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JIUCT NNOTOKEHHS 3MIH
ocBiTHbO-ipo(eciiinoi mporpamu « MAPKETHHI»

PiBeHB BHIIOT OCBITH

[Mepmumii (GakanaBpCchbKHii)

lNany3s 3HAHDL

07 «YnpaBaiHHS Ta aJMIHICTPYBaHHS

CrreniajIbHIC T

075 «MapxeTnnr»
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bakanaBp mapkeTHHTY

CXBAJIEHO
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«28» yeppua 2023 p.

IHOT'O/IZKEHO
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-
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Hiana MIJTSIH
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%j’z Pycnan MUT'YIIIEHKO

«05» nunus 2023 p.

IMOTOJI’KEHO
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¢ Onexcanap MAHOMJIEHKO

«05» nunua 2023 p.
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JIUCT HOT'O/IKEHHS
oceiTHbO-nipodeciiinol nporpamu « MAPKETHHI »

PiBens BHIIOI OCBITH
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075 «MapkeTnHr»
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bakanaBp MapKeTHHTY
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REVIEWERS:

Positive reviews of the educational program were received from:

1.

Truninoi I. - doctor of economics, professor, head of the department of business administration
of education, marketing and tourism of the Kremenchug National University named after
Mykhailo Ostrogradskyi;

2. Nagy Szabolcs — Doctor of Sciences (Ph.D.), Associate Professor, Head of
Department of Marketing and Tourism, University of Miskolc, Hungary;

3. Merkun 1.V. - head of the marketing department of "Kerameya" LLC;

4. Dragan K.V. - deputy director of "VPC" LLC,;

5. L. Sushko - first-level higher education graduate of the specialty

"Marketing”, gr. BEM-919a.
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PE3EH3IsI

Ha OCBITHBO-NpodeciitHy mporpamy «MapKeTHH» Tepiuoro (6akaraBpchKoro) piBHS
BHIL0] ocBiTH HallioHanbHOro TeXHi4HOro yHiBepcuTeTy «XapKiBehKuit
N0 TeXHIYHUH iHCTHTYT»

OcBiTHA mporpama, IO NpeJicTaBieHa WIS PO3MILAY, CKIaieHa poboduoio
rpynoro HalioHanbHOro TexHi4HOro yHiBepcuTeTy «XapKiBChbKHil IONiTeXHIYHMI
IHCTUTYT» BiJINOBiJHO IO CTaHIApPTy NEPLIOro PiBHS BHINOI OCBITH CIELiaIbHOCT
075 «Mapkerunr» ramysi 3Hanb 07 «YnpasiiHHS Ta aqMiHiCTpyBaHHSY.

Busnadeni B ocBiTHBO-npodeciiiHiii mporpaMi KOMIIETEHTHOCTI Ta pe3yabTaTH
HaBYaHHs IOBHICTIO Bi/NMOBIJAIOTh CTAHAAPTY BiANOBiAHOro piBHA. OGOB’S3KOBI
OCBITHI KOMIIOHEHTH, IO BXOIATH JO CKI4Ay OCBITHBO-NpodeciitHoi mporpamu,
Z03BOJISIOTE TIOBHOK Mipolo 3abe3neynTH HAOYTTSA BCIX 3aralbHHUX Ta CIelialbHHX
(axoBux) xommeTeHTHOCTeil. JIOCATHEHHS KOXHOTO pe3y]bTaTy HaBYaHHS
3abe3neuyeThCs ONTaHyBaHHAM JEKLIBKOX JHCLIHILTIH.

3aranbHu 06csr HOPMATHBHHX JHCLHILIH ckianae 74%, BuGipkoBux — 26%.
3n00yBayaM MpPOTIOHY€EThes 3MIHCHIOBATH BHOIp AMCUMILTIH 3a TphOMa GIIOKAMH:
010KOM  «TIPOGINBOBAHOI» MMATOTOBKH, KATAIOroM AMCLUMILTIH BiBHOrO BHOODY
cTyleHTa npodinkHOI MATOTOBKH Ta 3arajlbHOYHIBEPCHTETCHKMM KATAOTOM.
OcBiTHi KOMIOHeHTH 3 OIOKiB «IpodiNbOBAHOI» MiATOTOBKH JO3BOJISIOTH
3100yBa4aM OTPUMATH IPYHTOBHI 3HAHHS 3 TAKMX HATIPAMIB SIK «peKIaMHuii Gi3Hec»,
«uudpoBuil MapKETHHI» Ta «MapKeTHHT B cdepi MOCTYr», IO CHIpHSE SKiCHIM
MiAroToBNi (GaxiBIiB y BiANOBIAHMX ramys3sx.

B uinomy ocsiTHBO-mpodecilina mporpama Mae JIOTiYHY CTPYKTYpYy Ta
3MicTOBHe HanoBHeHHS. IIpu cKjajaHHi OCBITHBOI NPOrpaMM BPAaXOBAHO JyMKY
CTEHKXOJIEPiB MO0 3611bIIeHHS KiTBKOCTI OCBITHIX KOMIIOHEHTIB CIIPAMOBAHHUX Ha
(popMyBaHHs 3HaHB B cepi HHPPOBUX TEXHOIOTIH.

Baasxato, 1110 1aHa OCBITHS MporpaMa BiINOBiJae BUMOraM Ta NOTpeGaM PUHKY
i MOXe BHKOPHCTOBYBATHCS B HaB4YalbHOMy mporeci HamioHaisHOro TexmidHoro
yHiBepcHTeTy «XapKiBChKHil IO/l TeXHIYHMI IHCTHTYT?.

