized information
systems and software products necessary for making and implementing
marketing management decisions.

Orientation of the
educational program

Educational and professional program with applied orientation.
Professional emphasis: the formation of professional competence in the
ability to carry out marketing and administrative activities in enterprises
and organizations, in particular in the field of advertising, to effectively
organize advertising business based on the application of the latest
technologies in the organization of marketing and advertising activities.

The main focus of

and specialization

the educational program

General education in specialty 075 "Marketing".

Keywords: marketing, advertising, marketing complex, advertising
business, sales promotion, merchandising, media planning, creativity,
advertising psychology, advertising appeal, advertising effectiveness.

Features of the program The

program is multidisciplinary and involves the formation of skills and abilities
in the field of advertising business and management of marketing activities
of market entities. A feature of this program is a detailed

study of the forms and methods of advertising influence, planning,
implementation and management of advertising campaigns, justification of
the choice of methods, means, timing of advertising events, as well as the
study of other issues related to advertising activities both from the side of
advertising agencies and and from advertising companies based on the
study of classic marketing tools and new trends in marketing development.
Studying the disciplines of this program will allow applicants to develop
their awareness of organizing their own business and managing business
processes in the field of advertising.

to em

4 — Eligibility of graduates
ployment and further education

Suitability for
employment

Professional opportunities of graduates (according to the Classifier of
professions DK 003:2010).

1233 Marketing Director, Head of the Sales (Marketing)
Department

1234 Head of department (advertising, public relations)

1475.4 Marketing manager

1476.1 Advertising manager

2419.2 Advertiser

2419.2 Specialist in sales market expansion methods (marketer)
2419.2 Marketing consultant

3429 Advertising representative

3429 Merchant (business and advertising services)

3429 Advertising agent

Further education

Further continuation of education at the second (master’s) level of higher
education is possible, NRK — 7th level, QF-LLL —
Level 7, FQ-EHEA — second cycle.
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The possibility of obtaining additional postgraduate education.

5 — Teaching and assessment

Teaching and

teaching

Student-centered learning, problem-oriented learning, distance learning in the Office
365 system, self-learning, learning through laboratory and practical tasks, research-
based learning.

Teaching is carried out in the form of: lectures, multimedia lectures, interactive lectures,
seminars, practical classes, laboratory work, consultations, independent study,
performance of coursework based on the study of textbooks, manuals, periodical
scientific publications, use of the Internet. Current and final knowledge control (surveys,
control and individual tasks, testing, etc.), credits and exams, presentations, defense

of a practice

Assessment

report, final qualification exam.

6 — Software competencies

Integral
competence

The ability to solve complex specialized tasks and practical problems in the field of
marketing activities or in the learning process, which involves the application of relevant
theories and methods and is characterized by the complexity and uncertainty of
conditions. ZK1. The ability to realize one's rights and responsibilities as a member of
society,

General
competences

to realize the values of a civil (free democratic) society and the need for its sustainable
development, the rule of law, the rights and freedoms of a person and a citizen in
Ukraine. ZK2. The ability to preserve and multiply moral, cultural, scientific values and
achievements of society based on understanding the history and patterns of
development of the subject

area, its place in the general system of knowledge about nature and society and in the
development of society, technology and technologies, to use various types and forms
of motor activity for active recreation and leading a healthy lifestyle. ZK3. Ability to
abstract thinking, analysis and synthesis. ZK4. Ability to learn and master modern
knowledge. ZK5. Determination and persistence in relation to assigned tasks and
assumed responsibilities. ZK6. Knowledge and understanding of the subject area and
understanding of professional

activity. ZK7. Ability to apply knowledge in practical situations. ZK8.

Ability to

conduct research at an appropriate level. ZK9. Skills in using information

and communication technologies. ZK10. Ability to communicate in a foreign language.
ZK11. Ability to work in

a team. ZK12. Ability to communicate with representatives of other professional groups
at different levels (with experts

from other fields of knowledge/types of economic activity). ZK13. Ability to work

in an international context. ZK14. The ability to act socially responsibly and
consciously.
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Professional competencies
of the specialty

(defined by the standard of
higher education

of the specialty)

SK1. The ability to logically and consistently reproduce the acquired
knowledge of the subject area of marketing.

