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REVIEWERS:
Positive reviews of the educational program were received from:

1. Zapuhlyak 1.B. - Doctor of Economic Sciences, Professor, Director of the Institute of Economics and
of management of the lvano-Frankivsk National Technical University of Petroleum
and gas;

2. Nagy Szabolcs — Doctor of Sciences (Ph.D.), Associate Professor, Head of
Department of Marketing and Tourism, University of Miskolc, Hungary;

3. Ahapkina K. is a graduate of the second level of higher education in the specialty

"Marketing”, gr. BEM-M920a.
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PELLLEA
1A OCHTHRO-IPOPECTIIY HPOTpasy LI00Y RIMIB BInoi ocRiTh
APYIOTO (MAriCIEPCLkoro) pisns
3a enemiaaniicnio 075 «Mapkeruis

Hogana na peuensysanns ocsitibo-npodecifina nporpama «Mapxetunr»
fniarotosku axinuis Apyroro (Marictepchkoro) pists sumoi ocsitn pospobaena
nayko-nesaroriumumn  npanisnikamu  kadeapu  mapkerunry  Hauionaannoro
TEXHIMHOIO yHisepenteTy «XapKinenkuit noaiTexnivnmii incTuTyT,

Ocritnbo-npodreciiing  nporpama  GasycTucs Ha  NONOKCHHAX  3aKOHY
Yipainn «llpo suuly ocsity», 30KkpeMa THX, SKi BUIHAYAIOTH CYTHICTH OCBITHLO-
npodeciiinoi nporpamu, ocobausocti aApyroro (marictepchkoro) pisHs BHIION
OCBITH, KOMIETEHTHICHHI niaxia a0 oprawisauii wassawns, ta pospobiena
BLANOBIANO 10 CTanAapTy BHIOT ocsiTh 3a cnietiannnictio 075 «MapkeTuim.

3asaski panionansHOMY KOMOINYBAHHIO TEOPETHYHMX KypCciB Ta Kypeis
NPAKTHYHOT NIATOTOBKM, BHIYCKHHKH, 11CAR  ONAHYBAHHA 3IHAHL, YMiHb Ta
HABHYOK, BHIHAYEHHX Yy Matpuui 3abesncuenns  NpOrpaMHuX pesyibraris
HABMAHHA BIANOBIAHUMK KOMIOHEHTAMH OCBITHLOT nporpamu, GyayTs mﬂﬁ
AKICHO T4 HA BHCOKOMY npodecifinomy pisHi peanizosysatd cBoi i
npaBa  TA BUKOHYBATH  BiANOBiAHI  ofom’a3ku.  [TOCAINOBHICTE  BHBYCHHA
AMCUMINIH, nepenik Ta oOcAr 0GOB'AIKOBHX Ta BHGIPKOBMX AMCUMNAIN
BIANOBIAAIOTE CTPYKTYPHO-NOMTHHIH cxemi nimmnm noﬁymin BHULIOT oeai‘m
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PELIEH3IA
Ha OCBiTHLO-Npodeciiiny nporpanmy “Mapkerinr”
niaroTosxu 3106yBavis Apyroro (Maricrepcskoro) pisks suioi ocsiti
3a cnewiansnictio 075 “Mapkeruur”
¥ Hauionansnomy rexniunomy ymnepcm
«XapkischKuil noaiTexuiaHuit inctiTy™

AKTyansuicts peanizanii ocnrruw-npod:ecmuoi nporpasu «Mapkerunrs
cneuianeroeti 075 «MapxeTinrs ocBiTHLOTO piBHA «maricTp» nurmepmm
MOABOIO  HOBHX  BUMOI 10  eeKTMBHOCTI ynpaBiinus pisHux cyG'ekTis
FOCTIONAPIOBAHNA B CYUacHHX yMOoBax Tpanchopmanii eKOHOMIKH HAWOT JepKany
T4 CBITOBOT €KOHOMIKH,

