
Machine Translated by Google



Machine Translated by Google



M.  Yu.

Positive  reviews  of  the  educational  program  were  received  

from:  1.  Head  of  the  Department  "Pharmmarket"  LLC  "Epicentr"  Perepelitsa

2.  Director  of  "Fortuna"  LLC  Lyubchenko  O.V.  3.  

Marketing  OP  "Marketing"  Efendiyeva  V.

REVIEWERS:

Machine Translated by Google



Machine Translated by Google



Machine Translated by Google



Machine Translated by Google



Corresponds  to  the  Standard  of  higher  education  of  the  first  (bachelor)  level  of  the  field  of  knowledge  07  

"Management  and  administration",  specialty  075  "Marketing",  approved  and  put  into  effect  by  the  order  of  the  

Ministry  of  Education  and  Science  of  Ukraine  No.  1343  dated  05.12.2018.

1.  Tetyana  Volodymyrivna  Romanchyk  (Science  of  Economics,  Associate  Professor,  Associate  Professor  of  the  Department  of  Marketing

3.  Diana  Romanivna  Milyan,  graduate  of  the  first  level  of  higher  education  in  the  specialty

It  was  developed  by  the  working  group  of  OP  "Marketing"  of  the  Educational  and  Scientific  Institute  of  

Economics,  Management  and  International  Business  of  the  National  Technical  University  "Kharkiv  Polytechnic  

Institute"  in  the  composition  of:

"Marketing",  gr.  BEM-919k.

NTU  "KhPI");

Guarantor  of  the  educational  program:

2.  Maria  Vladyslavna  Litvynenko  (Ph.D.,  Associate  Professor,  Associate  Professor  of  the  Department  of  Marketing  at  NTU

Shipulina  Yuliya  Serhiivna  (Doctor  of  Economics,  Prof.,  Professor  of  the  Department  of  Marketing  at  NTU  "KhPI"

PREFACE

"KhPI");

OP  working  group  members:
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First  (undergraduate),  Bachelor  of  Marketing

Program  cycle /  level  first  (bachelor)  level  of  higher  education,  NRK  -  level  6,  QF  LLL  -  level  6,  FQEHEA  -  first  
cycle.

(https://public.kpi.kharkov.ua/strategiya-rozvitku-ntu-hpi-na-period-2021-2025-roki/).

Learning  goals:  training  bachelors  of  marketing  who  possess  modern  economic  
thinking  and  relevant  competencies  necessary  for  effective  marketing  activities.

Ukrainian  language

and  the  title  of  the  

qualification  in  the  original  language

Prerequisites

"Marketing"

BY  SPECIALTY  075  "MARKETING"

Language(s)  of  

instruction  Duration  of  
the  educational  program

2  -  The  purpose  of  the  educational  program

240  ECTS  credits,  3  years  10  months

National  Technical  University  "Kharkiv  Polytechnic  Institute"

description  of  educational  

programs

Subject  area  (field  of  
knowledge,  specialty,  
specialization)

Department  of  Marketing

Specialty:  Marketing  Object  of  
study:  marketing  activity  as  a  form  of  interaction  of  market  relations  subjects  to  
satisfy  their  economic  and  social  interests.

Validity  period  -  01.07.2025

The  goal  of  the  educational  program  corresponds  to  the  Development  Strategy  of  NTU  "KhPI"  for  2021-2025.

Degree  of  higher  education

persons  who  have  completed  general  secondary  education  or  a  "junior  
bachelor"  degree  can  apply  for  a  bachelor's  degree

Higher  education  

department  and  structural  
division

Theoretical  content  of  the  subject  area:  the  essence  of  marketing  as  a  modern  
concept  of  business  management;  conceptual  and  categorical  apparatus,  
principles,  functions,  concepts  of  marketing  and  their  historical  ones

1.  PROFILE  OF  THE  EDUCATIONAL  AND  PROFESSIONAL  PROGRAM  "MARKETING"

http://web.kpi.kharkov.ua/marketing/bakalavr/

The  official  name  of  the  program  is  the  Educational  and  Professional  
Program

4  years  from  the  date  of  introduction

1  -  General  information

Type  of  diploma  and  scope  Bachelor's  degree,  single,  educational  
program

Internet  address  of  
permanent  accommodation

3  –  Characteristics  of  the  educational  program

The  purpose  of  the  educational  program  is  to  provide  high-quality,  affordable,  modern  educational  services  that  
are  based  on  European  and  national  standards  and  principles  for  the  training  of  specialists  in  the  field  of  
marketing  activities  and  contribute  to  the  graduation  of  graduates  of  a  new  education  capable  of  practical  
implementation  of  the  acquired  knowledge  in  education,  science,  production,  entrepreneurial  activity.