SK2. The ability to critically analyze and generalize the provisions of the
subject area of modern marketing. SK3. The

ability to use the theoretical provisions of marketing to interpret and
predict phenomena and processes in the marketing environment. SK4.
The ability to conduct marketing

activities based on an understanding of the essence and content of
marketing theory and the functional relationships between its components|
SKb5. Ability to correctly

apply marketing methods, techniques and tools. SK6. The ability to
conduct marketing research

in various areas of marketing activity. SK7. The ability to determine the
impact of functional areas of

marketing on the results of economic activity of market entities. SK8.
Ability to develop marketing support for business development in
conditions

of uncertainty. SK9. The ability to use marketing tools in innovative
activities. SK10. Ability to use

marketing information systems in making marketing decisions and
develop recommendations

for improving their effectiveness. SK11. The ability to analyze the
behavior of market subjects and determine the peculiarities of the
functioning of markets. SK12. The ability to

substantiate, present and implement the results of research in the field
of marketing. SK13. The ability to plan and

implement effective marketing activities of a market entity in a cross-
functional section. SK14. Ability to propose

improvements to marketing functions.

SK 15. The ability to develop a quality advertising product based on the
application of marketing technologies.

SC 16. The ability to evaluate and regulate the effectiveness of
advertising activities.

SK 17. The ability to develop and implement strategic decisions regarding
the activities of enterprises in the advertising

industry. 7 — Program learning outcomes

Program results

training for

specialty

(defined by the standard
of higher

education specialty)

P1. Demonstrate knowledge and understanding of the theoretical
foundations and principles of marketing activities.

P2. Analyze and forecast market phenomena and processes based on
the application of fundamental principles, theoretical knowledge and
applied skills of marketing activities.

P3. Apply acquired theoretical knowledge to solve practical tasks in the
field of marketing.

P4. Collect and analyze the necessary information, calculate economic
and marketing indicators, substantiate management decisions based on
the use of the necessary analytical and methodical tools.

P5. Identify and analyze key characteristics
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marketing systems of different levels, as well as the peculiarities of the
behavior of their subjects.

P6. To determine the functional areas of the marketing activity of the
market entity and their interrelationships in the management system, to
calculate the relevant indicators that characterize the effectiveness of
such activities.

P7. Use digital information and communication technologies, as well as
software products necessary for the proper implementation of marketing
activities and the practical application of marketing tools.

P8. Apply innovative approaches to the implementation of marketing
activities of a market entity, flexibly adapt to changes in the marketing
environment.

P9. Assess the risks of conducting marketing activities, establish the
level of uncertainty of the marketing environment when making
management decisions.

P10. Explain information, ideas, problems and alternative options for
making management decisions to specialists and non-specialists in the
field of marketing, to representatives of various structural subdivisions
of the market entity.

P11. Demonstrate the ability to apply an interdisciplinary approach and
perform the marketing functions of a market entity.

P12. Demonstrate the skills of independent work, flexible thinking,
openness to new knowledge, be critical and self-critical.

P13. To be responsible for the results of one's activity, to show
entrepreneurial and managerial initiative skills.

P14. Perform functional duties in the group, offer reasonable marketing
solutions.

P15. To act socially responsible and socially conscious on the basis of
ethical principles of marketing, respect for cultural diversity and values
of civil society with respect for individual rights and freedoms.

P16. To meet the requirements of a modern marketer, to raise the level
of personal professional training.

P17. Demonstrate written and oral professional communication skills in
national and foreign languages, as well as proper use of professional
terminology.

P18. Demonstrate responsibility in relation to moral, cultural, scientific
values and achievements of society in professional marketing activities.

P19. Demonstrate ability to use marketing information and develop
quality promotional products. P20. Formulate and justify

decisions regarding the company's development strategy in the field of
advertising. P21. Demonstrate the skills of monitoring

the effectiveness of advertising campaigns, generating and justifying
proposals for adjusting their effectiveness.

8 — Resource support for program implementation

Staff support

Personnel provision of the educational program corresponds to the
resolution of the Cabinet of Ministers of Ukraine dated 30.12.2015 No.