3aBimyBauka Kadeapu GisHec-agMiHiCTpyBaHHS,
MapKeTHHTY Ta Typu3My KpeMeHuyIEKOro

HALlIOHANLHOTO YHIBEPCHTeTY __.
iM. Muxaiina Oc*rporpa,ucsxﬁ »

Z.e.H., podecop G, ! iz f’-""""\ TJZ/:%"';&_& ( Ipuna TPYHIHA
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REVIEW

for the educational professional program "Marketing"
of the first level of higher education, aimed at the training of bachelors
in the specialty 075 — marketing branches of knowledge
07- management and administration higher educational institution
National technical university «Kharkiv polytechnical institute»

The intensification of competition at the national and international levels
necessitates the training of young professionals in the field of marketing according
to the original model of classical university education. It involves a combination of
tundamental theoretical knowledge with the formation of practical competencies of
tuture marketers.

The educational and scientific program "Marketing" is designed taking into
account the requirements of the modern labor market, global trends, the needs of
Ukrainian and international companies, representatives of various industries.

The disciplines included in the educational and scientific program are
interesting and useful. Much attention is paid to the issues of system management
not only of marketing activities, but also of strategic activities of the enterprise as a
whole. :

The educational and scientific program "Marketing" for the training of
applicants for higher education in the field of knowledge 07 "Management and
Administration"”, specialty 075 "Marketing" (Bachelor) was developed by the
Department of Marketing of the National Technical University "Kharkiv.
Polytechnic Institute" at a high level. Training of applicants for higher education .
under this educational and scientific program will meet the requirements of the
labor market, European standards and will ensure a high level of marketing

specialists in demand in Ukraine.

Doctor of Sciences (Ph.D.),

Head of Department, Associate Professor
Department of Marketing and Tourism
University of Miskolc, Hungary

Dr. Nagy ‘Szabolcs \. .
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PE3EH3I

Ha OCBITHLO-npodeciiiny nporpamy «Mapkernur
nepmoro (0aKa aBpcbKOro) piBHA BHIIOT OCBITH
Hauiona/ibHOro TeXHiTHOr0 yHiBepCHTETY
«XapKiBCcbKHil NoJiTeXHIMHEI iHCTHTYT»

[podecis mapkeronora chorozsi € 3arpeGyBanoio Ha punky. KoxHa Komnauis,
KOKHE  MIINPHEMCTBO  MOTPeOYIOTh  HAfBHOCTI  KBAT(iKOBAHMX  (haxiBILiB-
MapKCTONONIB, #Ki BOMOAIOTH CYHACHHMH 3HAHHAMM 3 MApPKCTHHTY, BMiHOTh
BHKOPHCTOBYBATH Cy4acCHI iHCTPYMEHTH MapKeTHHIOBOi MisSTbHOCTL, a TaKoX
npaigoBaTH B uM(poBoMy cepeoBumii. TakuM YHHOM, OCBITHBO-TIpOdeciiiHa
nporpama «Mapketunry HTY «XI1I» € akryansHoro.

Oczitng mporpama «Mapreruary HTV «XTTI» nepmoro pirng Runioi ocriti 3a
CBOEI0 HANOBHEHICTIO BianoBizac mnotpeGam punky. Cepes  AMCIMIINH, WO
3a0€3M1euyI0Th JOCATHEHHS 3aIUTAHOBAHUX PE3y/IbTATiB HABYAHHS, € SIK JMCLATLIIHM
(axoBoi MIATOTOBKH, TaKk 1 JAMCIMIUIIHM 3araibHOi MIATOTOBKH, IO 03BOJIAC
KOMIUICKCHO ~IAXOIMTH JI0 TiIrOTOBKHM (haxiBLiB-MapKeTONOriB, SKi 31aTHI
NpaIoBaTH B Cy4aCHUX YMOBAX IOCIOJapFOBAHHS.

OkpiM WMPOKOro KoNa AMCUMILTIH, IO Iepea6adarTh pPiSHOCIPAMOBAHY

Pt s ted o ram s AT e - e e ot 7

TCOPCTHYHY HiATOTOBKY, OCBiTHA nporpama «MapieTuniy Ma€ NpaKTHYHY
‘cripsiMoBanicTs. Tax, MPOTArOM 4OTHPBOX POKIB HaBYaHHS 3700yBa4l BHLIOI OCBITH
OpOXOIATh TPH KYPCH MPAKTHYHOI MiArOTOBKH: 03HAHOMYY MPAKTHKY HA MEPLIIOMY
Kypcl, BUpOOHM4MY HA TPETLOMY KypCi Ta LEPEAAMILIOMHY HA HETBEPTOMY KypCi.
3aranbHuii 00CAT NPAKTHYHOI MIATOTOBKM TNPOTATOM HABYAHHS CTAHOBHTH 12
KpEJMTIB.

Crpykrypa ocBiTHbO-npodeciiinoi mporpamu € winkom foriuno. Ipotupiu y
TOPAAKY BHBYCHHA AHCLMIUVIIH HC BHWABJICHO. BpaxoByiou# BCC 3a3HAYCHC BHIC,
BBAXAl0, 110 HABYAHHA 3a OCBiTHb()-rlpoc]ieciﬁHom nporpamoro «Mapketunry HTY
«XTIIl» 31arHe 3a0€3MEYHTH MIArOTOBKY KOHKYPEHTOCTIPOMOYKHHX MapKeTOJIOTiB.