Availability  of  accreditation  Accreditation  Commission.  Ukraine.  Certificate  -  ND  No.  2192159.

Educational  and  Scientific  Institute  of  Economics,  Management  and  
International  Business

Field  of  knowledge:  Management  and  administration
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Educational  and  professional  program  with  applied  orientation.  

Professional  emphasis:  formation  of  the  ability  to  carry  out  marketing,  

administrative,  analytical,  project  and  research  activities  using  modern  innovative  

approaches,  technologies  and  methods  of  managing  marketing  activities  at  

enterprises  and  organizations.

General  education  in  specialty  075  "Marketing".  Keywords:  

marketing,  advertising,  marketing  complex,  marketing  activity,  digital  marketing,  

advertising  business,  marketing  management,  marketing  product  policy,  sales  

activity,  merchandising,  marketing  solutions,  marketing  strategy,  service  marketing.

1476.1  Advertising  manager

Features  of  the  program  The  program  involves  the  study  of  both  classical  and  digital  marketing  tools,  takes  into  

account  modern  trends  in  the  development  of  marketing  activities.  In  the  

structure  of  the  educational  program,  selective  packages  of  in-depth  professional  

training  disciplines  are  provided,  which  contribute  to  the  assimilation  of  theoretical  

foundations  and  the  formation  of  practical  skills  of  applicants  in  various  areas  of  

marketing  activity:  digital  marketing,  marketing  of  the  service  sector.  The  

peculiarity  of  the  educational  program  is  the  preparation  of  specialists  who  are  

able  to  think  creatively,  apply  innovative  approaches  and  digital  technologies  in  

practical  marketing  activities.

2419.1  Junior  researcher  (marketing,  efficiency  of  economic  activity,  

rationalization  of  production)

prerequisites;  the  specifics  of  the  activity  of  market  subjects  in  different  areas  and  

on  different  types  of  markets;  content  of  marketing  activity,  development  of  

marketing  strategies  and  formation  of  management  decisions  in  the  field  of  

marketing.

4  –  Eligibility  of  graduates

2419.2  Advertiser

Methods,  techniques  and  technologies:  general  scientific  and  special  methods,  

professional  methods  and  technologies  necessary  to  ensure  effective  marketing  

activities.

to  employment  and  further  education

Suitability  for  work  Professional  opportunities  of  graduates  (according  to  the  Classifier  of  professions  DK  

003:2010).

2419.2  Specialist  in  sales  market  expansion  methods  (marketer)

Tools  and  equipment:  modern  universal  and  specialized  information  systems  

and  software  products  necessary  for  the  adoption  and  implementation  of  

marketing  management  projects

arrangement

2419.2  Marketing  consultant

shen

1233  Director  of  Marketing,  Head  of  the  Sales  Department  (NGU  Markets)

3429  Advertising  representative

3429  Merchant  (business  and  advertising  services)

Orientation  of  the  
educational  program

1234  Head  of  department  (advertising,  public  relations)

3429  Advertising  agent

1475.4  Marketing  manager

The  main  focus  of  the  
educational  program  and  
specialization
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The  ability  to  solve  complex  specialized  tasks  and  practical  problems  in  the  field  of  

marketing  activity  or  in  the  learning  process,  which  involves  the  application  of  

relevant  theories  and  methods  and  is  characterized  by  the  complexity  and  uncertainty  

of  conditions.  ZK1.  The  ability  to  realize  one's  rights  and  responsibilities  as  a  

member  of  society,  to  realize  the  values  of  civil  (free  democratic)  society  and  the  

need  for  its  sustainable  development,  the  rule  of  law,  the  rights  and  freedoms  of  a  

person  and  a  citizen  in  Ukraine.  ZK2.  The  ability  to  preserve  and  multiply  moral,  

cultural,  scientific  values  and  achievements  of  society  based  on  an  understanding  
of  

the  history  and  patterns  of  development  of  the  subject  area,  its  place  in  the  general  

system  of  knowledge  about  nature  and  society  and  in  the  development  of  society,  

technology  and  technologies,  to  use  various  types  and  forms  of  motor  activity  for  

active  recreation  and  leading  a  healthy  lifestyle.  ZK3.  Ability  to  abstract  thinking,  

analysis  and  synthesis.  ZK4.  Ability  to  learn  and  master  modern  knowledge.  ZK5.  