1187 "On the approval of the Licensing conditions for conducting educationd

\l activi
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educational institutions" (with changes introduced in accordance with Resolution of the Cabinet of
Ministers No. 365 of March 24, 2021).

Material and technical
support

Meets the technological requirements for the material and technical support
of educational activities in the field of higher education in accordance with
the current legislation of Ukraine (Decree of the Cabinet of Ministers of
Ukraine "On Approval of Licensing Conditions for Conducting Educational
Activities of Educational Institutions" dated December 30, 2015, No. 1187
(as amended in accordance with with Resolution of the Cabinet of Ministers
No. 365 of March 24, 2021)

Information and
educational and
methodological support

Meets the technological requirements for educational, methodological and
informational support of educational activities in the field of higher education
in accordance with the current legislation of Ukraine (Decree of the Cabinet
of Ministers of Ukraine "On approval of licensing conditions for educational
activities of educational institutions" dated December 30, 2015, No. 1187 (as
amended, entered in accordance with Resolution of the Cabinet of Ministers
No. 365 dated 03.24.2021)

9 — Academic mobility

National credit mobility

On the basis of bilateral agreements between the National Technical
University "Kharkiv Polytechnic Institute" and higher educational institutions
of Ukraine

International credit
mobility

Academic mobility based on bilateral agreements between the National
Technical University "Kharkiv Polytechnic Institute" and the University of
Miskolc (Hungary), the University of Maribor (Slovenia); Otto von Herricke
University of Magdeburg (Germany); University of Szczecin, (Poland)

Education of foreign

students of higher education

It is possible after studying the Ukrainian language course



http://zakon.rada.gov.ua/laws/show/347-2018-%D0%BF#n10
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2. LIST OF EDUCATIONAL PROGRAM COMPONENTS

Code Components of the educational program Number Final control form
(disciplines, projects / works, practice, loans
qualification work) ECTS
MANDATORY COMPONENTS OF THE EDUCATIONAL PROGRAM
1.1 General preparation
ZP 01 Foreign Language 16.0 Assessment (1-7). Exam (8)
ZP 02 Ukrainian language (professional direction) 3.0 Exam
ZP 03 Jurisprudence 4.0 Test
ZP 04 Higher mathematics 6.0 Exam
ZP 05 Economic informatics 5.0 Exam
ZP 06 Philosophy 3.0 Exam
ZP 07 History and culture of Ukraine 4.0 Exam
ZP 08 Economic statistics 4.0 Test
ZP 09 Microeconomics 5.0 Exam
ZP 10 Macroeconomics 5.0 Exam
ZP 11 Physical education 12.0 Test
1.2 Special (professional) training

SP 01 Introduction to. Introductory practice 3.0 Fundamentals of Test
SP 02 entrepreneurship 5.0 Fundamentals of management 5.0 Markgting 11.0 Exam
SP 03 Business economics 5.0 Personnel management 5.0 Finance|5.0 Exam
SP 04 Information systems and technologies in marketing 4.0 Marketing Assessment (2), Exam (3)
SP 05 research 5.0 Advertising business 4 ,04.05.04.05.0 5.0 4.0 4.0 5.0 Exam
SP 06 3.04.06.06.03.0177.0 Test
SP 07 Test
SP 08 Exam
SP 09 Exam
SP 10 Exam
Sp11 Product marketing Test
SP 12 Accounting Digital Test
SP 13 marketing Marketing Exam
Sk 14 communications Marketing Exam
SP 15 pricing Marketing sales policy Exam
SP 16 Communication technologies Planning Exam
Sp 17 and forecasting in marketing Exam
SP 18 Team building Advertising creative Training and Exam
SP 19 production Exam
SP 20 practice Production Exam
Sp21 practice Attestation The total volume Test
SP 22 of mandatory Test

components: Exam

ELECTIVE COMPONENTS OF THE EDUCATIONAL PROGRAM
2.1 Profiled package of disciplines 2.1.1
Profiled package of disciplines 01 "Marketing of business processes" Riskology