KepiBHUK BifIiTy MAapKeTHHTY

TOB «Kepameiis» Ipuna MEPKVYH
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PELIE3EH3IA

Ha OCBiTHIO nporpamy « MapKeTUHr» nepLuoro piBHA BULLOT OCBITH
cneujianbHocTi « MapKeTUHr» HTY «XMI»

AKTyanbHICTb NiArOTOBKM MapKeTONOriB HEe BMK/AMKAE CYMHIBIB, OCKiNbKMK
NocTiHi 3MiHKM ymoB 6i3Hecy NoTpebyloTh WBWAKOTO pearyBaHHA Ta NOLYKY HOBMX
LWINAXIB PO3BUTKY.

OcBiTHA nporpama «MapKeTUHI», AKa NoJaHa Ha peueH3yBaHHA, byna
po3pobneHa y 2022 p. Po3pobHMKamn Nporpamm € BUKNagadi Kapeapu MmapKeTUHTy
Ta CTYAEHTKa, WO HAaBYaETLCA 33 CreuianbHicTio « MapKeTMHr». TepMiH HaB4YaHHA 33
[3HOK OCBITHLOK Mporpamole cknagae 3 poku 10 micAuie. 3aranbHuin obear -240
KpeauTis.

OKkpema yBara B CTPYKTypi OCBiTHbOI nporpamu npugineHa ©6n1oKkam
Npo¢iNLoBaHOI MiArOTOBKKM, AKI MICTATb MO 5 AWCUMNAIH, OOCAr KOXHOI 3 AKux 4
KpeguTn. [aHi 6A0KM BiAHOCATbCA A0 BMOIPKOBOI Y4acTMHWM MPOrPamM, LLO Hadae
MOX/IMBICTb CTYAEeHTamM caMocTiMHO obpaTu Hanpam norndAeHoi NiAroToBKM Nig Yac
HaBYaHHA.

O6cAar 0608 AZKOBMX AMUCLMIMAIH, BUSHAaY€HMX B OCBITHIM Nporpami € 4OCTATHIM
ONA OOCATHEHHA 3anNA3aHOBaHMX pe3yabTaTtiB. AHANI3 CTPYKTYPHO-/IOTIYHOI CXEeMM
OCBITHLOT NpOrpamM 40BOAUTL NOFIYHICTL Ta NOCNIAOBHICTL BUKNAAAHHA AMCUMNAIH.

Mig 4Yac HaBYaHHA CTYAEHTM MNPOXO4ATbL MPaKTMYHY NiArOTOBKY, L0
BifoBpaXKeHo y TaKMX CKN3A0BUX, AK BUpODHMYA Ta NepesanniomHa NPakTUKa.

OcBiTHA nporpama «MapKeTUHr» O03BOAAE 34INCHIOBATM AKICHY MiArOTOBKY

MapKeTO/OriB, TOMY MOKe ByTK BNpoBagKeHa B HaB4yanbHoMy npoueci HTY «XTi».

p
7
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3acTymHUK JUp ‘«}/"" /_7 Hparau K.JIL.
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PELIEH3IA
Ha ocBITHRO-TIpodeciitHy nporpamy «MapkeTHHT»
IUTS TIEPLIOTO PIBHA BHILOI OCBITH
3a cnieniansHicTio 075 “MapkeTunr”

ramysi 3HaHb 07 “YrpasniHHA Ta aAMIHICTPYBaHHS

kBamidikauis “0aKanaBp MAPKETHHTY

CpOroaHi MiANPHEMCTBA BCE OCTpilIe BiOUyBarOTh noTpedy B mpodeciiiHux
MapKeTOJIOrax, OCKITbKA KOHKYPEHIliS Ha BCIX PIBHAX 3arOCTPIOETHCH, 110 BUMAarae
AKICHO HOBHX MIAXOMIB [0 BHPIIICHHA YIPABIIHCHKHX NHTaHb. TOMy moOTpiOHI
CY4acHi OCBITHI MPOrpamMH MOBHHHI BKIIIOYATH BIYYHY KOMOIHALIIO BHKOPHCTAHHS
(hyHIAMEHTATPHUX TEOPETHYHUX 3HAHb 3 MOKIMBOCTAMH (JOPMYBAHHS TPAKTHYHHX
KOMIIETEHTHOCTEH MalOyTHIX (paxiBLIB 3 MAPKETHHTY.

OCBITHBO-HAYKOBY mporpamy «MapKeTuHr» po3po0JIeHO 13 BpPaxyBaHHAM
BHMOT CYYacHOTO PHHKY mpaili, rimo0aJlbHUX TEHACHIH, moTped yKpalHChKHMX Ta
MIDKHAPOJAHMUX KOMIIAHIH|, MPEeJACTaBHUKIB PI3HUX rajy3ei.

[{ikaBUMH Ta KOPUCHUMH € MAMCLMIUIIHHA, BKIIOYEHI 10 OCBITHBO-HAYKOBOI
nporpamMu. A came, JUCHMIUNIHU sAki moe’sizani 3 IT-cdeporo. Benmky ysary
OPUUIEHO TWTAHHAM CHCTEMHOrO YIPAaBIIHHA HE JIMIIE MAapKETUHTOBOIO
MISTBHICTIO, ale 1 CTPaTerivyHO AIAIBHICTIO MAMPHEMCTBA B IILIIOMY.

[Iporpama dopmye ¢yHaaMeHTanbHI 3HaHHS Ta (axoBl HABHYKH 3
MapKeTUHIY, CHPUSAE OBOJIOAIHHIO 3100yBauaMM CYKYIHICTIO MapKETHHIOBUX
KOMTIETEHIIIH; peami3yeThCsl B AKTHBHOMY JOCTITHHIIBKOMY CEpPEIOBHIII, IO
CTUMYJTIO€ aHANITHYHO-IOCTIAHULBKY, IHHOBALIMHY MISVIBHICTh Ta ampodariiio ix
PE3yJIbTaTIB, 30KpeMa LIIAXOM MPOXOMKCHHA BUPOOHHYOI NMPAKTHKH B Cy4yacHUX[]
O1ANPHEMCTBAX, OPraHi3aiisax; HamMcaHHs HayKOBHUX poOIT, Te3, CTaTeil, mpe3eHTanli
NPOBEACHUX AOCIIKCHb Ta IPOMO3MLI HAa HAYKOBO-NPAKTUYHHMX KOH(EpEHLIAX,

KPYIJIMX CTOJaX TOLLO.

