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REVIEWERS:

Positive reviews of the educational program were received from:

1. Alyona TANASIYCHUK - doctor of economics, prof. Professor of the Department of Marketing
and advertising of the Vinnytsia Trade and Economic Institute;

2. Olena SHEINA — natural person — entrepreneur;

3. Elizaveta SUSHKO. - obtaining the second level of higher education in a specialty

"Marketing" company, gr. BEM-M922a.
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PELIEH3IA
Ha ocBiTHBO-npodeciiiny nporpamy 3100yBayis BHILOI OCBITH
Apyroro (MaricTepchkoro) pisHs
3a cretianphictio 075 «MapkeTHH»

[Tonana wa peueHsyBanHs ocBiTHbO-npodeciiina nporpama «MapkeTHHr»
niarorosku daxisuis apyroro (MaricTepchKoro) pisHs BHIIOI OCBITH po3pobnena
HAayKO-NeJaroriYHMMK npauisukamMu  Kadeapu MapketHnry HauionaneHoro
TeXHIYHOTO YHiBepcHTeTY «XapKiBCHKHI MOMTEXHIYHHH IHCTHTY ).

3 ypaxyBaHHAM MOJIOXKeHb YHHHOIO CTAHAAPTY BHILOI OCBITH JUIA APYToro
(maricTepcskoro) pisus cneuiansrocti 075 - «MapkeTHHM chopMOBaHO nepeik
000B A3KOBHX KOMIOHEHT MNporpaMu, 3aranbii Ta (axosi KOMIETEHTHOCTI
3nobysauis Bumoi ocBith. YacTka BMGIPKOBHX KOMIOHEHT CKJAajae NMpHOIH3HO

30% y 3aranshux ofcArax HaBYanbHMX KpeauTis. LlMM JocAracTbes MOMIIMBICTH
dopMyBsanns 3100yBaYaMH BHLIOI OCBITH NMEPCOHANBHMX OCBITHIX TPAEKTOPIi.
Ocsitnbo-npodeciiina nporpama Gasyerscss Ha nonoxeHHsX 3akoHy YkpaiHu
«ITpo BHULy OCBiTY», 30KpeMa THX, SKi BH3H@YalOTh CYTHICTH OCBITHBO-
npodeciiinoi nporpamu, ocobauMBOCTi Apyroro (MaricTepchbKoro) piBHSA BHILOI
OCBITH, KOMINETeHTHiCHMII nNiaxia go opradisauii HasuyaHHs, Ta po3pobiena
pianosigHo no Cranaapry BHILOI OCBiTH 3a crietiansricTio 075 «MapkeTHHM.

Hasuanbuuii nian ocsiTHO-npodeciiivol nporpamu sianosigae i winam i
3apaaHHsaM. [TocniloBHICTE BUBYEHHS JAMCUMIUIIH, nepenik i obcar HOpMaTHBHHX
ta BuOGIpKOBHX JMCLMIUIIH, rpadik HABYAIBHOrO MpoOLeECy  BIANOBiAAaE
JIOFIYHOCTPYKTYpHiH  cxemi miarotoBkn 3100yBavis  BHWIOI OCBITH 32
cnemianbHicTio «MapkeTHHr». Pesy/ibTaTd, BH3HaYeHi OCBITHBO-MpodeciiiHo
MporpamMoio, MOBHICTIO  BiANOBIJAIOTE BHMOraM 1  3anuTam MOTEHLIHHHX
poGotomasuis. OceiTHbo-npodeciiina nporpama «MapkeTHHM  MiArOTOBKH
3n06yBayis BHWOI ocBiTH 3i cneuiansHocTi 075 «Mapketusr» ranysi snans 07
«YnpasniHHs Ta AaAMiHiCTpyBaHHsA», pospobreHa kadeapold MapKeTHHIY
HauioHansHOro asiaiiifiHOro yHiBepcHTeTY € aKTyalbHOIO, MOBHICTIO BiANOBifae
KMIOMOBHM NPHHLKMIAM, TPAAHIIAM i BHMOraM BHINOI IWKOAH, po3pobneHa y
BIAMOBIAHOCTI M0 raqy3eBHX CTaHIApTiB BHIOI OCBITH, 3abesneuye cyyacHy Ta
AKicHy (axoBy MiZIrOTOBKY MAricTpis MapKeTHHIY, MOBHICTIO BIANOBIAAE BHMOTaM
notenuilinnx poboroaasuis (crefikxonnepis) A0 BHIYCKHHKIB CrelialbHOCTI Ta
Moske GyTH peKOMeH/10BaHa JUIsl MPAKTHYHOI0 BHKOPHCTAHHA

