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GENERAL DESCRIPTION OF THE COURSE 

Summary 
The course aims to gain the basics of theoretical knowledge and practical skills to solve specialized practical problems in e-business as 
a special business model in which business processes, information exchange and commercial transactions are automated using 
modern information systems, Internet, Intranet and Extranet technologies. 

Course objectives 

● to form a general idea of the system, features and principles of e-business functioning in Ukraine and the world; 
● reveal opportunities, models of organization and infrastructure of e-business; 
● develop students' ability to create and manage an electronic enterprise; 
● to form skills of using the modern information technologies and the corresponding tools for working in various segments of the 

electronic market. 
Types of classes and 
control Lectures, practical classes, consultations. Final control - credit 

Term 8 

Student workload (credits) / Type of course 5/ Elective Lectures (hours) 20 Workshops (hours) 20 Self-study (hours) 110 

Program 
competences 

GC08. Skills of information and communication technology usage. 
GC09. The ability to learn and to master modern knowledge. 
GC14. The ability to work in an international context. 
SC03. The ability to identify prospects of organization development. 
SC07. The ability to choose and to use modern tools of management. 
SC09. The ability to generate business ideas, to justify the feasibility and forms of their implementation as well as present them to 
stakeholders 
SC11. The ability to create and manage effective communication in the process of management. 
SSC1.4 Knowing the technology of promoting a site, product or person in social media 



Learning outcomes Teaching and learning methods Forms of assessment  
(Continuous assessment CAS, final assessment FAS) 

LO 05. To describe the content of the functional areas 
of the organization 

Interactive lectures with presentations, discussions, 
practical classes, students' feedback method, individual 
tasks 

Individual tasks (CAS), assessment of knowledge in 
practical classes (CAS), presentations in small groups 
(CAS), tests (CAS), abstract, exam (FAS) 

LO 06. To show skills of search, collecting, and analysis 
of information, calculation of indicators to substantiate 
management decisions. 

Interactive lectures with presentations, discussions, 
practical classes, students' feedback method, individual 
tasks 

Individual tasks (CAS), assessment of knowledge in 
practical classes (CAS), presentations in small groups 
(CAS), tests (CAS), abstract, exam (FAS) 

LO 12. To evaluate the legal, social, and economic 
implications of an organization’s functioning. 

Interactive lectures with presentations, discussions, 
practical classes, students' feedback method, individual 
tasks 

Individual tasks (CAS), assessment of knowledge in 
practical classes (CAS), presentations in small groups 
(CAS), tests (CAS), abstract, exam (FAS) 

LO 13. To communicate in an oral and written form in 
the state and foreign languages. 

Interactive lectures with presentations, discussions, 
practical classes, students' feedback method, individual 
tasks 

Individual tasks (CAS), assessment of knowledge in 
practical classes (CAS), presentations in small groups 
(CAS), tests (CAS), abstract, exam (FAS) 

LO 15. To show the ability to act socially responsibly 
and socially consciously on the basis of ethical reasons 
(motives), respect for a variety, and interlevel of culture. 

Interactive lectures with presentations, discussions, 
practical classes, students' feedback method, individual 
tasks 

Individual tasks (CAS), assessment of knowledge in 
practical classes (CAS), presentations in small groups 
(CAS), tests (CAS), abstract, exam (FAS) 

LO 16. To demonstrate skills of independent work, 
flexible thinking, openness to new knowledge, be critical 
and self-critical. 

Interactive lectures with presentations, discussions, 
practical classes, students' feedback method, individual 
tasks 

Individual tasks (CAS), assessment of knowledge in 
practical classes (CAS), presentations in small groups 
(CAS), tests (CAS), abstract, exam (FAS) 

LO 17. To conduct researches individually and/or in a 
group under the leadership of the leader. 