Crapocra rpynu BEM-918a Jliza CYIIKO
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PREFACE

Corresponds to the Standard of higher education of the first (bachelor) level of the field of knowledge
07 "Management and administration”, specialty 075 "Marketing", approved and put into effect by the order of
the Ministry of Education and Science of Ukraine No. 1343 dated 05.12.2018.

It was developed by the working group of OP "Marketing" of the Educational and Scientific Institute of
Economics, Management and International Business of the National Technical University "Kharkiv Polytechnic

Institute” in the composition of:

Guarantor of the educational program:

Shipulina Yuliya Serhiivha (Doctor of Economics, Prof., Professor of the Department of Marketing of NTU "KhPI"

OP working group members:

1. Tetyana Volodymyrivha Romanchyk (Science of Economics, Associate Professor, Associate Professor of the Department of Marketing
NTU "KhPI1");

2. Svitlana Vitalivna Chernobrovkina (Science of Economics, Associate Professor, Associate Professor of the Department of Marketing
NTU "KhPI");

3. Diana Romanivna Milyan, graduate of the first level of higher education in the specialty

"Marketing", gr. BEM-919k.
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1. PROFILE OF THE
BY

EDUCATIONAL AND PROFESSIONAL PROGRAM "MARKETING"
SPECIALTY 075 "MARKETING"

1 - General information

Higher educational
institution and structural
unit

National Technical University "Kharkiv Polytechnic Institute”

Educational and Scientific Institute of Economics, Management and
International Business
Department of Marketing

Degree of higher education
and the title of the
qualification in the original langul

First (undergraduate), Bachelor of Marketing

age

The official name of the educatig
Professional Program

nal program is the Educational and
"Marketing"

Type of diploma and scope B
program

achelor's degree, single, educational
240 ECTS credits, 3 years 10 months

Availability of accreditation Al

ccreditation Commission. Ukraine. Certificate - ND No. 2192159.
Validity period - 01.07.2025

Program cycle / level first (bag

helor) level of higher education, NRK — level 6, QF-LLL — level 6, FQEHEA —
first cycle.

Prerequisites

persons who have completed general secondary education or a "junior
bachelor" degree can apply for a bachelor's degree

Language(s) of

Ukrainian language

instruction Duration of
the educational program

4 years from the date of introduction

Internet address of
permanent accommodation
description of the

http://web.kpi.kharkov.ua/marketing/bakalavr/

educational program

2 - The purpose of the educational program

The purpose of the educational
are based on European and nat

program is to provide high-quality, affordable, modern educational services that
ional standards and principles for the training of specialists in the field of

marketing activities and contribute to the graduation of graduates of a new education capable of practical
implementation of the acquired knowledge in education, science, and production , entrepreneurial activity.

The goal of the educational program corresponds to the Development Strategy of NTU "KhPI" for 2021-2025.
(https://public.kpi.kharkov.ua/strategiya-rozvitku-ntu-hpi-na-period-2021-2025-roki/).

3-C

haracteristics of the educational program

Subject area (field of
knowledge, specialty,
specialization)

Field of knowledge: Management and administration

Specialty: Marketing Object of

study: marketing activity as a form of interaction of subjects of market relations
to satisfy their economic and social interests.

Learning goals: training bachelors of marketing who possess modern economic
thinking and relevant competencies necessary for effective marketing activities.

Theoretical content of the subject area: the essence of marketing as a modern

concept of business management; conceptual and categorical
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apparatus, principles, functions, concepts of marketing and their historical
prerequisites; the specifics of the activity of market subjects in different areas and
on different types of markets; content of marketing activity, development of
marketing strategies and formation of management decisions in the field of
marketing.

Methods, techniques and technologies: general scientific and special methods,
professional methods and technologies necessary to ensure effective marketing
activities.

Tools and equipment: modern universal and specialized information systems

and software products necessary for the adoption and implementation of

marketing management systems
shen

Orientation of the
educational program

Educational and professional program with applied orientation.

Professional emphasis: formation of the ability to carry out marketing,
administrative, analytical, project and research activities using modern innovative
approaches, technologies and methods of managing marketing activities at
enterprises and organizations.

The main focus of the
educational program and
specialization

General education in specialty 075 "Marketing". Keywords:

marketing, advertising, marketing complex, marketing activity, digital marketing,
advertising business, marketing management, marketing product policy, sales
activity, merchandising, marketing solutions, marketing strategy, marketing of
services.

Features of the program The p

ogram involves the study of both classical and digital marketing tools, takes into
account modern trends in the development of marketing activities. In the
structure of the educational program, selective packages of in-depth professional
training disciplines are provided, which contribute to the assimilation of theoretical
foundations and the formation of practical skills of applicants in various areas of
marketing activity: advertising business, digital marketing, marketing of the
service sector. The special feature of the educational program is the training of
specialists who are able to think creatively, apply innovative approaches and
digital technologies in practical marketing activities.