Determination  and  persistence  in  relation  to  assigned  tasks  and  assumed  

responsibilities.  ZK6.  Knowledge  

and  understanding  of  the  subject  area  and  understanding  of  

professional  

activity.  ZK7.  Ability  to  apply  knowledge  in  practical  situations.  ZK8.  Ability  
to  conduct  research  at  an  appropriate  level.  ZK9.  Skills  in  using  information  and  
communication  

technologies.  ZK10.  Ability  to  communicate  in  a  foreign  language.  ZK11.  Ability  to  
work  in  a  team.  ZK12.  

The  ability  to  communicate  with  representatives  of  other  professional  groups  of  

different  levels  (with  experts  from  other  fields  of  knowledge/types  of  economic  

activity).

Integral  competence

The  possibility  of  obtaining  additional  postgraduate  education.

General  competencies

Teaching  and  learning

5  –  Teaching  and  assessment

chanting

Further  education

Student-centered  learning,  problem-oriented  learning,  distance  learning  in  the  Office  

365  system,  self-learning,  learning  through  laboratory  and  practical  tasks,  learning  

based  on  new  research.  Teaching  is  conducted  in  the  form  of:  lectures,  multimedia  
lectures,  interactive  

lectures,  seminars,  practical  classes,  laboratory  works.  Independent  work  with  the  

possibility  of  consultations  with  the  teacher  on  individual  educational  components,  

individual  classes,  group  project  work  is  also  provided.  Current  and  final  knowledge  

control  (surveys,  control  and  individual  tasks,  testing,  etc.),  credits  and  exams,  

presentations,  defense  of  practice  reports,  final  qualification  exam.

6  –  Software  competencies

Assessment

Further  continuation  of  education  at  the  second  (master's)  level  of  higher  education  

is  possible,  NRK  -  7th  level,  QF-LLL  -  7th  level,  FQ  EHEA  -  second  cycle.
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Professional  competencies  

of  the  specialty  (defined  
by  the  standard  of  higher  
education  of  the  specialty)

knowledge  and  applied  skills  of  marketing  activities.

ZK13.  Ability  to  work  in  an  international  context.  ZK14.  The  
ability  to  act  socially  responsibly  and  consciously.  SK1.  The  

ability  to  logically  and  consistently  reproduce  the  acquired  knowledge  of  
the  subject  area  of  marketing.  SK2.  The  
ability  to  critically  analyze  and  generalize  the  provisions  of  the  subject  
area  of  modern  marketing.  SK3.  The  ability  to  
use  the  theoretical  provisions  of  marketing  to  interpret  and  predict  
phenomena  and  processes  in  the  marketing  environment.  SK4.  The  
ability  to  conduct  
marketing  activities  based  on  an  understanding  of  the  essence  and  
content  of  marketing  theory  and  the  functional  relationships  between  its  
components.  SK5.  The  ability  
to  correctly  apply  marketing  methods,  techniques  and  tools.  SK6.  The  
ability  to  conduct  
marketing  research  in  various  areas  of  marketing  activity.  SK7.  The  ability  
to  determine  the  impact  of  functional  
areas  of  marketing  on  the  results  of  economic  activity  of  market  entities.  
SK8.  Ability  to  develop  marketing  support  for  business  development  in  
conditions  of  uncertainty.  SK9.  The  ability  to  use  marketing  tools  in  
innovative  activities.  SK10.  The  
ability  to  use  marketing  information  systems  in  making  marketing  
decisions  and  to  develop  
recommendations  for  improving  their  effectiveness.  SK11.  The  ability  to  
analyze  the  behavior  of  market  subjects  and  understand  the  peculiarities  
of  market  functioning.  SK12.  The  ability  to  
substantiate,  present  and  implement  the  results  of  research  in  the  field  
of  marketing.  SK13.  The  ability  to  plan  and  
implement  effective  marketing  activities  of  a  market  entity  in  a  cross-
functional  section.  SK14.  Ability  to  propose  
improvements  to  marketing  functions.