Ocmmso-npoq:ecmua nporpama «Mapkerunr» su3navac Gasosi 3acamn
MIATOTOBKM  MaricTpis 3i cneuwiansnocti 075 «Mapketunr», B #Kiit  4iTkO
BUHAUCHO MeTy Ta uini Hasdauks, chopmyisosaHo saranshi Ta  daxosi
KOMIETeHTHOCTI  axisuis 3 MapKETHHTY. Jana OINII PEriaMeHTye  Mety,
oqxxynam PE3YILTATH HABYAHHA, 3MICT YMOBM Ta TexHonoriio peanmizauii
OCBITHLOIO npouecy, OUIHKY SKOCTi  miAroToBKH nanc'rpa 3a  JaHoio
crieuianbHicTio i BKmovae y cebe: 3aransiy md:opuanuo, Mery i XapaxTepHCTHKY
ocBiTHBO-Npodeciiinol nporpamu, NPHAATHICTH BHITYCKHHKIB ao
NPAUCBMAUITYBAHNA Ta NOAAIBINOTO HABMAHHSA, BUKIAAAHHA T4 OLIHIOBAHHS,
nporpaum KOMINETEHTHOCTI, Pe3syibTaTH HAaBYaHHA, pecypcHe 3abesneuenns
peummu TPOTPaMH, MNEpeiK KOMIOHEHT OCBITHLO-Npodeciiitol mporpamu Ta ix
noriyHa nocmnonmc'rb, CTPYKTYPHO-IIOTi4HA CXeMa OCBITHLOT Mporpam, dbopma
atectauii 3706yBauiB  BHIIOI OCBiTH, MaTpuui BianmosigHocTi pesyis
HABYAHHSA Ta MPOrPAMHHX KOMIETEHTHOCTEH, BH3HAYEHHX CTaHAapTOM
BiAMOBIAHICT,  pe3ynbTaTiB HABYAHHA KOMIOHEHTAM  OCBITHBO-npodeciits
nporpaMu -
Pasom 3 THM, BapTO PEKOMEHIYBATH PO3POGHHKAM MPOTPAMH HAjaTH
MOKIMBICTS 3106yBadaM BHIIOT OCBITH BHBYATH MUTAHHA, MOB'S3aHi 3 colianbHO-
MCHXOJOTIMHHMH  acreKTaMu ynpamncsxor AisabHOCTI, 0cOGNMBOCTAMH
IHAKBIYaNLHOT TA IPYNOBOI NOBEAIHKH. Touy,mmmmrmm o nonim
BK/IIOYHMTH TaKy nncmnmh:y n"‘l‘lenmm*l:i‘ e ki
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PREFACE

Developed on the basis of the Standard of Higher Education in the specialty 075
"Marketing" for the second (master's) level (approved by the Order
of the Ministry of Education and Science of Ukraine 07/10/2019 No. 960) by the working group
of specialty 075 "Marketing" of the National Technical University "Kharkiv Polytechnic Institute"
in the composition of:

The head of the working group (guarantor of the program) is Oleksandra KOSENKO, doctor
of economic sciences, professor, professor of the marketing department of NTU "KhPI".

Members of the project team:

1. Diana RAYKO - doctor of economic sciences, professor, head
department of marketing.

2. Nadiya TKACHOVA — candidate of economic sciences, associate professor, associate professor of the department
marketing

3. Olena KITCHENKO - candidate of economic sciences, associate professor, associate professor of the department

marketing



Machine Translated by Google

1. PROFILE OF THE EDUCATIONAL AND PROFESSIONAL SPECIALIZED PROGRAM IN THE

SP

ECIALTY 075 "MARKETING"

1 - General information

structural division

Higher educational institution and National Technical University "Kharkiv Polytechnic Institute"

Educational and Scientific
Institute of Economics, Management and International Business
Department of Marketing

Degree of higher education, name Second (master's), master of marketing
of the qualification in the original language

Official name of the educational program Educational and professional program "Marketing"

programs

Type of diploma and scope of education Master's diploma, single, 90 ECTS credits,

1 year 4 months

Accreditation Certificate ND No.

2192127, valid until July 1, 2025.