4 — Eligibility of graduates

to employment and further education

Suitability for work - Profession
arrangement

al opportunities of graduates (according to the Classifier of professions DK
003:2010).
1233 Marketing Director, Head of the Sales Department (Marketing)

1234 Head of department (advertising, public relations)

1475.4 Marketing manager

1476.1 Advertising manager

2419.1 Junior researcher (marketing, efficiency of economic activity,
rationalization of production)

2419.2 Advertiser

2419.2 Specialist in sales market expansion methods (marketer)
2419.2 Marketing consultant

3429 Advertising representative
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3429 Merchant (business and advertising services)
3429 Advertising agent

Further education

Further continuation of education at the second (master's) level of higher education
is possible, NRK - 7th level, QF-LLL - 7th level, FQ-EHEA - second cycle.

The possibility of obtaining additional postgraduate education.

5 — Teaching and assessment

Teaching and learning

chanting

Student-centered learning, problem-oriented learning, distance learning in the Office
365 system, self-learning, learning through laboratory and practical tasks, learning
based on research. Teaching is conducted in the form of: lectures, multimedia
lectures, interactive

lectures, seminars, practical classes, laboratory works. Independent work with the
possibility of consultations with the teacher on individual educational components,
individual classes, group project work is also provided. Current and final control of
knowledge (surveys, control and individual tasks, testing, etc.), credits and exams,
presentations, defense of practice reports, final qualification exam.

Assessment

6 — Software competencies

Integral competence

The ability to solve complex specialized tasks and practical problems in the field of
marketing activities or in the learning process, which involves the application of
relevant theories and methods and is characterized by the complexity and uncertainty
of conditions. ZK1. The ability to realize one's rights and responsibilities as a

General competences

member of society, to realize the values of a civil (free democratic) society and the
need for its sustainable development, the rule of law, the rights and freedoms of a
person and a citizen in Ukraine. ZK2. The ability to preserve and multiply moral,
cultural, scientific values and achievements of society based on an understanding
of

the history and patterns of development of the subject area, its place in the general
system of knowledge about nature and society and in the development of society,
technology and technology, to use various types and forms of motor activities for
active recreation and leading a healthy lifestyle. ZK3. Ability to abstract thinking,
analysis and synthesis. ZK4. Ability to learn and master modern knowledge. ZK5.
Determination and persistence in relation to assigned tasks and assumed
responsibilities. ZK6. Knowledge

and understanding of the subject area and understanding of

professional

activity. ZK7. Ability to apply knowledge in practical situations. ZK8. Ability

to conduct research at an appropriate level. ZK9. Skills in using information and
communication

technologies. ZK10. Ability to communicate in a foreign language. ZK11. Ability to
work in a team.
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ZK12. Ability to communicate with representatives of other professional
groups of different levels (with experts from other fields of knowledge/
types of economic activity).

ZK13. Ability to work in an international context. ZK14. The
ability to act socially responsibly and consciously. SK1. The

Professional competencies

of the specialty
(defined by the standard
of higher education of the §

ability to logically and consistently reproduce the acquired knowledge of

the subject area of marketing. SK2. The

ability to critically analyze and generalize the provisions of the subject
paaaltf modern marketing. SK3. The ability to

use the theoretical provisions of marketing to interpret and forecast

phenomena and processes in the marketing environment. SK4. The

ability to conduct

marketing activities based on an understanding of the essence and

content of marketing theory and the functional relationships between its

components. SK5. Ability to

correctly apply marketing methods, techniques and tools. SK6. The

ability to conduct

marketing research in various areas of marketing activity. SK7. The ability

to determine the influence of

functional areas of marketing on the results of economic activity of

market entities. SK8. Ability to develop marketing support for business

development in conditions of uncertainty. SK9. The ability to use

marketing tools in innovative

activities. SK10. The ability to use marketing information systems in

making marketing decisions

and develop recommendations to improve their effectiveness. SK11.

The ability to analyze the behavior of market subjects and determine the

peculiarities of market functioning. SK12.

The ability to substantiate, present and implement the results of research

in the field of marketing. SK13. The ability to plan

and implement effective marketing activities of a market entity in a cross-

functional section. SK14. Ability to propose

improvements to marketing functions.

7 — Program learning outcomes

Program results P1. Demon
training by specialty

(defined standards - P2. An
higher education and the ap

strate knowledge and understanding of the theoretical foundations and
principles of marketing activities.
alyze and forecast market phenomena and processes on the basis of
plication of fundamental principles, theoretical objectives)
knowledge and applied skills of marketing activities.
P3. Apply acquired theoretical knowledge to solve practical tasks in the
field of marketing.
P4. Collect and analyze the necessary information, calculate economic
and marketing indicators, substantiate management decisions based on
the use of the necessary analytical and methodical tools.
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P5. Identify and analyze the key characteristics of marketing systems of
various levels, as well as the peculiarities of the behavior of their subjects.

P6. To determine the functional areas of the marketing activity of the market
entity and their interrelationships in the management system, to calculate
the relevant indicators that characterize the effectiveness of such activities.

P7. Use digital information and communication technologies, as well as
software products, necessary for the proper implementation of marketing
activities and the practical application of marketing tools.

P8. Apply innovative approaches to the implementation of marketing
activities of a market entity, flexibly adapt to changes in the marketing
environment.

P9. Assess the risks of conducting marketing activities, establish the level
of uncertainty of the marketing environment when making management
decisions.

P10. Explain information, ideas, problems and alternative options for
making management decisions to specialists and non-specialists in the field
of marketing, to representatives of various structural subdivisions of the
market entity.

P11. Demonstrate the ability to apply an interdisciplinary approach and
perform the marketing functions of a market entity.

P12. Demonstrate the skills of independent work, flexible thinking, openness
to new knowledge, be critical and self-critical.

P13. To be responsible for the results of one's activity, to show
entrepreneurial and managerial initiative skills.