P3.  Apply  acquired  theoretical  knowledge  to  solve  practical  tasks  in  the  
field  of  marketing.

7  –  Program  learning  outcomes

P4.  Collect  and  analyze  the  necessary  information,  calculate  economic  
and  marketing  indicators,  substantiate  management  decisions  based  on  
the  use  of  the  necessary  analytical  and  methodical  tools.

Program  results  P1.  Demonstrate  knowledge  and  understanding  of  theoretical  foundations  and  training  
in  special  principles  of  marketing  activities.

P5.  Identify  and  analyze  the  key  characteristics  of  marketing  systems  of  
various  levels,  as  well  as  the  peculiarities  of  the  behavior  of  their  subjects.

(defined  standards  P2.  Analyze  and  forecast  market  phenomena  and  processes  based  on  the  
application  of  fundamental  principles,  theoretical  mouth  of  higher  education  specialty)
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P11.  Demonstrate  the  ability  to  apply  an  interdisciplinary  approach  
and  perform  the  marketing  functions  of  a  market  entity.
P12.  Demonstrate  the  skills  of  independent  work,  flexible  thinking,  
openness  to  new  knowledge,  be  critical  and  self-critical.

Material  and  technical  
support

P13.  To  be  responsible  for  the  results  of  one's  activity,  to  show  
entrepreneurial  and  managerial  initiative  skills.

P6.  Determine  the  functional  areas  of  the  marketing  activity  of  the  
market  entity  and  their  relationships  in  the  management  system,  
calculate  the  relevant  indicators  that  characterize  the  effectiveness  
of  such  activity.

P14.  Perform  functional  duties  in  the  group,  offer  reasonable  marketing  
solutions.

P7.  Use  digital  information  and  communication  technologies,  as  well  
as  software  products  necessary  for  the  proper  implementation  of  
marketing  activities  and  the  practical  application  of  marketing  tools.

P15.  To  act  socially  responsibly  and  socially  conscious  on  the  basis  
of  ethical  principles  of  marketing,  respect  for  cultural  diversity  and  
values  of  civil  society  with  respect  for  individual  rights  and  freedoms.

P16.  To  meet  the  requirements  of  modern  marketers,  to  raise  the  
level  of  personal  professional  training.

P8.  Apply  innovative  approaches  to  the  implementation  of  marketing  
activities  of  a  market  entity,  flexibly  adapt  to  changes  in  the  marketing  
environment.

P17.  Demonstrate  written  and  oral  professional  communication  skills  
in  national  and  foreign  languages,  as  well  as  proper  use  of  
professional  terminology.

P9.  Assess  the  risks  of  conducting  marketing  activities,  establish  the  
level  of  uncertainty  of  the  marketing  environment  when  making  
management  decisions.

P18.  Demonstrate  responsibility  in  relation  to  moral,  cultural,  scientific  
values  and  achievements  of  society  in  professional  marketing  
activities.

P10.  Explain  information,  ideas,  problems  and  alternative  options  for  
making  management  decisions  to  specialists  and  non-specialists  in  
the  field  of  marketing,  to  representatives  of  various  structural  
subdivisions  of  the  market  entity.

8  –  Resource  support  for  program  implementation
Staffing  The  staffing  of  the  educational  program  complies  with  the  Resolution  of  the  Cabinet  of  Ministers  of  

Ukraine  No.  1187  of  12/30/2015  "On  the  Approval  of  Licensing  Conditions  
for  Conducting  Educational  Activities  under  the  Department  of  Education" (as  
amended  in  accordance  with  Resolution  of  the  Cabinet  of  Ministers  of  Ukraine  
No.  365  of  03/24/2021).  