LLL program cycle / level —

7th level, NRK — 7th level

FQ-EHEA - second cycle, QF

Prerequisites

Bachelor, specialist, master

Language(s) of

Ukrainian

instruction Validity of the

According to the validity period of the accreditation certificate

educational program Internet

address of permanent placement
of the description of the educational program|

http://web.kpi.kharkov.ua/marketing/magistr/

2 - The purpose of the educational program

and the competencies necessary
and research tasks

The purpose of the educational program is to prepare masters of marketing who have an innovative way of thinking

for effective management of marketing activities, and are able to solve managerial

3 — Characteristics of the educational program

Subject area (field of
knowledge,
specialty,
specialization)

Field of knowledge: 07 "Management and administration”
Specialty: 075 "Marketing"

Orientation of the
educational program

Educational and professional program with applied orientation.
Professional emphasis: formation of the ability to carry out marketing, administrativel
analytical, project and research activities using modern innovative approaches,
technologies and methods of managing marketing activities at enterprises and
organizations.

The main focus of
the educational program
and specialization

General education in specialty 075 "Marketing". Keywords:

marketing, advertising, marketing complex, marketing activity, advertising business,
marketing management, marketing product policy, sales activity, merchandising,
marketing solutions, marketing strategy, Internet marketing.

Features of the program The pr

pbgram is multidisciplinary and provides practical training for the formation of skills in
the field of formation and management of marketing activities at modern enterprises
and organizations.

In the structure of the educational program, selective packages of disciplines of in-
depth professional training are provided, which contribute
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assimilation of theoretical principles and formation of practical skills
of applicants in various areas of marketing activity: advertising
business, marketing management
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4 — Eligibility of graduates
to employment and further education

Suitability for

employment
I

Professional opportunities of graduates (according to the Classifier of
professions DK 003:2010).

1233 Director of Marketing;

1234 Head of department (advertising, public relations);

1237.1 Chief specialists;

1475 Marketing manager;

1475.4 Manager (manager) of sales Manager (manager) of public relations;

1476.1 Advertising managers;

2419.1 Research staff (marketing, efficiency of economic activity, rationalization of production,
intellectual property);

2419.2 Expert, advertiser, consultant, specialist in methods of expanding the sales market
(marketer).

Further on

teaching

It is possible to further continue education at the third level of higher education, as well as improve
gualifications and obtain additional postgraduate education.

5 — Teaching and assessment

Teaching and

Student-centered education, which is conducted in the form of lectures, seminars, practical classes,

teaching consultations, independent study, completion of coursework based on the study of textbooks,
manuals, periodical scientific publications, use of the Internet

Assessment Current and final control of knowledge (surveys, control and individual tasks, testing, etc.),
assessments and exams (oral and written), presentations, qualification work, defense of practice
report, public defense of qualification work.

6 — Software competencies

Integral The ability to solve complex tasks and problems in the field of marketing in

competence professional activity or in the learning process, which involves conducting
research and/or implementing innovations and is characterized by the
uncertainty of conditions and requirements.

General ZK1. Ability to make informed decisions. ZK2. Ability to

competences generate new ideas (creativity).

ZK3. The ability to evaluate and ensure the quality of the work performed. ZK4. Ability to
adapt and act in a new situation. ZK5. Skills of interpersonal

interaction. ZK6. Ability to search, process and

analyze information from various sources. ZK7. Ability to show initiative and entrepreneurship.
ZK8. Ability to

develop projects and manage them.

Professional
competencies

of the

specialty (defined
by the

standard of higher ed(

SK1. The ability to logically and consistently reproduce and apply knowledge of the latest theories,
methods and practical techniques of marketing. SK2. The ability to correctly interpret the results

of the

latest theoretical research

in the field of marketing and the practice of their

application. SK3. to conducting independent research and
cahierabilityetogntesfikgt results in the field of

marketing. SK4. The ability to apply a creative approach to work

by profession. SK5. The ability to diagnose

the marketing activity of a market entity, before implementati

bn
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marketing analysis and forecasting. SK6. The

ability to choose and apply effective means of managing the marketing activities of a
market entity at the level of an organization, division, group, network. SK7. The ability
to develop and analyze the

marketing strategy of a market entity and its

implementation, taking into account interfunctional and ways
relationships. SK8. The ability to form a marketing system of

a market entity and evaluate the effectiveness and efficiency of its functioning. SK9.
The ability to carry out theoretical and applied research in the field of

marketing at the appropriate level.