Peuensenr:

INpodecopka kaenpu
MapKeTHHTY Ta peKJaMH
TOProOBeIbHO-EKOHOMIY

A.e.H., npod.
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PEILEI SIS
HA OCHETHRO-DPOheCiiin nporpasty s1o0y wain sHuol ocsin
APYTOTO (MIUEICIepeskorod pisis
1a cnetane o 075 «Mapketiin s
Hationaisno 1exnimono ynisepeniery
«XapRIBCHKIIT TOTTTEX NI IHCTHITY T

Oauum 3 ronosuux npiopuTeTin OcuiTHBOl noxiTHkn B Yipaini mac Gytn
YIFO/DKEHNA IMICTY Ta CTPyKTYPH Buinoi ocsith 3 notpebamy puuky npatli.
Peanizauis nianoay, opienTosanoro na koMnerentiocti wiohysavin BUUIOT OCBITH,
BUIHAYAC  HeoOXimicTh  pospobkn  ocsitumo-npodeciitnnx  nporpam  3riaxo
BCTAHORICHUX CTAHAAPTOM BHINOT OCHITH Jaranbux Ta cnetiaibinx (daxosux)
KOMIeTenuii.

3micT ocBitHLOT MporpaMn mac 4itky CTpykTypy. OCBITHI KOMIOHEHTH,
BKIIOYCHI 110 OCBITHBOI NPOIPamMM, CTAHOKANTL NOMI4HY, BIACMONOB'AIAHY
CHCTEMY Ta B CYKYNHOCTI JAlOTh MOAUIMBICTH JOCAITH 3assienux ininei Ta
MPOrPaMHKX Pe3yILTATIB HABYAHNA,

lporpama  dopmye ¢ynnamentansii 3uwanns Ta Gaxosi HaBHYKH 1
MApKETHHIY, COPHAEC OBONOMINHIO 3100YBAYaMit CYKYIIHICTIO MApKETHHIOBHX
KOMIETeHUIH, peaNisyerscs B aKTHBHOMY JOCTIAHHIILKOMY CEpPENOBHIL, 11O
CTHMYJIIOE AHANITHHHO-A0CTIHAILKY, IHHOBAIIKHY AisibHICTL Ta anpobaiio ix
PE3YALTATIB, 30KPEMa IIAXOM NPOXOIKESHHS BUPOOHUUOT NIPAKTHKN B CYHAaCHHX
NIANPHEMCTBAX, OPraHizallifx; HanucaHHs Haykosux pobiT, 7Tes, crareii;
Npe3eHTaUll NPOBCACHHX AOCHIUKCHL Ta NPONOZHLIF HA HAYKOBO-NPAKTHIHHX
KOH(epeHILiAX, KPYIIHX CTONax TOLLO.

Buinomy ocsituso-npodieciiina nporpama “Mapketuur” apyroro pisus
BHILOT OCBITH 33 crediansHicTio 075 “Mapketunr™ ranysi snans 07 “Ynpasninns
Ta aaMidicTpysanHs” y HauionaisHonmy Texnidnomy ynisepenteTi « XapKiBchkmit

NONITEXHIMHMA THCTHTYT» 32 (JOPMOIO Ta IMICTOM BIANOBIAAC AIOMHM BHMOIAM

WIEIHA

OJIEHA
A CEPTIBHA
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PELIEH31A
Ha ocBiTHRO-NIpodeciiiny nporpamy “MapkeTunr”
MiAroTOBKH 3100YBa4iB APYroro (MaricTepChKOro) PiBHA BHILOT OCBITH
3a cnewianshicTio 075 “MapkeTHnr™
y HauioHanbHOMY TEXHIYHOMY YHIBEPCHTETI
«XapKiBCbKHA MONITEXHIMHUI IHCTHTYT»

JlouinbHicTs MIArOTOBKM 3100YyBauis ApYroro (MaricTepechKoro) pisHs
BHILIOT OCBITH 32 OCBITHBO-TIPOdECiHOI0 nporpaMor0 « MapKeTHHI™ BH3HAHACTLCA
aKTYQIbHMMH NPobAeMaMH MapKeTHHroBOI AISIBLHOCTI NMIANPHEMCTB B YMOBax
TYpOY/IEHTHOTO PHHKOBOTO CEPEOBMINE, HEHANEKHOIO PiBHA CHOPMOBAHOCTI
iHQPACTPYKTYPH PHHKY, aKTHBi3alii MDKHAPOAHHX IHTErpauifiHMX nMpouecie 1a
MOCHJIEHHA KOHKYPEHILLIL.