Meets  the  technological  requirements  for  material  and  technical  support  of  
educational  activities  in  the  field  of  higher  education  in  accordance  with  the  
current  legislation  of  Ukraine  (Decree  of  the  Cabinet  of  Ministers  of  Ukraine  
"On  approval  of  licensing  conditions  for  conducting  educational  activities  of  
educational  institutions"  dated  December  30,  2015,  No.  1187  "(from  changes  
introduced  in  accordance  with  Resolution  of  the  Cabinet  of  Ministers  No.  365  
dated  03/24/2021).
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Meets  the  technological  requirements  for  educational,  methodical  and  

informational  support  of  educational  activities  in  the  field  of  higher  education  
in  accordance  with  the  current  legislation  of  Ukraine  (Decree  of  the  Cabinet  
of  Ministers  of  Ukraine  "On  approval  of  licensing  conditions  for  conducting  
educational  activities  of  educational  institutions"  dated  December  30,  2015,  
No.  1187  "(from  changes  introduced  in  accordance  with  Resolution  of  the  
Cabinet  of  Ministers  No.  
365  dated  24.03.2021).  9  –  Academic  mobility

National  credit  mobility On  the  basis  of  bilateral  agreements  between  the  National  Technical  
University  "Kharkiv  Polytechnic  Institute"  and  higher  educational  
institutions  of  Ukraine

International  credit  
mobility

Academic  mobility  based  on  bilateral  agreements  between  the  
National  Technical  University  "Kharkiv  Polytechnic  Institute"  and  the  
University  of  Miskolc  (Hungary),  the  University  of  Maribor  (Slovenia);  
Otto  von  Herricke  University  of  Magdeburg  (Germany);  University  
of  Szczecin,  (Poland)

Education  of  foreign  
students  of  higher  
education

It  is  possible  after  studying  the  Ukrainian  language  course

Informational  and  on
educational  and  methodical  
for  security
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Marketing  product  policy  Marketing  

pricing  Merchandising  Accounting  

Digital  marketing  

Marketing  communications  

Marketing  distribution  

policy  Consumer  behavior  

Marketing  research  Marketing  logistics  
Team  building  Innovation  

marketing  Training  and  

production  practice  Production  
practice  

Attestation  The  total  
volume  of  mandatory  components:

Test

Exam

Exam

1.1  General  preparation

Assessment  (2),  Exam  (3)

Exam

5.0  

4.0  

4.0  

5.0  

4.0  

5.0  

5.0  

4.0  

4.0  

5.0  

3.0  

4.0  

6.0  

6.0  

3.0  

177.0

2.1.1  Profiled  package  of  disciplines  02  "Digital  marketing"

Components  of  the  educational  program

Test

Exam

Assessment  (1-7),  Exam  (8)

Exam

Test

Test

ECTS

ZP  1  

ZP  2  

ZP  3  

ZP  4  

ZP  5  

ZP  6  

ZP  7  

ZP  8  

ZP  9  

ZP  10  

ZP  11

Exam

Exam

SP  1  

SP  2  

SP  3  

SP  4  

SP  5  

SP  6  

SP  7

Number

Exam

Exam

Exam

Exam

Exam

1.2  Special  (professional)  training

Exam

Web  design  4.0

Exam

MANDATORY  COMPONENTS  OF  THE  EDUCATIONAL  PROGRAM

Exam

ELECTIVE  COMPONENTS  OF  THE  EDUCATIONAL  PROGRAM

Exam

SP  8

2.  LIST  OF  EDUCATIONAL  PROGRAM  COMPONENTS

Test

Exam

Foreign  language  

Ukrainian  language  (professional)  Jurisprudence  

Higher  
mathematics  

Economic  informatics  

Philosophy  

History  and  culture  of  Ukraine  
Economic  statistics  

Microeconomics  

Macroeconomics  
Physical  education

VP2.1

(disciplines,  projects /  works,  practice,  credits

Exam

Exam

Introduction  to.  Introductory  practice  3.0  Fundamentals  of  

entrepreneurship  5.0  Fundamentals  of  management  5.0  Marketing  

11.0  Enterprise  economics  5.0  Personnel  management  5.0  

Finance  5.0  Information  systems  and  technologies  in  the  brand  4.0  

ting

Test

Test

Code

Exam

Form  of  final  control

Exam

16.0  

3.0  

4.0  

6.0  

5.0  

3.0  

4.0  

4.0  

5.0  

5.0  
12

Test

Exam

SP  9  

SP  10  

SP  11  

SP  12  

SP  13  

SP  14  

SP  15  

SP  16  

SP  17  

SP  18  

SP  19  

SP  20  

SP  21  

SP  22  

SP  23

Score  (1-6)

Test

2.1  Profiled  packages  of  disciplines

qualification  work)

Test
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selection  

Total  for  the  entire  term  of 240 /  100

VP3.3  4.0  Exam

4.0  Exam

BY  GROUPS  OF  COMPONENTS  AND  CYCLES  OF  PREPARATION

110 /  46

In  total  for  the  

entire  term  of

education  with  qualification:  "Bachelor  of  Marketing".