VP 1.1 4.0 Exam
VP 1.2 CRM systems 4.0 Exam
VP13 Marketing strategies of the enterprise 4.0 Exam
VP14 Formation of consumer loyalty Management 4.0 Exam
VP15 of competitiveness Practical training on 4.0 Exam
VP 1.6 business organization 3.0 Test
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loans
ECTS

Code Components of the educational program Number Final control form
(disciplines, projects / works, practice,
qualification work)

2.1.2 Profiled package of disciplines 02 "Marketing communications"

VP11 Digital advertising 4.0 PR in business 4.0 Trade marketing 4.0 Exam
VP 1.2 Branding 4.0 Evaluation of the effectiveness of advertising| activities Exam
VP13 4.0 Practical training in marketing communications 3.0 2.2 Exam
VP14 Disciplines of free choice of the recipient of specialized training Exam
VP15 according to the list Exam
VP 1.6 Test
GDP | Disciplines 1-8 28.0 Credit

2.3 Disciplines from the general university catalog
VD DisciDIineJ; 1-3 Total volume 12.0 Test
of optional components: TOTAL VOLUME 63.0
OF THE EDUCATIONAL PROGRAM: 240.0

3. DISTRIBUTION OF THE CONTENT OF THE EDUCATIONAL PROGRAM
BY GROUPS OF COMPONENTS AND CYCLES OF PREPARATION

The volume of the educational load of the student of higher education

No (credits / %)

Training cycle Mandatory Elective components of the | Total for the
components of the educational and entire term
educational professional program professional program teaching

2 3 4 5
General
] 67/38 12/19 791733
preparation
2 Special
110/62 23/37 133/55
(professional) training
3 Digciplines of free - 28/ 44 28/ 12
choice Total for the
entire term 177174 63 /26 240 /100
teaching

4. FORM OF CERTIFICATION OF HIGHER EDUCATION ACQUIRES

Attestation is carried out in the form of a final qualification exam and ends with the issuance of a document of
the established model awarding the first (bachelor) level of higher education with the qualification: "Bachelor of
Marketing". Attestation is carried out openly and publicly.




Machine Translated by Google

3. STRUCTURAL AND LOGICAL SCHEME OF THE EDUCATIONAL PROGRAM

1 cemecTp —’ 2 cemecTtp —) 3 cemecTp —) 4 cemecTp em— 5 cemecTp — 6 cemecTp ey 7 cemecTp —) 8 cemecTp
3M1 IHozemHa 301 lHo3emHa 3M1 IHozemHa 3M1 IHo3emHa 3M1 lHozemHa 30M1 IHozemHa 301 IHo3emHa 31 IHozemHa
MoBa MOBa moBa MoBa MoBa moBa MoBa — MoBa
(2 kpepguti) (2 kpeguTh) (2 xpepuTh) (2 xpepguTh) (2 kpepguTi) (2 kpeguTh) (2 kpeguTh) (2 kpepguTi)