Meroio OCBITHBO-TIpOpeciiinol nporpamMH € thopmyBaHH
BHCOKOKBaTI(ikoBaHMX npodecionanis MapxeTHHry, noraubaenus npogeciininx
3HAHL T4 HABMYOK 3 YNPAaBNiHHA CTPATEriYHOK MAPKETHHIOBOKY JlSUILHICTIO,
NPOBEJICHHA HAYKOBHX J0CHALUKEHb Y cepi  MapKeTHHroBoi  USJIBHOCTI,
NIArOTOBKA 10 3/ificHeHHA KepiBHMX QyHKIIH y cdepi MapKETHHTY.

OcsiTHpo-npogeciiina  nporpama  cnpaMoBaHa Ha  NUINOTOBKY
npogecioHanis, AKi BONOAIKTL CYYACHHM CKOHOMIMHHM  MHCICHHAM T4
BULNOBIIHHMH  KOMITCTEHTHOCTAMHM, HEOOXIIHMMH JUIA BHpilleHHs npobiaem i
PO3B’A3aHHA CKIQJHMX 3aBJIaHb MAPKETHHIrOBOI AISABHOCTI, W0 nepeabayvaorTs
3AACHEHHS IHHOBaWii B Yy MOBaX HEBM3HAYEHOCTI YMOB  30BHIILHLOIO
Cepe/I0BHILA.

He 3Baxaioum Ha rapHuil Ta y3ro/UKeHHH Mik co00I0 nepenik AMCUMIIN,
1O NPONOHYIOTHCS /U1 BHBYCHHSA, BAPTO PEKOMEH/1YBaTH PO3POOHHKAM NPOrpamMu
HAJIaTH MOXIMBICTL 3200yBaYaM BHILOT OCBITH BMBYATH TIMTaHHA, 10B’A3aHi 3
Oararo3azaqHicTio, OCOOMHBOCTAMM WIBHAKOIO pearyBaHHs Ha 3MIHM 3aj1au. Tomy,
Ha Haw nornsa, a0 OINT zouinbHO BKMOYMTH Taky aucuMnainy sk “Taiim-
MECHEJDKMEHT .

3araoM € MACTaBM BBAKATH, WO OCBITHBO-Npodeciitna nporpama

MapkeTHHT pyroro pisHs BHILOI OCBITH 3 cnewianbhicTio 075 MapkeTunr ranysi
sHaip 07 VYnpasniwes Ta aamidicTpyBanHs HauioHansHOro Texsiuyxoro
yHiBepCHTETY «XapKiBChKHil NOMITeXHIYHHI IHCTHTYT) € aKTYaNbHOM, BiANOBiNaE
BHMOraM CTaHJapTy BHILOI OCBITH, 3aTBepukeHoro MOHY 3a cnewiansuictio 075
Mapxketiur ta 3abesneyye AKiCHY NiAroTOBKY MaiOyTHIX MaricTpis MapkeTHHry.

3n006yBa4 Apyroro pisHs ocniTW
rpynu BEM-M922a €au3asera CYIIKO
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PREFACE

Developed on the basis of the Standard of Higher Education in the specialty 075
"Marketing" for the second (master's) level (approved by the Order of the Ministry
of Education and Science of Ukraine 07/10/2019 No. 960) by the working group of specialty 075
"Marketing" of the National Technical University "Kharkiv Polytechnic Institute" in the composition
of:

The head of the working group (guarantor of the program) is Oleksandra KOSENKO, doctor
of economic sciences, professor, professor of the marketing department of NTU "KhPI".

Members of the project team:

1. Diana RAYKO - doctor of economic sciences, professor, head of the department
ry of marketing.

2. Svitlana CHERNOBROVKINA - candidate of economic sciences, associate professor, associate
professor of the department of marketing.