(disciplines,  projects /  works,  practice,  qualification  

work)

Total  volume  of  sample  components:  63.0

-

2.1.2  Profiled  package  of  disciplines  03  "Marketing  in  the  field  of  services"

Mandatory  components  

of  the  educational  and  

professional  program

Exam

-

loans

Web  analytics  4.0  Exam

chanting

VP3.4  4.0  VP3.5  4.0  VP3.6  3.0  2.2  Disciplines  of  free  choice  of  a  student  of  

specialized  training  according  to  the  list

No

VP2.2  Content  marketing  VP2.3  SMM  
VP2.4  VP2.5  VP2.6

TOTAL  VOLUME  OF  THE  EDUCATIONAL  PROGRAM:  240.0

The  volume  of  the  educational  load  of  the  student  of  higher  education  

(credits /  %)

-

VP3.1  4.0  Exam

177 /  74

3  67 /38

chanting

2

ECTS

Test

4.  FORM  OF  CERTIFICATION  OF  HIGHER  EDUCATION  ACQUIRES

Disciplines  1-8  Credit

1  1

Code

Elective  components  of  the  

educational  and  

professional  program

63 /  100

CRM-systems  4.0  Exam

Marketing  of  services.  

Marketing  of  hotel  and  restaurant  business.  Non-

commercial  marketing.  Marketing  

of  tourism.  Marketing  of  

influence.  Practical  

training  on  marketing  of  services

Form  of  final  control

5

2  General  training  

Special  (professional)  
training  3  

Free  disciplines

63 /  26

VP3.2  4.0  Exam

Components  of  the  educational  program

110/62

4.0  Exam

3.  DISTRIBUTION  OF  THE  CONTENT  OF  THE  EDUCATIONAL  PROGRAM

Practical  training  in  digital  marketing  3.0  Credit

4

GDP  28.0  2.3  Disciplines  from  the  general  university  catalog  of  disciplines  VD  

Disciplines  1-3  12.0  Credit

Training  cycle

Exam

67 /  28

Attestation  is  carried  out  in  the  form  of  a  final  qualification  exam  and  ends  with  the  issuance  of  a  document  of  

the  established  model  on  awarding  the  first  (bachelor)  level  of  higher  education

Number

63 /  26
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5.  STRUCTURAL  AND  LOGICAL  SCHEME

(4  credits)

Internship

(2  credits)

ZP1  Foreign

SP15

(4  credits)

(3  credits)

(4  credits)

language

(2  credits)

(5  credits)
Discipline  7  

GDP

ZP11  Physical

Disciplines  of  the  student's  free  
choice  of  specialized  training  according  

to  the  list

SP6  Personnel  
management  
(5  credits)

(4  credits)

language

education

(2  credits)

GDP

(4  credits)

(3  credits)

5th  semester

(5  credits)

ZP8  Economic  
statistics

mathematics  

(6  credits)

ZP1  Foreign

Certification

(2  credits)

SP9  

Marketing  
product  policy

(4  credits)

Certification  and  practical  
training

(4  credits)

education

(5  credits)

Discipline  2  
GDP

ZP1  Foreign

SP11  

Merchandising  (4  
credits)

(4  credits)

(4  credits)

(2  credits)

ZP11  Physical

ZP2  Ukrainian  
language  (prof.spr.)  

(3  credits)

(4  credits)

1  semester

ZP1  Foreign

SP19  Team  building

education

(3  credits)

Discipline  5  
GDP

language

(6  credits)

(2  credits)

Marketing  
distribution  

policy  (5  
credits)

ZP5  Economic  

Informatics  (5  
credits)

SP2  

Fundamentals  of  

Entrepreneurship  (5  credits)

8th  semester

SP10  

Marketing  pricing  
(4  credits)

(2  credits)

Discipline  VP2

SP7  Finance

education

Disciplines  of  the  student's  free  choice  from  the  
university-wide  catalog  of  disciplines

ZP6  Philosophy  
(3  credits)