P14. Perform functional duties in the group, offer reasonable marketing
solutions.

P15. To act in a socially responsible and socially conscious manner on the
basis of ethical principles of marketing, respect for cultural diversity and
values of civil society while respecting individual rights and freedoms.

P16. Meet the requirements for a modern marketer, increase the level of
personal professional training.

P17. Demonstrate the skills of written and oral professional communication
in national and foreign languages, as well as the proper use of professional
terminology.

P18. Demonstrate responsibility in relation to moral, cultural, scientific
values and achievements of society in professional marketing activities.

8 — Reso

urce support for program implementation

Staffing The staffing of the e

Hucational program complies with the Resolution of the Cabinet of Ministers
of Ukraine No. 1187 dated 30.12.2015 "On the Approval of Licensing
Conditions for Conducting Educational Activities of Educational
Institutions” (as amended in accordance with Resolution of the Cabinet of
Ministers of Ukraine

Material and technical
support

No. 365 of 24.03.2021) . Meets the technological requirements for material
and technical support of educational activities in the field of higher

education in accordance with the current legislation of Ukraine (Resolution of

the Cabine
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of the Regional Government "On the approval of the licensing conditions for
conducting educational activities of educational institutions" dated December
30, 2015, No. 1187" (as amended in accordance with Resolution of the CM No.
365 dated

Informational and
educational and methodical
support

03.24.2021). Meets the technological requirements for educational,
methodological and informational support of educational activities in the field

of higher education in accordance with the current legislation of Ukraine (Decree
of the Cabinet of Ministers of Ukraine "On approval of licensing conditions for
the implementation of educational activities of educational institutions" dated
December 30, 2015, No. 1187 "( with changes introduced in accordance with
Resolution of the Cabinet

of Ministers No. 365 dated 03/24/2021). 9 — Academic mobility

National credit mobility

On the basis of bilateral agreements between the National Technical
University "Kharkiv Polytechnic Institute" and higher educational
institutions of Ukraine

International credit
mobility

Academic mobility on the basis of bilateral agreements between the
National Technical University "Kharkiv Polytechnic Institute" and the
University of Miskolc (Hungary), Maribor University (Slovenia); Otto
von Herricke University of Magdeburg (Germany); University of
Szczecin, (Poland)

Education of foreign

students of higher
education

It is possible after studying the Ukrainian language course




Machine Translated by Google

2. LIST OF EDUCATIONAL PROGRAM COMPONENTS

Code Components of the educational program Number Form of final control
(disciplines, projects / works, practice, credits
qualification work) ECTS

MANDATORY COMPONENTS OF THE EDUCATIONAL PROGRAM

1.1 General preparation

ZP1 Foreign 16.0 Assessment (1-7), Exam (8)
ZP 2 language Ukrainian language (professional) 3.0 Exam
ZP 3 Jurisprudence 4.0 Test
ZP 4 Higher mathematics 6.0 Exam
ZP5 Economic informatics 5.0 Exam
ZP 6 Philosophy 3.0 Exam
ZP 7 History and culture of Ukraine 4.0 Exam
ZP 8 Economic statistics 4.0 Test
ZP 9 Microeconomics 5.0 Exam
ZP 10 Macroeconomics 5.0 Exam
ZP 11 Physical education 12 Score (1-6)
1.2 Special (professional) training
SP1 Introduction to. Introductory practice Fundamentals 3.0 Test
SP 2 of entrepreneurship 5.0 Exam
SP 3 Fundamentals of 5.0 Exam
Sh4 management 11.0 Assessment (2). Exam (3)
SP5 Marketing Enterprise 5.0 Exam
SP 6 economics Personnel 5.0 Test
SP7 5.0 Test
SP 8 management Finance Information systems and 4.0 Exam
SP9 technologies in marketing Marketing 5.0 Exam
SP 10 product policy Marketing pricing 4.0 Exam
SP 11 Merchandising 4.0 Test
SP 12 Accounting Digital 5.0 Test
SP 13 marketing Marketing 40 Exam
SP 14 communications Consumer 5.0 Exam
SP 15 behavior Marketing 5.0 Exam
SP 16 distribution policy Marketing research 5.0 Exam
SP 17 Marketing logistics Innovation 5, Exam
SP 18 marketing Training and 0 Test
SP 19 production practice 3.0 Exam
SP 20 Production practice Certification 4.0 Test
SP 21 Total volume 6.0 Test
mandatory 6.0 3.0 Exam
components: 177.0

ELECTIVE COMPONENTS OF THE EDUCATIONAL PROGRAM

2.1 Profiled packages of disciplines

ol

.1.1 Profiled package of disciplines 01 "Advertising business"

VP1.1 Advertising business 4.0 Exam

VP1.2 Public relations media 4.0 Exam

VP1.3 planning in business 4.0 Exam
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Code Components of the educational program Number Form of final control
(disciplines, projects / works, practice, qualification | loans
work) ECTS
VP1.4 Risks in marketing activity Sales 4.0 Exam
VP1.5 promotion Practical 4.0 Exam
VP16 training on business organization 2.1.2 3.0 Test
Profiled package of disciplines 02 "Digital marketing"
VP2.1 Web design 4.0 Exam
V2.2 Content marketing 4.0 Exam
VP2.3 SMM 4.0 Exam
VP2.4 Web analytics 4.0 Exam
VP2.5 CRM systems 4.0 Exam
VP2.6 Practical training in digital marketing 3.0 credit
1.3 Profiled package of disciplines 03 "Marketing in the field of services"
VP3.1 Marketing services 4.0 Exam
VP3.2 Marketing of the hotel and restaurant business 4.0 Non-cgmmercial Exam
VP3.3 marketing 4.0 Marketing of tourism 4.0 Marketing of influepce 4.0 Exam
VvP3.4 Practical training in marketing in the service sector 3.0 2.2 Exam
VP3.5 Disciplines of free choice of the student of specialized training Exam
VP3.6 according to the list Test