3. Olena KITCHENKO - candidate of economic sciences, associate professor, associate professor of the department

marketing
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1. PROFILE OF THE EDUCATIONAL AND PROFESSIONAL SPECIALIZED PROGRAM
BY SPECIALTY 075 "MARKETING"

1 - Gener

al information

Higher educational institution and structural
unit

National Technical University "Kharkiv Polytechnic Institute”

Educational and Scientific Institute of Economics and Management
and international business Department of Marketing

The degree of higher education and the name of
the qualification in the original language

Second (master's), master of marketing

Official name of the educational program Educa

ional and professional program "Marketing"

Type of diploma and scope of education about N
grams

flaster's diploma, single,
90 ECTS credits, 1 year 4 months

Availability of accreditation

ND certificate No. 2192127, valid until July 1, 2025.

Cycle / level of the FQ-EHEA program — the sec

pnd cycle,
QF LLL — 7th level, NRK — 7th level

Prerequisites

Bachelor, specialist, master

Language(s) of instruction

Ukrainian, English

Validity of the educational program

According to the validity period of the accreditation certificate

Internet address of the permanent

http://web.kpi.kharkov.ua/marketing/magistr/

placement of the description of the educational p

ogram

2 - The purpose of the educational program

The purpose of the educational program is to prepare masters of marketing who possess an innovative way of
thinking and competencies necessary for effective management of marketing activities, and are able to solve

managerial and research tasks

3 — Characteris

tics of the educational program

Subject area (field of Field of knowledge: 07 "Management and administration”
knowledge, specialty, Specialty: 075 "Marketing”

specialization)

Educational orientation Educational and professional program with applied orientation.
programs Professional emphasis: formation of the ability to carry out marketing,

administrative, analytical, project and research activities using modern innovative
approaches, technologies and methods of managing marketing activities at
enterprises and organizations.

The main focus of the General education in specialty 075 "Marketing".
educational program and Keywords: marketing, advertising, marketing complex, marketing activity,
specialization advertising business, marketing management,

marketing sol

marketing product policy, sales activity, merchandising,

utions, marketing strategy, Internet marketing.

Features of the program The program is multidisciplinary and involves practical training

for the formati
activities at m

of theoretical
various areas

ion of skills in the field of formation and management of marketing
odern enterprises and organizations.

In the structure of the educational program, selective packages of disciplines of
in-depth professional training are provided, which contribute to the assimilation

foundations and the formation of practical skills of students in
of marketing activity: advertising business, marketing management,

as well as those that will increase the number of soft skills
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4 — Eligibility of graduates
to employment and further education

Suitability for employment

Professional opportunities of graduates (in accordance with the
Classification of Professions DK 003:2010).

1233 Director of Marketing;

1234 Head of department (advertising, public relations);
1237.1 Chief specialists;

1475 Marketing manager;

1475.4 Manager (manager) of sales Manager (manager) of public
relations;

1476.1 Advertising managers;

2419.1 Research staff (marketing, efficiency of public activity,
rationalization of production, intellectual property);

2419.2 Expert, advertiser, consultant, specialist in methods
expansion of the sales market (marketer).

Further education

It is possible to further continue education at the third level of higher
education, as well as improve qualifications and obtain tax postgraduate
education.

5 — Teaching and assessment

Teaching and learning

Student-centered training, which is conducted in the form of lectures,
seminars, practical classes, consultations, independent

study, performance of coursework based on study

textbooks, manuals, periodical scientific publications, use of the Internet

Assessment

Current and final control of knowledge (surveys, control and individual
tasks, testing, etc.), credits and

exams (oral and written), presentations, qualification work,

defense of the practice report, public defense of the qualification work.

6 — Software competencies

Integral competence The ability to sol

ve complex tasks and problems in the field of marketing in professional

activity or in the learning process, which
involves research and/or innovation and is characterized by uncertainty
of conditions and requirements.

General competences

ZK1. Ability to make informed decisions.

ZK2. Ability to generate new ideas (creativity).

ZK3. The ability to evaluate and ensure the quality of the work
performed.

ZK4. Ability to adapt and act in a new situation.

ZK5. Interpersonal skills.

ZK®6. Ability to search, process and analyze information from
different sources.

ZK7. Ability to show initiative and entrepreneurship.

ZK8. Ability to develop and manage projects.

Professional competences of the

specialty (defined by the
standards of higher education of

the specialty)

SK1. The ability to logically and consistently reproduce and apply
knowledge from the latest theories, methods and practical
marketing techniques.