Discipline  VD1

3rd  semester

ZP11  Physical

Discipline  VP6

(4  credits)

(2  credits)

ZP10  

Macroeconomics  
(5  credits)

ZP11  Physical

Discipline  1  
GDP GDP

language

(5  credits)

Discipline  VP5SP16  Consumer  
Behavior  (4  

credits)

4th  semester

Discipline  of  Internal  Affairs  3

ZP1  Foreign

(2  credits)

SP3  

Fundamentals  
of  Management  (5  credits)

(6  credits)

Compulsory  subjects  of  
general  training

(5  credits)

language

Educational  

and  
production  practice

Discipline  VP4

(5  credits)

(2  credits)

education

ZP3  

Legal  studies  (4  
credits)

Discipline  3

ZP1  Foreign

SP18  

Marketing  
logistics

language

(3  credits)

Discipline  6  
GDP

(4  credits)

6th  semester

(2  credits)

SP12  

Accounting

SP4  Marketing

ZP9  

Microeconomics  
(5  credits)

ZP1  Foreign

Discipline  4

ZP11  Physical

(4  credits)

Discipline  VP3

SP1  Introduction  
to  the  specialty.  

Introductory  

practice

language

SP14  

Marketing  
communications

7th  semester

ZP7  History  and  
culture  of  Ukraine  (4  

credits)

ZP4  Higher

(4  credits)

(2  credits)

(4  credits)

SP13  Digital  
marketing

Elective  discipline  from  the  
profiled  package

Discipline  VP1

ZP11  Physical

SP5  Economy  of  

the  enterprise

(4  credits) (4  credits)

education

2  semester

SP20  Marketing  of  
innovations

(4  credits)

(4  credits)

SP17  

Marketing  
research  (4  

credits)

ZP1  Foreign
language

(2  credits)

SP4  Marketing  (5  
credits)

Discipline  VD2

(2  credits)

Mandatory  disciplines  of  
professional  training

SP8  Information  
systems  in  

marketing

(6  credits)

Notes:
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father

P6

SP  5  

SP  7  

SP  12  

SP  13

SP  5  

SP  11

SP  8  

SP  13  

SP  16

ZK  1  ZK  2  ZK  3  ZK  4  ZK  5  ZK  6  ZK  7  ZK  8  ZK  9  ZK  10  ZK  11  ZK  12  ZK  13  ZK  14  ZK  1  ZK  2  ZK  3  ZK  4  ZK  5  ZK  6  ZK  7  ZK  8  ZK  9  ZK  10  ZK  11  SC  12  SC  13  SC  14

P2

6.  CORRESPONDENCE  MATRIX  OF  DETERMINED  LEARNING  OUTCOMES,  COMPETENCES  AND  EDUCATIONAL  COMPONENTS  OF  MANDATORY  TRAINING