3M11 ®iznuHe 3M11 diznuHe 3M11 diznuHe 3M11 diznune 3M11 ®iznuHe 3M11 PizuunHe cnis
BUXOBaHHA BUXOBAHHA BUXOBaHHA BUXOBAHHA BUXOBaHHA BUXOBAHHA MnaHyBaHHsA Ta
(2 kpeguti) (2 kpeguth) (2 kpeguTn) (2 kpeauTk) (2 kpeguti) (2 kpeguTh) | NpOrHO3yBaHHA y cnzo
| MapKeTHHry PeknamHui
l ,— (5 KpeauTiB) (4"5::;:;'“)
3N2 Yxpaitceka 36 3n10 crns cni4 e . | — —
moBa (npodp.cnp.) ®inocodpina —— MakpoekoHomika 4':34’;’_’::#:";' MapkeTUHroBi 36;‘3% Bt i Hucpnniva BAS
3 KpeguTH 3 KpeauTH 5 KkpeauTie KOMyHikawyji ettt
6 venima) ol (5 saaniel TexHonorii B (5 ng,qm'.[ka) (4 kpeguTy) —{ (3 kpegun) |
MapKeTUHTY —|
: : 4 kpeauTn
g e Sl i 613
MNpaso3HascTBo Vipaltin IAnp! T = MapkeTuHrose Texwonorii MTH)
(4 kpeguTi) (5 kpeaurie) S = ; KOMYHIKaLii
(4 kpeauTH) L MapKeTuHroBi UiHOYTBOpEHHA ) )
[AOCNIKEHHS (5 kpepguTis) (| KpeanuTh r—
5 KpeauTis )
M4 Bauig 318 ExoHOMIuHA Cné YnpaeniHHa it i, | S i
Maremarvka
; cTaTUCTHKA 1 nepcoHanom
(Gwmcme) 4 xpeaur (5 kpepurie)
(4 wepm) CM110 Pexnamuuii il 1 BM1 -
= Gissec KpenTH) fvcuymnnina 4 Avcumnnina 7
3M5 ExoHOMiuHa (4 kpeanTh) @ BBN ) BBN
iHchopmaTuka 3n9 cn7 . Kpeautu (4 kpeguTh)
(5 kpeauTiB) MikpoekoHomika ~ f—— DiHaHcK Auncumnniva 1 ‘u“ch"gﬂ'Ha .
(5 xpepuris) (5 kpeauris) — cni1 BBN
MpoaykToBMiA (4 kpeguTh) (4 xpeuTy) [Oucumnnina 5 cnz22
Cn1 Betyn go MapKeTUHI BBMN Bupo6Huua
cneujansHocTi. CN3 OcHoeu cna (4 xpepnTi) Aucunnnina B2 (4 kpepuTh) Snpa[cmna
OsHaiiomua MaDKeTHHI - (6 kpeauris)
MEHEPKMEHTY ap t [mcumnnina 2 (4 kpepuT)
(gﬁ:';z";:”) (5 kpeawTiB) (6 kpeauie) cniz BBN - —
Byxrantepcbkuia A Kot vcuuniiHa :
0Bk ol s cn21 (4 xpepuTv) s
(5 xpeguris) HaguansHo-
'CN2 OcHosw cn4 - BUPOGHUUA
nignpuemHuLTea MapkeTuHr prer Aucuyunnika BA1 npakTvka
i i 4 KpeguTi il
(5 kpeguTie) (5 kpeguTis) Liuipousdl (4 kpeanTI) (6 kpeguris)
MapKETUHI

MpumiTkn:

(4 xpegnTn)

O60B'A3KOBI AUCUMNAIHKA
3arasbHoI NIAroTOBKKM

O6oB'A3KOBI AUCLMNNIHKA
thaxoBoi NiaAroToBKK

uunnida 3
) faketa

Auvcuyunninm einsHoro suGopy
cTygeHTa npodineHOT NiAroToBKK

3rigHo nepeniky

Aucumnnivm BinbHOro BUGoOpy cTyeHTa
i3 3araNbHOYHIBEPCUTETCLKOrO KaTtanory

ANCUMNIH

ATecTaujs Ta npakTuuHa

nigroToeka
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CORRESPONDENCE MATRIX OF DETERMINED LEARNING OUTCOMES, COMPETENCES AND
EDUCATIONAL COMPONENTS