SK2. The ability to correctly interpret the results of the latter
theoretical studies in the field of marketing and their practice

application.
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SK3. Ability to conduct independent research and

interpretation of their results in the field of marketing.

SK4. The ability to apply a creative approach to work in the field
hom.

SKB5. Ability to diagnose marketing activities

market entity, implementation of marketing analysis and
prognostication.

SK6. Ability to choose and apply effective means

management of marketing activities of a market entity on
organization, unit, group, network levels.

SK7. Ability to develop and analyze marketing

the strategy of the market entity and ways of its implementation, taking
into account cross-functional relationships.

SK8. The ability to form a market marketing system

subject and evaluate its effectiveness and efficiency

functioning.

SK9. The ability to carry out at an appropriate level theoretical and
applied research in the field of marketing.

7 — Program learning outcomes

Program results for studies in a
specialty (you are defined by the
standard of higher education
specialty education)

P1. Know and be able to apply modern principles, theories, methods and
practical techniques of marketing in practical activities.

P2. To be able to adapt and apply new achievements in the theory and practice
of marketing to achieve specific goals and

solving the problems of a market entity.

P3. Plan and carry out own research in the field of marketing, analyze its results
and substantiate the adoption of effective marketing decisions in conditions of
uncertainty.

P4. To be able to develop the strategy and tactics of marketing activity taking
into account the cross-functional nature of its implementation.

P5. To present and discuss the results of scientific and applied research,
marketing projects by the state and

in foreign languages.

P6. To be able to increase the effectiveness of marketing activities

of a market entity at different levels of management, to develop

projects in the field of marketing and manage them.

P7. Be able to form and improve the marketing system

market entity.

P8. Use methods of interpersonal communication in

in the course of solving collective problems, conducting negotiations,
scientific discussions in the field of marketing.

P9. To understand the essence and features of the use of marketing tools in
the process of adopting marketing plans

shen

P10. To justify marketing decisions at the level of a market entity using modern
management principles, approaches, methods, techniques.

P11. Use marketing strategic methods
analysis and interpret its results in order to improve the marketing activity of
the market entity.
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P12. Carry out diagnostics and strategic and operational

marketing management for the development and implementation of
marketing strategies, projects and programs.

P13. Manage the marketing activities of the market entity,

as well as its units, groups and networks, determine the criteria and
indicators of its evaluation.

P14. Form a marketing system of interaction, build

long-term mutually beneficial relations with other entities

market.

P15. Collect the necessary data from various sources, process and analyze
their results using modern methods and

specialized software.

8 — Resource support for program implementation

Personnel provision Meets the personn

bl requirements for the provision of educational activities in the field of higher
education in accordance with the current
by the legislation of Ukraine (Resolution of the Cabinet of Ministers of
Ukraine "On approval of licensing conditions for conducting educational
activities of educational institutions" dated December 30, 2015 No. 1187

(with changes introduced in accordance with Resolution of the Central Committee No. 347 of

10.05.2018)

Material and technical equipment
baking

Meets the technological requirements for the material and technical support
of educational activities in the field of higher education

of education in accordance with the current legislation of Ukraine (Decree
of the Cabinet of Ministers of Ukraine "On approval of Licensing

of the conditions of conducting educational activities of educational institutions" from 30
of December 2015, No. 1187 (with changes introduced in accordance with the new
Decree of the CM No. 347 dated 10.05.2018)

Informational and educational
methodological support

Meets the technological requirements for educational methodical and
information provision of educational activities in the field of higher education
in accordance with current legislation

of Ukraine (Resolution of the Cabinet of Ministers of Ukraine "On approval
of the Licensing conditions for conducting educational activities

of educational institutions" dated December 30, 2015, No. 1187 (as amended,
entered in accordance with Resolution of the Cabinet of Ministers No. 347 dated 05/10/2018)

9 — Academic mobility

National credit mobility

On the basis of bilateral agreements between the National Technical
University "Kharkiv Polytechnic Institute" and
higher educational institutions of Ukraine

International credit mobility

Academic mobility based on bilateral agreements between
Kharkiv Aviation Institute National Technical University and Miskolc
University (Hungary), Szczecin University (Poland), Otto von University

Herricke, Magdeburg (Germany)

Education of foreign graduates of
higher education

It is possible after studying the course of the Ukrainian language or English

in the Slovak language
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2. LIST OF EDUCATIONAL PROGRAM COMPONENTS