P3

SP  1  

SP  4  

SP  14  

SP  17  

SP  18

ZP  9  

SP  9  

SP  14

SP  4  

SP  12

Resul

SP  13  

SP  20  

SP  21  

SP  22

SP  4  

SP  6  

SP  8  

SP  11  

SP  15  

SP  17  

SP  20  

SP  21  

SP  22

ZP  9  

ZP  10  

SP  8  

SP  16  

SP  17

SP  13  

SP  16  

SP  17

SP  9  

SP  13  

SP  16  

SP  17  

SP  21  

SP  22

SP  10  

SP  12  

SP  15

SP  1  

SP  4

Special  (professional)  competences

SP  14  

SP  15

P4

SP  4  

SP  16

SP  5  

SP  7  

SP  12  

SP  15

SP  8  

SP  17

SP  4  

SP  8  

SP  13  

SP  20  

SP  21  

SP  22

SP  1  

SP  15  

SP  18

ZP  9  

SP  8  

SP  16

chanting

SP  4  

SP  8  

SP  7  

SP  15  

SP  17

P7

SP  8  

SP  13  

SP  16  SP  17  SP  10

SP  9  

SP  1  

SP  4  

SP  14  

SP  18

ZP  4  

ZP  8  

SP  15

SP  4  

SP  8

ZP  9  

ZP  10  

SP  9  

SP  14  

SP  15

Competences

SP  1  

SP  4  

SP  14  

SP  16

SP  9  

SP  14  

SP  17  

SP  5  

SP  8  

SP  18  

SP  20  

SP  21  

SP  22

SP  5  

SP  5  

SP  7  

SP  9  

SP  12  

SP  13

General  competences

P1

SP  7  

SP  9

SP  1  

SP  4  

SP  12  

SP  14  

SP  16  

SP  15

P5

SP  5  

SP  7  

SP  13  

SP  15  SP  15

SP  14  

SP  15  SP  10

ZP  9  

ZP  10

SP  4  

SP  18

SP  9  

SP  17

SP  15  

SP  17  

SP  21  

SP  22

Machine Translated by Google



father

P13

SP  9  

SP  10

SP  9  

SP  3  

SP  4  

SP  21  

SP  22

SP  8  

SP  13  

SP  18

SP  8  

SP  9  

SP  16

Competences

SP  

1  SP  

2  SP  5  SP  1

SP  12  

SP  18  SP  8

SP  9  

SP  16

ZP  1

Special  (professional)  competences

SP  8  

SP  18  

SP  8  

SP  8  

SP  9  

SP  16 SP  15

SP  9

SP  4  

SP  20  

SP  21  

SP  22

ZP  7  

ZP  9  

ZP  10  

SP  3  

SP  6

ZP  4  

ZP  8  

ZP  10  

SP  3  

SP  5  

SP  6  

SP  11

SP  8  

SP  12

ZK  1  ZK  2  ZK  3  ZK  4  ZK  5  ZK  6  ZK  7  ZK  8  ZK  9  ZK  10  ZK  11  ZK  12  ZK  13  ZK  14  ZK  1  ZK  2  ZK  3  ZK  4  ZK  5  ZK  6  ZK  7  ZK  8  ZK  9  ZK  10  ZK  11  SC  12  SC  13  SC  14

SP  4  

SP  6  

SP  14  

SP  20  

SP  21  

SP  22

P11

P12

ZP  2  

SP  4

SP  10  

SP  19

SP  4  

SP  6  

SP  21  

SP  22

SP  2  

SP  10

SP  2

chanting

SP  13

SP  2  

SP  20  

SP  21  

SP  22

P8

P9

SP  4  

SP  10  

SP  14

SP  8  

SP  18

Resul

SP  9  

SP  19  SP  9

SP  9  

SP  16

ZP  1  

ZP  2  

ZP  3  

SP  2  

SP  3  

SP  9  

SP  11

General  competences

ZP  1  

ZP  2  

ZP  4  

ZP  8  

SP  14  

SP  20  

SP  21  

SP  22

SP  16

ZP  9  

ZP  10  

SP  2  

SP  3  

SP  6  

SP  19

SP  2

P14

SP  2  

SP  3  

SP  5  

SP  6  

SP  10  

SP  11  

SP  19

SP  10  

SP  19

SP  12  SP  13

P10

ZP  2  

SP  2  

SP  9  

SP  11  

SP  4  

SP  8  

SP  9  

SP  10  

SP  3  

SP  5  

SP  6  

SP  11
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father

SP  6  

SP  13  

SP  16

chanting

P16

ZP  1  

ZP  2  

ZP  3  

ZP  6  

ZP  7  

ZP  11  

SP  2

SP  4  

SP  18

Competences

ZP  1  

ZP  2  

ZP  3  

ZP  6  

ZP  7  

SP  2

SP  4

Resul

SP  6  

SP  2  

SP  4  

SP  13  

SP  19

P15

P17

Special  (professional)  competences

ZP  1  

ZP  2  

SP  4

SP  4  

SP  12

General  competences

SP  4  

SP  14  

SP  19

SP  4  

SP  12

ZP  1  

ZP  2  

ZP  3  

ZP  6  

ZP  7

ZK  1  ZK  2  ZK  3  ZK  4  ZK  5  ZK  6  ZK  7  ZK  8  ZK  9  ZK  10  ZK  11  ZK  12  ZK  13  ZK  14  ZK  1  ZK  2  ZK  3  ZK  4  ZK  5  ZK  6  ZK  7  ZK  8  ZK  9  ZK  10  ZK  11  SC  12  SC  13  SC  14

SP  4  

SP  21  

SP  22

ZP  1  

ZP  2  

ZP  3  

ZP  6  

ZP  7

SP  4  

SP  20  

SP  21  

SP  22  SP  4

P18
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