7 — Program learning outcomes

Program
results

training for
specialty
(defined by
the standard of
higher

education specialty)

P1. To know and be able to apply modern principles, theories, methods and practical
methods of marketing in practical activities. P2. To be able to adapt

and apply new achievements in the theory and practice of marketing to achieve
specific goals and solve the problems of a market entity. P3. Plan and carry out own
research in the field of

marketing, analyze its results and justify the adoption of effective marketing decisions
in conditions of uncertainty. P4. Be able to develop a strategy and tactics of marketing
activity taking into account the cross-functional nature

of its implementation. P5. Present and discuss the results of scientific and applied
research, marketing projects in national and foreign languages. P6.

To be able to increase the effectiveness of the marketing activity of a market entity at
different levels of management, develop projects in the field of marketing and
manage them. P7. To be able to form and improve the marketing system of a market
entity. P8. Use methods of interpersonal communication in the course of solving
collective problems, conducting

negotiations, scientific discussions in the field of marketing. P9. Understand the
essence

and features of using marketing tools in the process of making marketing decisions.
P10. Justify marketing decisions at the level of a market entity using modern
management

principles, approaches, methods, techniques. P11. Use the methods of marketing
strategic analysis and interpret its results in order to improve the

marketing activity of the market entity. P12. Carry out diagnostics and strategic and
operational management of marketing for the development and implementation of
marketing

strategies, projects and programs. P13. Manage the marketing activities of the market
entity, as well as its divisions, groups and networks, determine the criteria and
indicators of its evaluation. P14.

Form a marketing system of interaction, build long-term mutually beneficial relations
with other market subjects. P15. Collect necessary data from various sources, process
and analyze their

results using modern methods and specialized software.

8 — Resource support for program implementation
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Staff Meets the personnel requirements for ensuring the implementation of educational activities in
support the field of higher education in accordance with the current legislation of Ukraine (Resolution
of the Cabinet of Ministers of Ukraine "On approval of licensing conditions for the
implementation of educational activities of educational institutions" dated December 30, 2015
No. 1187 (as amended in accordance with the Resolution of the Cabinet of Ministers of Ukraine
No. 347 dated 10.05.2018)
Material and Meets the technological requirements for the material and technical support of
technical educational activities in the field of higher education in accordance with the current
support legislation of Ukraine (Decree of the Cabinet of Ministers of Ukraine "On Approval

of Licensing Conditions for Conducting Educational Activities of Educational
Institutions" dated December 30, 2015, No. 1187 (as amended in accordance with
with Resolution of the Cabinet of Ministers No. 347 of May 10, 2018)

Information and
educational
methodological
support

Meets the technological requirements for educational, methodological and
informational support of educational activities in the field of higher education in
accordance with the current legislation of Ukraine (Decree of the Cabinet of
Ministers of Ukraine "On approval of licensing conditions for educational activities
of educational institutions" dated December 30, 2015, No. 1187 (as amended,
entered in accordance with Resolution of the Cabinet of Ministers No. 347 dated 05/]

9 — Academic mobility

National credit
mobility

On the basis of bilateral agreements between the National Technical University
"Kharkiv Polytechnic Institute" and higher
educational institutions of Ukraine

International

Academic mobility on the basis of bilateral agreements between the National

students of higher
education

credit Technical University "Kharkiv Polytechnic Institute” and the University of Miskolc
mobility (Hungary), the University of Szczecin (Poland), Otto von Herricke University,
Magdeburg
(Germany)
Education It is possible after studying the Ukrainian language course
of foreign

0/20


http://zakon.rada.gov.ua/laws/show/347-2018-%D0%BF#n10
http://zakon.rada.gov.ua/laws/show/347-2018-%D0%BF#n10
http://zakon.rada.gov.ua/laws/show/347-2018-%D0%BF#n10
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2. LIST OF EDUCATIONAL PROGRAM COMPONENTS

Code Components of the educational program Number
(disciplines, projects / works, practice, credits

qualification work)