GDP DisciDIiAes 1-8 32.0 Credit

2.3 Disciplines from the general university catalog of

D disciplines Disciplines

1-311.0 Credtt

Total volume of sample components: 63.0

TOTAL VOLUME OF THE EDUCATIONAL PROGRAM: 240.0

3. DISTRIBUTION OF THE CONTENT OF THE EDUCATIONAL PROGRAM
BY GROUPS OF COMPONENTS AND CYCLES OF PREPARATION

The volume of the educational load of the student of higher education
No (credits / %)
Training cycle Mandatory components Elective components of the In total, for the
of the educational and educational and entire term of
professional program professional program chanting
1 2 3 4 5
General training Special 67 /39 - 67 /28
12 (professional) training 3 107 /61 - 107/44
Free
iscibli 66 /28
dlscurllnes _ 66 / 100
choice
Total for the entire term of 174773 66/ 27 240/100
chanting

education with g

4. FORM OF CERTIFICATION OF HIGHER EDUCATION ACQUIRES
Attestation is carried out in the form of a final qualification exam and ends with the issuance of a document of
the established model on awarding the first (bachelor) level of higher education

ualification: "Bachelor of Marketing".
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5. STRUCTURAL AND LOGICAL SCHEME

general training

professional training

profiled package

choice of specialized training
according to the list

university-wide catalog of disciplines

training

1 2 ) 3rd semester —> 4th semester ) 5th semester —> 6th semester —} 7th semester _> 8th semester
ZP1 Foreign ZP1 Foreign ZP1 Foreign ZP1 Foreign ZP1 Foreign ZP1 Foreign ZP1 Foreign ZP1 Foreign
language language language language language language language language
(2 credits) (2 credits) (2 credits) (2 credits) (2 credits) (2 credits) (2 credits) (2 credits)
1
ZP11 Physical ZP11 Physical ZP11 Physical ZP11 Physical ZP11 Physical ZP11 Physical SP17
education education education education L] education education Marketing SP19 Marketing of
(2 credits) (2 credits) (2 credits) (2 credits) (2 credits) (2 credits) research (5 |nnov§t|ons
N credits) (4 credits)
R !
SP12 SP14
ini ZP10 SP18 isci
ZP2 Ukrainian 7P6 Philosophy A . Accounting Marketing SP16 i Discipline YPS
language (prof.spr.) (3 credits) Macroeconomics communications et i Marketing (4 credits)
(3 credits) (5 credits) ) ) Marketing policy _f_r logistics
(5 credits) (5 credits) — of )
N H T (3 credits)
[ distribution
N 5 credits Discipline VP6
ZP3 ZP7 History and SP5 Economy of | SP8 Informational j\ N ¢ ) (3 credits)
Leg:eldsi::)dles 4 CUIIF‘:EngliJ:;;alne o the enterprise | AN syslem? in | A L Discipline VP3
(5 credits) marketing SP15 Consumer (4 credits)
4 credits ;
( ) Behavior (5 Discipline VP2 Discipline 7
P4 Higher i P credits) Sepine GDP
mathematics ZP8 Economic SP6 Personnel sP09 (4 credits) (@ credits)
(6 credits) statisties management Discipline VP4
(4 credits) hd (5 credits) M| Marketing L (4 credits)
product policy Discipline VP1 Discipline 3 Discipline 8
ZP5 Economic (5 credits) (4 credits) GDP GDP
Informatics (5 ZP9 ) (4 credits) Discipline 5 (4 credits)
credits) Microeconomics e SP7 Fln.ance GDP
5 credits (5 credits) SP10 Discipline 1 (4 credits)
¢ ) —T—  Marketing prici GDP Discipline 4 Internshi
L g pricing GDP p
SP1 Introduction (4 credits) (4 credits) scinli
. (4 credits) Discipline 6 5
to the specialty. et GDP (6 credits)
Introductory SP3 | SP4Marl .etlng |} :
: Fundamentals — (6 credits) m Discipline 2 (4 credits)
practice = GDP
(3 credits) of Management (5 gredits) SP11 ¢ redis) Discipline VD2
L Merchandisi 4 credits, 3 dit: Tt
e;;;tr;)lsmg ( (3 credits) Discipline of Internal Affairs 3 Cemflt?atlon
=5 (4 credits) (3 credits)
Fundamentals of SP4 Marketing (5 A Discipline VD1 Educational
Entrepreneurship (5 fredits) credits) SP13 Digital (4 credits) i)
markeFmg production practige
(4 credits) (6 credits)
Notes: )
Compulsory subjects of Mandatory disciplines of Elective discipline from the Disciplines of the student's free Disciplines of the student's free choice from the Certification and practical
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6. CORRESPONDENCE MATRIX OF DETERMINED LEARNING OUTCOMES, COMPETENCES AND EDUCATIONAL
COMPONENTS OF MANDATORY TRAINING