Code Components of the educational program Number Summary form
(disciplines, projects / works, practice, credit qualifications whose account
fication work) ECTS role
MANDATORY COMPONENTS OF THE EDUCATIONAL PROGRAM
1.1 General training
ZP1 Fundamentals of scientific research. 4.0 Test
ZP2 Data analysis tools 5.0 Test
1.2 Professional training
SP1 Strategic marketing 5.0 Exam
SP2 Relationship marketing 5.0 Exam
SP3 Brand management 4.0 Exam
SP4 Communications and negotiations 3.0 Test
SP5 Management of innovative development 4.0 Exam
SP6 Project management in marketing 5.0 Exam
SP7 Undergraduate practice 15.0 Test
SP 8 Attestation 15.0 Exam
ELECTIVE COMPONENTS OF THE EDUCATIONAL PROGRAM
2.1 Disciplines of professional training by blocks

VP | Disciplines 15.0 2.2 Disciplines of free choice according to the list Test
GDP | Disciplines 10.0 90.0 Test
TOTAL QUANTITY FOR THE PREPARATION PERIOD

3. DISTRIBUTION OF THE CONTENT OF THE EDUCATIONAL PROGRAM
BY GROUPS OF COMPONENTS AND CYCLES OF PREPARATION

The volume of the educational load of the student of higher education
No (credits / %)
np Training cycle Mandatory components Selective components Allin all
of the educational and professional term on
educational and professional|program programs learning
1 2 3 4 5
1 Cygle Qf Fhe general 9/14 /- 9/10
training 2
Cyclg of professional
and practical under 56 /86 25/100 81/90
cooking
Total for th(le erjtire term on 65/ 72 25/ 28 90/100
earning

4. FORM OF CERTIFICATION OF HIGHER EDUCATION ACQUIRES

Attestation of graduates of the educational program of specialty 075 "Marketing" is carried out at
the form of public defense of the qualification work and ends with the issuance of a document of the established
model on awarding him a master's degree with the assignment of the qualification: "Master's
marketing".

Attestation is carried out openly and publicly.
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5. STRUCTURAL AND LOGICAL SCHEME OF THE EDUCATIONAL PROGRAM

1 semester 2 semester 3rd semester

ZP1 Fundamentals of scientific
research (4 credits)

SP6 Project management in Pre-diploma practice
marketing (5 cr) (15kr)

ZP2 Data analysis tools

VP discipline 1 (5 cr) Certification (15kr)
(5kr)

SP1 Strategic marketing (5 cr) Discipline VP 2 (5 cr)

SP2 Relationship marketing
(5kr)

Discipline VP 3 (5 cr)

SP3 Brand management
(4kr)

Discipline GDP 1 (5 cr)

SP4 Communications
and negotiations
(3kr)

Discipline GDP 2 (5 cr)

SP5 Management of
innovative development (4 credits)

Notes:

Mandatory Mandatory Elective Disciplines Certification and

disciplines disciplines disciplines from free choice of practical
general under vocational training professional a student preparation

cooking pestles package proflle .
preparation
according to the
list
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6. MATRIX OF CORRESPONDENCE OF DETERMINED LEARNING OUTCOMES,
COMPETENCES AND EDUCATIONAL COMPONENTS

MANDATORY TRAINING

The result Competences
you are trained
o General competences Special (professional) competences
ZK17ZK2ZK 324K 4 ZK5 ZK 6 ZK|7 ZK B ZK 1 ZK 2 ZK 3|ZK 4 ZK 5 ZK 6 ZK 7 ZK 8 ZK|9
ZP1
p1 SP5 ZP1
SP8 SP5
ZP2 ZP2
P2 SP8
P3 ZP1
SP8 ZP1 SP8
P4 SP1SP5 SRP5 SP5 5P1
ZP1
P5 SP4 ZP1 |ZP1
SP8 SP6 SP4|SP3
P6
SP6 SP6 $P6
P7
SP23P2 SP2
P8 SP3 SP3 SP3
SP4 SP4 SP4
P9
SP3 SP2 SP3 $P3 SpP2
SP3SP2 SP1 SP3 $P8 Sp2
P10 SP3
ZP2 SP1 SP1
P11 SP1
SP1 SP1 SP1 $P6
SP6
P12 SP6
SP5 SP5
P13
SP1 SP2 SP2
P14 ik
ZP1 ZP1|ZP1
P15 ZP2 SP8|zZP2