ECTS

Final
control form

MANDATORY COMPONENTS OF THE EDUCATIONAL PROGRAM

1.1 General preparation

ZP1 Fundamentals of scientific research. 4.0 Test
ZP2 Data analysis tools 5.0 Test
1.2 Professional training
SP1 Strategic marketing 5.0 Exam
SP2 Relationship marketing 5.0 Exam
SP3 Brand management 4.0 Exam
SP4 Communication, negotiations, mediation (English) 3.0 Test
SP5 Management of innovative development 4.0 Exam
SP6 Project management in marketing Pre-diploma 5.0 Exam
SP7 practice Attestation EL ECTIVE 15.0 Test
SP 8 15.0 Exam
COMPONENTS OF THE EDUCATIONAL PROGRAM
2.1 Disciplines of professional training by blocks
VP | Disciplines 15.0 2.2 Disciplines of free choice according to the||ist Test
GDP | Disciplines 10.0 90.0 Test

TOTAL QUANTITY FOR THE PREPARATION PERIOD

3. DISTRIBUTION OF THE CONTENT OF THE EDUCATIONAL PROGRAM
BY GROUPS OF COMPONENTS AND CYCLES OF PREPARATION

The volume of the educational load of the student of higher education

No (credits / %)

Training cycle Mandatory Elective components of the | Total for the
components of the educational and entire term
educational and professional program _professional program teaching

1 2 3 4 5
1 Cygle qf general 9/14 -/- 9/10
training 2
Cycle of professional and
practical training 56 / 86 25/100 81/90
Total for the entire term 65/ 72 25/ 28 90/100

teaching

4. FORM OF CERTIFICATION OF HIGHER EDUCATION ACQUIRES

Attestation of graduates of the educational program of specialty 075 "Marketing" is carried out at
the form of public defense of the qualification work and ends with the issuance of a document of the
established model on awarding him with a master's degree with the qualification: "Master of Marketing".

Attestation is carried out openly and publicly.




Machine Translated by Google

5. STRUCTURAL AND LOGICAL SCHEME OF THE EDUCATIONAL PROGRAM

1 semester 2 semester 3rd semester
ZP1 Fundamentals of SP6 Project Pre-diploma practice (15 cr)
scientific research (4 credits) management in marketing (5
Cr)

ZP2 Data analysis tools (5 cr)

VP discipline 1 (5 cr)

Certification (15kr)

SP1 Strategic
Marketing (5 cr)

Discipline VP 2 (5 cr)

SP2 Relationship marketing
(5kr)

Discipline VP 3 (5 cr)

SP3 Brand Management (4
credits)

Discipline GDP 1 (5 cr)

SP4 Business
communication in

Discipline GDP 2 (5 cr)

marketing (English) (3 creditq)
SP5 Management
of innovative development
(4 credits)
Notes:
Compulsory Mandatory Elective Disciplines Certification
subjects of disciplines disciplines of free and practical
general of from the profiled choice training
_ . . fa
trainin rofessional trajnin ackage 0
J P g r g student of
specialized training
according to thg list
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6. MATRIX OF CORRESPONDENCE OF DETERMINED LEARNING OUTCOMES,

COMPETENCES AND EDUCATIONAL COMPONENTS OF

MANDATORY TRAINING

Result Competences
and trainin
’ General competences Special (professional) competences
ZK1ZK2ZK3ZK4 ZK5¥YK6 ZK7 ZK 8 ZK 1 YK 2 ZK 3 ZK 4 ZK 5 ZK 6 ZK 7 ZK|8 ZK 9
b1 ZP1
SP5 P1 SP5
ZP2 ZP2
P2
P zP1 zP1
P4 L
SP1[SP5 BP5 SP5BP1
P5 ZP1 ZP1 |ZP1
SP4 SP6 SP4 [SP3
P6
SP6 SP6 SP6
P7
SP2$5P?2 SP2
P8 SP3 SP3 SP3
SP4 SP4 SP4
P9
SP3 SP2 SP3 SP3 SP2
SP3 [SP2 SP3 SP2
P10 SP3
ZP2 SP1 SP1
P11 SP1
SP1 SP1 SP1 SP6
SP6
P12 SP6
SP5 SP5
P13
SP1 SP2
SP2
P14
ZP1 ZP1
P15 ZP2 ZP1 |zP2