Re- Competences
zul-
S General competences Special (professional) competences
:a\i- IZK1ZK|2 ZK3¥K4ZKBEZK6 4K 7 ZK § ZK 9 ZK 10 ZK [11 ZK 12 ZK 13 ¥K 14 ZH 1 ZK 2 ZK 3 ZK|4 ZK 5 ZK 6 ZK |1 ZK 8 ZK 9 ZK 30 ZK 11|SC 12 §C 13 S¢ 14
chanting
ISP 9 SP 1
ISP 1 SP 4
P1 ISP 4 SP 14
ISP 14 SP1 [SP4 SP 17
ISP 18 SP4 |[SP 18 ISP 18
SP 4 ZP 9
P2 SP 8 IZP 10
P 4 SP9SPA9SP785P9 ISP 9
P 8 ISP 14 SP 16 SP|7 SP 14 SP ISP 14 ISP 14 ISP 9
ISP 16 17 SP 1y SP9 ISP 16 ISP 16 ISP 17
ISP 5 ISP 4
SP 8 ISP 8
b3 SP 18 5P 13 SP 13
ISP 19 ISP 19 ISP 19
ISP 20 ISP 4 ISP 20 SP 4 SH 20 SP
ISP 21 ISP 8 SP 21 12 SP 2[L
SP 4
SP 6
SP 8
pa SP 11 SP 5 ISP 9
SP 16 SP 5 SP 13
SP 17 SP 7 ISP 16 ISP 15
SP 19 SP 9 SP 1 SP 17 ISP 17
SP 20 Sp 12 ISP 16 SP 20 SP 5 ISP 20
SP 21 Sp 13 SP 18 SP 21 Sp 11 ISP 21
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Re- Competences
2uk General competences Special (professional) competences
daddy
nav- ZK1ZK[2ZK3¥IKA4ZKBZK6 K7 ZK § ZK 9 ZK 10 ZK 11 ZK 12 ZK 13 YK 14 ZH 1 ZK 2 ZK 3 ZK|4 ZK 5 ZK 6 ZK [ ZK 8 ZK 9 ZK 10 ZK 11|SC 12 SC 13 S¢ 14 chapny
SP 1
SP 4
bo ISP 1 SP 12
ISP 10 ISP 4 ISP 14
SP 12 ISP 14 SP 14 SP 15 SP 4
ISP 16 ISP 15 SP 16 SP 10 SP 16 ISP 15
ZP 9
7P 10
P6 ZP 9 SP|8 SP ISP 8 SH8 SP SP 13
P9 B SP 15|SP 8 SR 15 13 SP 18 SP ISP 15
7P 10 ISP 17 Sp 17 15 SP 1 SP 17 SP 10 ISP 17
SP 5 SP5SH5SP7pBP 7
P7 SP 7 SP 13 SP 12 SP|16
ISP 12 ISP 16 SP 16
ISP 13
SP 8
P8 SP 12 ISP8SH8 sP SP 8 SP 13
SP 18 SP 8 18 SP 18 SP 12 ISP 18 SP 12 Sp 13 ISP 13
ISP 8
P9 ISP 8 SR 8 SP
9 SP9Y$P 15 ISP 9 SH 9 SP
ISP 15 ISP 16 15 SP 15 SP 15
SP 1
SP 2
SP 4 SP 4
i SP 8 SP 6
SP 14 SP 14 SPP 4
SP 19 SP 1 ISP 4 SP 19 SPP 6
SP 20 S 2 ISP 10 ISP 20 SpP 20
SP 21 SP 5 SP ] P 1 ISP 14 SP 21 S 21
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Re- Competences
2uk General competences Special (professional) competences
daddy
nav- ZK1ZK2ZK3ZKA4ZKBZK6 K7 ZK § ZK 9 ZK 10 ZK 11 ZK 12 ZK 13 YK 14 ZH 1 ZK 2 ZK 3 ZK|4 ZK 5 ZK 6 ZK [ ZK 8 ZK 9 ZK 10 ZK 11|SC 12 SC 13 S¢ 14 chapny
P 1
P 2
P 3
P11 P 2 SP 2
SP 2 SP 3
SP 2 SP 9 SP 9 SP 9
ISP 10 SP9 ISP 11 ISP 11 ISP 10 ISP 2 ISP 9 SH9
ISP 4
ZP 4 ISP 8
IZP 8 ISP 9
- IZP 10 ISP 10 P 7
ISP 3 SP 3 ZP 9
ISP 5 ISP 5 P 10
ISP 6 SP 6 SP 3
SP 11 ISP 11 SP 6
SP 2
SP 3 7P 9
Sk SP 5 ZP 10
SP 6 ISP 2
ISP 10 ISP 3
SP 11 ISP 6 ISP 2 ISP 9
ISP 2 ISP 4 SP 3
P14 ISP 19 ISP 19 SP 4
SP 2 ISP 20 ISP 20 ISP 20
ISP 4 SH 10 SP 21 ISP 10 ISP 21 ISP 21
ZP 1
ZP1 [|ZP2
ZP2 |ZP3
P15 I7p3  |zP6 ISP 6
P66 |ZP7 P 1 ISP 2
ZP7 |ZP 11 ZP 2 ISP 4 SP 4
SP2 [SP2 SP4 ISP 13 ISP 14
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Re- Competences
zul-
daddy General competences Special (professional) competences
nav- IZK1ZKI2ZK 3 XK 4 ZKB ZK6 4K 7 ZK § ZK 9 ZK 10 ZK 11 ZK 12 ZK 13 YK 14 ZH 1 ZK 2 ZK 3 ZK|4 ZK 5 ZK 6 ZK [/ ZK 8 ZK 9 ZK 10 ZK 11{SC 12 §C 13 SC¢ 14
chanting
SP 4
ISP 19 SP 4
P16
ISP 4 ISP 20 ISP 20
ISP 4 ISP 18 SP 21 SP 4 ISP 21
P17 SP 4 SP 4
SP 12 SP 12
’Pp1 |ZP1
ZPp2 [ZP2
P18 Izp3 [|zP3 7P 6
’P6 [|ZP6 ISP 13
ZP7 |zP7 SP 15