Interactive lectures with presentations, discussions, 
practical classes, students' feedback method, individual 
tasks 

Individual tasks (CAS), assessment of knowledge in 
practical classes (CAS), presentations in small groups 
(CAS), tests (CAS), abstract, exam (FAS) 

LO1.3. To develop marketing strategies in social 
networks, to apply web-analysis to assess their 
effectiveness 

Interactive lectures with presentations, discussions, 
practical classes, students' feedback method, individual 
tasks 

Individual tasks (CAS), assessment of knowledge in 
practical classes (CAS), presentations in small groups 
(CAS), tests (CAS), abstract, exam (FAS) 

LO1.4. To create content vectors for filling up social 
networks pages or communities 

Interactive lectures with presentations, discussions, 
practical classes, students' feedback method, individual 
tasks 

Individual tasks (CAS), assessment of knowledge in 
practical classes (CAS), presentations in small groups 
(CAS), tests (CAS), abstract, exam (FAS) 

ASSESSMENT AND GRADING 

Rang
es of 
point

s 
corre
spon
ding 

to 
grade

s 

Total score (points)  
for all types of 

learning activities 
ЕСТS grading 

scale The national grading scale 

Allocat
ion of 
grade 
points 

100% Final assessment in the form of 
Credit (40%) and Continuous 
assessment (60%).  
40% Credit 
60% Continuous assessment:  
• 20% assessment of tasks in practical 
classes; 
• 20% abstract; 
• 10% individual tasks (presentations in 
small groups); 
• 10% intermediate control (tests) 

90-100 А excellent 
82-89 В 

good 
74-81 С 
64-73 D 

satisfactory 
60-63 Е 
35-59 FХ Unsatisfactory (with the exam retake option) 

0-34 F Unsatisfactory (with mandatory repetition of the 
course) 



Course policy 
Students are required to attend classes according to schedule and adhere to ethical behavior. In case of absence, students will have to complete all tasks to 
compensate for missed classes. Participation in practical classes requires prior preparation and advance study of all necessary materials for productive 
discussions during the class. Written assignments must be submitted within the prescribed deadlines. 

 
COURSE STRUCTURE AND CONTENT 

Lecture 1 
 

Fundamentals the Global Internet 
functioning as an environment for 
economic activity and e-business. 

Workshop 1 E-business in the information space. The Internet 
as an environment for e-business. 
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Study of lecture and additional material in 
preparation for practical classes on the topic 
1. Selection and justification of the abstract 
topic. 

Lecture 2 
 

E-business and e-commerce. 
Types and models of e-business. 

Workshop 2 Characteristics of e-business and e-commerce. 
Basic models of e-business. 

Study of lecture and additional material in 
preparation for practical classes on the topic 
2. Substantiation of the abstract topic and 
drawing up a plan. 

Lecture 3 
 

E-commerce system in the 
corporate sector. Network 
business. 

Workshop 3 E-commerce in the corporate sector: corporate 
offices on the Internet, virtual enterprises, Internet 
incubators, mobile commerce. Network business. 

Study of lecture and additional material in 
preparation for practical classes on the topic 
3. Abstract preparation. 

Lecture 4-5 
 

Use of Intranet and Extranet 
technologies. Features of e-
business management. 

Workshop 4-5 Management of business processes and various 
types of resources in the electronic enterprise. 
Use of Intranet and Extranet technologies. 
Content management. 

Study of lecture and additional material in 
preparation for practical classes on the topic 
4. Abstract preparation. 

Lecture 6-7 
 

Electronic market complex (format 
of goods and services, pricing, 
marketing, distribution channels) 

Workshop 6-7 E-business infrastructure. Electronic market 
complex: format of goods and services, pricing, 
marketing, distribution channels on the Internet. 

Study of lecture and additional material in 
preparation for practical classes on the topic 
5. Abstract preparation. 

Lecture 8 
 

Financial services on the Internet. 
Payment systems. Electronic 
money. 

Workshop 8 Characteristics of financial services on the 
Internet. Classification of settlements and 
payment systems. Electronic payment systems. 
Plastic cards. Electronic money. 

Study of lecture and additional material in 
preparation for practical classes on the topic 
6. Abstract presentation. 

Lecture 9 
 

Estimation of efficiency and 
financial risks of e-business. 

Workshop 9 Methods for evaluating the effectiveness and level 
of financial risks in e-business. 

Study of lecture and additional material in 
preparation for practical classes on the topic 
7. Abstract presentation. 

Lecture 10 
 

Economic security problems of e-
business. 

Workshop 10 Evaluation and methods of ensuring economic 
and financial security of e-business. 

Study of lecture and additional material in 
preparation for practical classes on the topic 
8. Abstract presentation. 
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Academic integrity 
Students are expected to adhere to the Code of Ethics of Academic Relations and Integrity of NTU “KhPI”: show discipline, politeness, friendliness, honesty, responsibility 

The content of this syllabus is consistent with the course program. 
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