Competences
The results } }
teaching _ general Special (professional _
ZK-1 ZK-2 ZK-3 ZK-4 ZK-5 ZK-6 ZK-7 ZKI8 ZK-B ZK-10ZK-117ZK-12ZK-13ZK-14 ZK-[l ZK-2 ZK-3 ZK-4 [SC-5 BEC-6 $C-7 §C-8 SIC-9 SC-10S[C-115C-123C-13$C-145C-155C-16SC-1
RN-1 ZP9
SP1 SP1
SP 4 SP4
SP 10 2; ‘ll SP4 SP9
SP 14 SP 14
SP 17
PH-2 ZP 4 zZP93P9 |zP4 [SP7 SP9
ZP8 SP-115P 14 |zP8 ZP9
SP-11 SP 14 [sP18 | SP 7 SP 14 ZP 10
SP 18 §P 16 SP 18
SP 16 SP9 Sp 18 SP-11
SP 16 SP 14
SP 18 SP 16
PH-3 SP5 SP 4
SP8 spa SP8 spa |SP13
SP 21 SP 13 9P 21
SP8 SP 12
SP 22 SP 21 SP 22
SP 22
PH-4 SP18rP4 |zP5 SP9
SP6 |SP5 SP 13
SP8 |sP7 SP1 SP9 SP 21
SP9 [SP 12 SP 18 $P-11 SP16 [SP5 SP 22
SP 16 |SP 13 SP 16 SP 21
SP 18 SP 22
SP 21
SP 22
PH-5 SP-11 SP1 SP1 SP 4
SP 12 SP 4 SP4
SP 15 SP-11 SP 10 SP10BP14 | o SP 10 $P 11
SP 16 SP 14 SP 16 SP 12
SP 14
SP 16
PH-6 ZP9 zrP9 [zP9 SP9
ZP 10 SP8 |ZP10| o SP8 [sps8 SP 13
SsP8 SP 13 $P 13 SP 9 SP 10
SP9
SP9
RN-7 SP P5 ZP 5
5SP 9P 7 SP|7
S SP-11ISP-I1 L
12SP13 P ¢p1osp 6
SP 16
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Competences
The results | . .
teaching General Special (professional
ZK-1{ZK-2 ¥K-3 4K-4 ZK-5 ZK-6 ZK{7 ZK-§ ZK-9|ZK-10ZK-11ZK-12FZK-13FK-14 ZK-1 4K-2 ZK-3 ZHK- 4 S¢-5 SC}6 SC{7 SC-8 SC-9 SC-1PpSC-11SC-1PSC-1BSC-14SC-15SC-16SC-17
RN-8 SP-11 [ SP 8 SP8gP8 SP 17 SP8 SP 13
SP 12 SP8 SP-11 S
SP 17 $P 13
SP 12 SP 13
RN-9 SP89P8
SP8 SP 16
PH-10 zP1 (zP1 |zP1 SP 10 SP49P4
zrP2 |(zP2 SP69P 6
SP 4
zZrP4 [SP5 SP 14 $P 21
zP8 [sp 10 ZP1 SP103P 14 SP18 ¢p o1 sp 2z
SP 15
SP 14 SP 22
SP 21
SP 22
RN-11 SP2 zZP2 ZP1 SP 19
SP 15 SP2 zZP2
zZP3
SP 15 SP2
SP2
SP3
RN-12 ZP 4 ZP 4 ZP7
zZP8 zZP8 zZP9
ZP 10 zZP9 ZP 10
SP 3 ZP 10 SP3
SP5 SP3 SP6
SP6 SP5
SP6
RN-13 SP2 zZP9 SP 10 SP 10
SP3 ZP 10 SP2
SP5 SP 2 SP 10 SP 10
SP6 SP3
SP 15 SP 6
SP 19 SP 19
q
RN-14 zP29P 15 zZP2 SP 15 spa SP 3
SP4 [sp19 SP 21 SP 19 SP 4
SP 21
SP 22 SP 21
SP 22
SP 22
RN-15 ZP1 (zP1 SP6 SP 4
zZP2 |zP2 ZP1 [SP2 SP 14
zZP3 (zP3 ZP2 [ SP4 SP 19
ZP6 | zP6 SP 4 |SP 10
zP7 [zP7 SP 13
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Competences
The results
teaching General Special (professional
ZK-1|ZK-2 ZK-3 ZK-4 ZK-5 ZK-6 ZK{7 ZK-8 ZK-9|ZK-10ZK-11ZK-12FK-13FK-14 ZK-1 ZK-2 ZK-3 ZK- 4 SG-5 SC}6 SC{7 SC-8 SC-9 SC-1PSC-1SC-1PSC-1BSC-14SC-15SC-16SC-17
SP22P 11 SP 17
SP2 SP 19
SP 20
RN-16 SP 4 SP 4 SP 4 SP 4
SP21 | SP4 SP 21
SP 22 SP 22
RN-17 SP 17 SP 4 SP4
SP 12 SP 12
RN-18 ZP1 | ZP1
zZP2 | zP2 ZP6
zZP3 | zP3 SP 13
ZP6 | ZP 6 SP 20
zP7 | zP7
RN-19 SP 10 SP 10
SP 20 SP 20
RN-20 sp
09
SP
10
SP
18
RN-21 SP 10
SP 14




